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when you sell 


An old and reliable name in the feed business ~ 
Blatchford’s has won the lasting confidence 

of feeders and users everywhere. They know that 
Blatchford’s products give top performance and 
complete satisfaction. Blatchford’s offer you 
reliable counsel, attractive merchandising and sound 
national advertising to pre-sell customers. Call 

your distributor or write us for complete information. 


The modern milk re- 
placer, Blatchford's 
PELLETS always aids 
profitable produc- 


ds 


LARS 


S 


tion. In the conven- 
ient, modern, easy- 
to-feed pellet form. 


Blatchford's im- 
proved NUTRI-TABS 
are important to 
young calf's diet. 
Formula built 
NUTRI-TABS insure 
against nutritional 
deficiency. Proved 
protection against 
costly calf scours. 


No extra mixing or 
preparation required 
to feed CALFA- 
DINE. It's the com- 
plete calf ration and 
milk replacer all in 
one sack. 


Economical, depend- 
able all purpose 
feed. Supplies es- 
sential proteins, vita- 
mins and minerals. 
Rabbits fed Blatch- 
ford's RABBIT PEL- 
LETS make records in 
growth, quality of 
meat and fur. 


Biatchfords 


Blatchford's CALF 
MEAL—the original 
milk replacer — has 
proved its place in 
the modern calf meal 
program. It builds 
sturdy, profitable 
calves. 


GAY DOG MEAL or 
PELLETS provide a 
nutritious, palatable 
and well-balanced 
ration for all breeds. 
Supplies all essential 


food elements in 


highly digestible 
orm. 


Feeds built on VITA- 
DINE show better, 
more economical re- 
sults. VITADINE 
brings an ordinary 
feed above optimum 
level in milk values, 
vitamins and neces- 
sary rare minerals. 
Effects real economy 
with valuable A.P.F. 
added. 


Main Plant and Offices WAUKEGAN, ILL. 


Midwest Plant 


Des Moines, lowa 


West Coast Division _ 


Nampa, Idaho | 


ide service and satisfacti 
| 
Bletchfords 
20) 
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PROCESSED FEEDS can 


The signs point the way to greater 


profits for you through repeat 


sales of Kellogg’s Processed Feeds. 


Farmers know that Kellogg 


Feeds build better farm stock -- 


help increase profits for them 


. . « Kellogg Feeds will do it for you. 


A full line of feed ingredients. 


When in the market contact us. 


L OFFICES ° GRAIN EXCHANGE BL 


GENERA 
MINMERROL'S 
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Dealers like 


“Calves like it”. ..says Wayne A. Weber, Wauseon, Ohio, farmer. 


“I’ve tried the other calf foods and Peebles’ Calf-Kit has proved 
most satisfactory. It looks like nature’s food.” 


* 


ARMERS who raise calves on Peebles’ Calf- 
Kit find that it replaces milk safely. It 


money. And their calves develop stretch, 
size and real “milk-fed” bloom and vitality. 


Peebles’ Calf-Kit. 


That’s why dairy farmers come back again and again to buy 


Peebles’ Calf-Kit replaces milk safely because it’s made from 


milk—98% milk serum solids, plus guaranteed available amounts 
of Vitamins A, D and Riboflavin. ° It’s rich in milk energy, milk 
protein, milk minerals and other milk nutrients. Urge your cus- 
tomers to raise their calves on Peebles’ Calf-Kit. Remember, it re- 
places only the milk—not the calf meal. It’s a real plus profit item. 


Calf-Kit can do this kind of a job for your customers. 


WESTERN CONDENSING COMPANY, 


e4e 


““At 4 months CALF-KIT fed calf 
is as big as 6-month old calf on 
another replacement.’’ 


D. E. Santore, Danbury, Conn, 


““CALF-KIT raised better calves than 
whole milk. No scours. Haircoat 
smoother.”’ 


Howard Schuler, Elkhart Lake, Wis, 


““CALF-KIT can knock the ears off 
any other milk replacement on the 
market.”’ 


R. A. Parker, Burlington, N. J. 
““Good saving with CALF-KIT — a 
can of milk a day.”’ 

D. E. Stotler, Thurmont, Md. 


World's Largest Producer of Whey Products 


MILK SERUM SOLIDS 

plus guaranteed available 

amounts of Vitamins A, D, 
boflavin. 


Appleton, Wisconsin e San Francisco, California 
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Expenses go down and profits go UP when you install Columbian Bolted Steel Grain 
Storage Tanks. That’s because your original investment and overhead and maintenance 


COLUMBIAN Storage Tanks are FIRE-PROOF ... 
WEATHER-PROOF... RODENT-PROOF. They never 
crack or crumble .. . no caulking or patching is required. 
Actual service tests as long as 30 years prove them ideal 
for safe, efficient storage and handling of all small grains 
—wheat, corn, oats, barley, soya beans, flax, cotton seeds, 
peanuts, rice, coffee beans, etc. Hundreds are now in use 
by all kinds of feed processors. 


After over a quarter of a century of manufacturing 
COLUMBIAN Bolted Steel Grain Storage Tanks, they 
continue to prove superior because of Columbian’s exclu- 
sive and important details of design. Even after 30 years 
of service users have added rings to increase storage 
capacity. 


COLUMBIAN STEEL TANK CO. 


Associate Member of the Grain and Feed Dealers National Association 


are held to the minimum—you are sure of lower cost operation for years on end. An 


added money-saving feature of Columbian tanks is LOW COST ERECTION due to 
their bolted sectional construction. 


BOLTED STEEL GRAIN STORAGE TANKS 


Easy Ways to Erect — Detailed, easy-to-understand blue 
prints for erection are furnished so that tanks may be put 
up with any kind of labor—or we will provide supervisor 
for your own men—or a complete Columbian erection crew. 
Foundation specifications and blue prints are furnished to 
enable your local concrete contractor to build foundation. 


FREE Engineering Service 


All preliminary engineering service for designing tanks to 
your particular needs and arrangements 
provided free. WRITE FOR FREE 
ILLUSTRATED LITERATURE. 


P. O. Box E-4226 
Kansas City, Mo. 
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Here’s How 


You can sell more MORTON'S 
Trace Mineralized Salt 


Suggest to Your Customers that they Let the Animals Themselves Decide 


piers livestock will choose the more nutritious feed in- 
stead of that which is less nutritious. Every feeder knows this 
— he has seen it happen many times. 


Here’s how you can use that fact to sell more Morton’s Free 
Choice Trace Mineralized Salt, thereby increasing your sales and 
profits...and helping farmers and feeders to make more money. 


Suggest that he put a few pounds of Morton’s Free Choice 
Trace Mineralized Salt next to his regular salt supply and let the 
animals themselves decide. 


It is surprising how livestock go for the trace mineralized salt, 
showing their need for the iron, copper, cobalt, manganese, and 
iodine it contains — trace minerals that stimulate the enzyme, 
' vitamin, and hormone functions — the basic life activities that 
convert feed nutrients into blood, bone, tissue, milk and wool. 


That’s why trace minerals, in combination with salt, make for 
bigger gains, more vigorous young, lower feeding costs, and 
greater profits. MorTON SALT ComPANy, Chicago 3, Illinois. 


It's Like a Low-Cost Insurance Policy Covering All Livestock 
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Now. .. tested, proven benefits 
for Poultry and Livestock 


OTHING contributes more toward 

healthier, faster-growing animals 
than the three fine feed ingredients made 
by Schenley—Pro-Gra-Flav (processed grain 
with solubles); Soludri (distillers solubles 
dried); and Schenley’s Distillers Dried 
Grains. They offer proven benefits. 


Tested by years of research in nutrition 
laboratories and on the feed lot, these in- 
gredients are designed to do just one job 
. .. nourish and promote the growth and 
health of all farm animals. Why not, then, 
be sure to include one of these health and 
growth-giving ingredients in your feed? 


Ty 


NN 


Ns 


Schenley’s Pro-Gra-Flav (processed 
grain with solubles), for small 
livestock and poultry Replace- 
ment for dried milk products. Con- 
tains any amount of riboflavin de- 
sired, from 4 to 45 milligrams a lb. 


Schenley’s Soludri (distillers solubles dried), 
the booster ingredient with complete 
balanced B-G Complex of vitamins. 
Soludri in your feed insures a_ high 
plane of nutrition for efficient produc- 
tion of animals and animal products. 


Schenley’s Distillers Dried 
Grains. High in TDN, rich 
protein and fat content. 
A fine feed supplement 
especially valuable for 
dairy, beef cattle and sheep. 


SCHENLEY DISTILLERS, INC., CINCINNATI 2, OHIO 
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Sage TOM LOBERG OF 
HYDRO-CONTROLS CO. 


CONVEYOR BUILDERS 


TOM LOBERG 


A short time ago Tom Loberg of Hydro- 
Controls Co., 1957 So. 54th st., Milwaukee, 
Wis., came to us and said he would like to 
reach the feed and grain trade—he wanted 
to know if we could help. We suggested a 
nominai size advertisement in THE FEED 
BAG. But let Mr. Loberg tell the story as 
we quote in part from his recent letter to 
us: 


“We knew we had a good conveyor but 
were not sure how to merchandise it to the 
feed and grain trade. Your suggestion that 
we advertise in THE FEED BAG certainly 
was the answer. I know that you will be as 
happy as we are to learn that the five adver- 
tisements we have run with you really pro- 
duced results. These five insertions pulled 85 
inquiries which resulted in 39 orders. This 
represents approximately $12,500 worth of 
business all at the small cost of $220.00 for 
advertising. Since we advertised only in 
your publication and keyed all copy, these 
results are proof to us that any one with 
a quality product can effectively merchan- 
dise it to the feed and grain trade by using 
THE FEED BAG.” 


: 
Our Recent Survey Shows 

Readers of Chefeed Bag 
Buy and Use Equipment 


93 % Operate a Feed Grinder 
9.3% Own More Than One Grinder 
93.7% Operate Feed Mixers 


24.6% Operate More Than 
One Mixer 


50.1% Run a Grain 
48.9%, Own Seed Cleaners 
i 44.1% Operate Corn Crackers 


1712 West St. Paul Ave. 


Above is a photo of the durable 
HYTROL conveyor in action 


Hydro-Controls Co. produce a new type portable and 
folding conveyor which has found wide acceptance in 
the feed and grain trade. This machine is designed to 
carry bags or boxes. It folds conveniently in half, is 
low loading yet stacks high. It is completely reversible, 
carrying loads up or down. Tom Loberg and his brother 
Chuck are just another example of the great American 
principle of free enterprise which helps produce better 
products for less. You will note they report 85 inquiries 
from five small advertisements, resulting in 39 actual 
orders. This represents sales of 46 per cent on inquiries 
—in advertising circles such performance is considered 
outstanding. If you have a good product, you, too, can 
merchandise it to the feed and grain trade through the 
advertising columns of THE FEED BAG. 


"Merchandising Magazine of the Feed Industry" 
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North...South...East...West... 


DEALERS PROSPER! 


OREGON . « ¢ Vacationers say: “Fisherman's Paradise”... 
Rural folk say: “Great Farm Country”... Ful-O-Pep Dealer, Vista 
Feed and Seed, at Salem, Oregon, says: “Customers like dependabl 
feeds, backed by reliable Ful-O-Pep Research and built by a 
great national company.” 


eloe 


UL-Q)-PEP FEEDS 


NEW MEXICO... Bulls and barbecues... cowboys and 
dudes... cattle and cattlemen... all are part of picturesque New 
Mexico. But the farmers there are like farmers everywhere when 
it comes to dependable Ful-O-Pep Feeds. They keep the cash 
register ringing at Bounds Feed Store, in Albuquerque. 


Ful-0-Pep may help you, too, 
build a more prosperous business 


Yes ... from Dixie to the North Woods... from 
Salem, Oregon to Salem, Virginia... everywhere 
you go, you'll find thriving, prospering Ful-O-Pep 
Dealerships! 

For more and more feed men, from the Atlantic 
to the Pacific, have found that the Ful-O-Pep 
Dealer Plan has much to offer them: profit... 
opportunity ... “prestige.” 


These men know the value of being connected 
with a reliable national concern... of selling a 


~ 


PENNSYLVANIA .« « ¢ Landof smokestacks and coal mines 


and cogs of industry ... Pennsylvania also has acres and acres of 
rich farm land, where poultry is paying off and Ful-O-Pep is tops. 
In Yeagertown, farmers buy four cars of Ful-O-Pep Feed a month 
from Filson's Feed Store. 


VIRGINIA ... At another Salem, down where King Cotton 
and Prince Tobacco are giving way to bulls and broilers, the feed 
business grows and prospers. Here, many Virginia farmers buy 
dependable Ful-O-Pep Poultry and Livestock Feeds from the well- 
known Hillcrest Hatchery and Poultry Farm. 


quality product, built by dependable research 
and backed by hard-hitting radio and farm mag- 
azine advertising. They’ve recognized a “good 
thing”... and they’re making it pay off. 


They'll tell you it pays to act promptly, too. 
So...if there is no Ful-O-Pep Dealer in your 
neighborhood, investigate this opportunity. Look 
over Ful-O-Pep’s “‘business-building’’ Dealer 
Plan. Climb aboard the Ful-O-Pep bandwagon! 


See or call your local Ful-O-Pep District Rep- 
resentative, or for more information, write today 
to The Quaker Oats Company, Dept. F-16, 
Chicago 4, Illinois. 
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Ruggedly built for high speed operation, KELLY- 
DUPLEX Mixers are absolutely quiet . . . require 
less power... cost less to operate. A complete 
batch can be loaded, mixed and sacked easily 
in 15 minutes. And the resulting mixture of thor- 
oughly blended ingredients will stand up under 
the most minute inspection. 

KELLY-DUPLEX Mixers are available in 42 ton 
to 5 ton capacities and are fitted with the proper 
drive to best fit your mill—either positive V-belt 
or electric motor. All welded steel construction 
end high quality bearings and parts assure long 
life and trouble-free performance. 

It will pay you to investigate KELLY-DUPLEX 
today. Use the coupon for information on Mixers 
and other profit-producing milling equipment. 


Send for FREE Catalog! 
Shows complete line of KELLY- 
DUPLEX Milling Equipment 

For extra profits! Make Poultry 
litter from corn cobs with this 
new KELLY-DUPLEX Crusher. 


Vertical Feed Mixer Pittess Corn Sheller 


tob Gother Reger Con THE DUPLEX MILL AND MFG. CO., SPRINGFIELD, OHIO 


Gentlemen: | want to know more about KELLY-DUPLEX feed mill and elevator 
equipment, and how to increase my profits by planning for lower handling 
ond operation: costs. | om interested in items checked at left. 


Hammermill Borr Mill 
Corn Crusher Magnetic Separator 


Corn Scalper Mill Blower NAME 


CITY 


(} Corn Cutter and Grader [_] Electric Motors 
Electric Truck Hoist Full Line Bookle? 


THE FEED BAG — June, 1950 


KELLY-DUPLEX Hammermills are 

constructed of heavy welded steel. 
Screens of any perforation with 50 
to 100 horsepower. 


VERTICAL 


Vertical Feed Mixer 
with Sacking Scale 
steps up capacity, 
saves time and labor. 


You get FASTER 
HOROUGH 


uipme 


nt 


for Mill & Elevator 


STATE 


‘te 
No.4 
othe 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Feed Barley 
Malting Barley 
Wheat Bran 
Wheat Middlings 
Rye Middlings 
Malt Sprouis 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN EXCHANGE 


MILWAUKEE 


Test-Proved Quality 
Means Top-Notch Results 


LDEN 
CALCIUM CARBONATE 


ALDEN Calcium Carbonate 

is easy to mix... gives you the 
best results.) ALDEN has 
maintained test proved, uniform 
quality and purity for over 
twenty years. That’s why mixers 
of top quality feeds always 
specify ALDEN. 


IOWA LIMESTONE CO. 


Des Moines, la. 


Nappanee Milling Co., Inc., 
Nappanee, Ind. 


We Make Machinery 
More Efficient 


Efficiency, greater production, and lower 
costs all enter into IBBERSON plans for 
Feed Mills and Elevators. 


Write for particulars. Consultation entails 
no obligation. You can write us in confidence. 


Send for our FREE book. 


T. IBBERSON COMPANY 


Engineers and Contractors Minneapolis, Minn 


PUT 


IN YOUR FORMULAS 


With Sot-O-VWHeene You Can Replace 


All Your Animal Protein in Your Formulas 


100 Ibs. of Sal-O-7feexa furnishes a 
Minimum of 10 mcg. of B,. Activity per 
pound of finished feed (chick test) plus other 
Unknown and Unidentified Factors 


\ Pound for Pound better than Fish Solubles 


Write for-Information on Our Personalized 
Formulas for Custom Mixers 


W. C. PRATT COMPANY 
20 NORTH WACKER DRIVE 
CHICAGO 6, ILL. 


Warehouse Stocks at 
Grain Products Company New Century Co. 
St. James, Minnesota 3939 S. Union ave., Chicago, Il. 


Wertz Feed Products Co. 
Sioux City, lowa 


Security Supply Co. 
629 S. Concord, S. St. Paul, Minn. 
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famous - 


@ 100-bushel Receiving Gar-.. 
ner above screen sections. 


@ 15-foot free-flowing Screen 
Column sections. 


uality 


goes into 
this new... 


@ 5-foot free-flowing Cooler 
Column sections. 


@ Silent-vane Warm Air Fan 
with 5 H.P. motor, V-belt 
drive. 


@ Adjustable Air Damper in 
plenum chamber seals off 
cooling and drying sections. 


@ Approved Magnetic Starter 
and Push Buttons. 


@ Electrical Control Panel ap- 
proved by Fire Underwriter 
agencies. 


@ Walk-in Door on each side 
and Passageway for access 
to operating parts and mech- 
anism. 


@ Heavy steel construction, 
prefabricated for rapid as- 
sembly. 


@ Simplified automatic ther- 
‘mostatic controls. 


DOWNWARD 


SCREEN 
SECTIONS 
FoR 
iow 
vetocity 
ar 
DISCHARGE 


SCREEN 
= | SECTIONS 
FoR 
tow 


+ WELOCITY 

"=" ECONOMY MODEL GRAIN DRIER 

= dries 100 to 300 bushels per hour to quickly repay its low 
cost by improved crop quality, higher market prices! 

Large Grain operators have long known that BERICO Driers paid their way by 
+ improving crop quality and bringing better market prices . . . now the same 
field-tested principle of LOW-temperature drying is available in a small, 
compact, highly efficient Drier for the small operator ! You get all of BERICO'S 
quality design and construction features . . . low operating and maintenance 


cost... highly efficient performance . . . at a price that is little short of sen- 
Z STrorscwanct sational! Write today for Data Sheet and complete details! No obligation. 


ADJUSTABLE 
FEED GATE 
& FEED ROLL 


' 
DISCHARGE RATE OF GRAIN IS A Z = 
REGULATED BY VARIABLE SPEED MOTOR DRIVE 


End View Cross Section 85 BLUXOME ST. - SAN FRANCISCO 7, CALIFORNIA 


DESIGNERS & MANUFACTURERS OF GRAIN DRIERS - ELEVATORS » CONVEYING MACHINERY. 
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There’s an ARCADY Feed Service- 
man always ready to help your customers 

with feeding and management problems, and build 
goodwill for you. This feed 

service, free to you and your b uilde 
customer, is based on tested 

and proved feeding practices. There’s no guess 

work, no experimenting on your feeders’ herds or flocks. 
As an ARCADY dealer, you benefit, too, from the 
special training ARCADY salesmen receive in resale, 
merchandising and feed store management. 

Let ARCADY Personal Service build your 


feed business for you. 


ARCADY FARMS 


MIiLLit COM PA 
- 223 West Jackson Boulevard: - Chicago 6, Illinois 


| ARCADY IS THE HOUSE OF QUALITY with SS Peale, 


Feed and Feeding Program for 
Every Farm Need.”’ 
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What 


Feed Means You 


Its Independent Status Builds Confidence 


@ \VHETHER you are a feed manu- 
facturer, salesman or dealer, the chances 
are that you have some knowledge and 
appreciation of feed control. If you 
ask those in any of these groups how 
feed control is helpful, they respond 
with one or two personal experiences 
that reflect an interest in this activity. 
Their knowledge, however, of just 
what control is accomplishing and may 
accomplish is more or less vague. Some 
feel there may be a few in the industry 
who do not fully realize just what feed 
control encompasses and what it is 
doing for business. 

Sometimes control work is referred 
to with derogatory implications, com- 
paring it to the activities of a traffic 
cop lurking behind a billboard waiting 
to dart out and charge some unsuspect- 
ing feed man on the flimsiest pretext. 
A different point of view is expressed 
by a feed manufacturer of 25 years ex- 
perience when he says, “I surely would 
hate to try to manufacture commercial 
feeds and put them on the market with- 
out the service of control officials.” 
Another says, “The feed control pro- 
gram is the best friend the feed manu- 
facturer ever- had.” That there are 
varying viewpoints and a need for fur- 
ther knowledge as to just what feed 
control is justifies my discussing this 
subject. 

It is the view of some in your indus- 
try that had not control laws been 
passed by the various states you would 
have had to develop your own control 
system in much the same way as some 
other groups in industry have tried to 
“An address delivered at the 42nd annual con- 


vention of the American Feed Manufacturers 


Association, May 11-12, at the Steven’s hotel, 
Chicaro, Ill. 
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By BRUCE POUNDSTONE* 


President of the Association of 
American Feed Control Officials 


do and are doing. I am sure you will 
agree that much more can be and has 
been accomplished by having an out- 
side, independent, unbiased group per- 
form this service for you than if it were 
supported only by your association. 

Farmers view feed control much as 
the public considers state and federal 
supervision of banks, insurance com- 
panies, stock exchanges, and human 
foods. They expect these state agen- 
cies to protect their interests. Control 
work by independent organizations has 
increased the consumers’ confidence in 
the quality of your products. It has lift- 
ed your industry from one of suspected 
sharp practices into the realm of ethics 
and sound feed formulation. 

My objectives are to show how this 
has been done, but first, I point out 
that in the early days feed control work 
was largely policing. Of late years 
though the policing function is still 
necessary; many look upon the activity 


I am discussing as a guidance and ad- 


visory service. 

Defining feed ingredients, enforcing 
such standards and constantly checking 
quality, provides a basis for legitimate 
expansion and prevention of fraud. 
There are 277 officially recognized in- 
gredients defined in the 1950 yearbook 
of the Association of American Feed 
Control Officials. An additional 43 are 
tentatively listed. 

For example, consider the milk by- 
products industry. Before definitions 
were formulated and applied, dried 
skim milk and dried buttermilk were 


sometimes blended and labeled as 
either dried buttermilk or dried skim 
milk, depending upon the financial ad- 
vantage of such manipulation. The 
reputable producer did not and does 
not like such practices. Definitions have 
helped to eliminate them. Also, addi- 
tional milk byproducts have been de- 
veloped; today there are 15 milk pro- 
ducts defined in our annual publica- 
tion. These definitions, as well as all 
other definitions, are subject to con- 
stant review and necessary revision. 

Control must keep abreast of indus- 
try and establish a satisfactory method 
of labeling new products. When new 
items appear on the market, they will 
be merchandised under labeling that 
is acceptable. The added service of 
constantly reviewing labels by control 
officials is also necessary to make defi- 
nitions fully effective. Insuring that 
official designations are correctly ap- 
plied is equally important as develop- 
ing ingredient names. 

Under the registration regulations 
applying in most states, the control 
official serves as a “Registration Offi- 


* cer”. As such, he has the authority to 


approve the registration of feeds suit- 
able for indicated classes of livestock 
and to refuse registration when a feed 
contains ingredients which are harm- 
ful or other wise undesirable. 

In reviewing registrations the con- 
trol official is in a position to consult 
with feed mixers and suggest possible 
modification of formulas before regis- 
trations are accepted. These procedures 
not only curtail the production of non- 
nutritious feeds but also are an ad- 
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VITAMINS INC CHICAGO 21. USA 


YEARS OF EXPERIENCE ASSURES 
QUALITY VITAMINS AT ALL TIMES! 


The increasing vitamin deficiencies in grains and roughages 
have made the vitamins you add to your feeds more important 
than ever before! Today, you must be sure... not only of the 
quantity, but also of the quality of your vitamins. All VITINC 
Products are subject to continuous assays in our own labora- 
tories and the minimum labeled potencies are periodically 
confirmed by neutral, recognized laboratories. 

That’s why VITAMINS, INC. guarantees the potency of 
its products; and has always guaranteed their quality for 
more than 14 years. You can depend on these vitamins, and 
you can be sure of prompt deliveries from warehouse stock in 
Kansas City, Mo. 


WRITE FOR FREE VITAMIN FOLDERS 


They present the latest information on Vita- 
mins A & D requirements for poultry and live- 
stock and complete information on VITINC 
Concentrates. 


P.O. Box CHILLICOTHE, 
Warehouse Stock in KANSAS CITY, MO. 
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Modern Salesroom 


Stimulates Sideline Sales 


e A BIG booster for modern sales- 
rooms with adequate space for display- 
ing sanitation products, poultry equip- 
ment, and kindred lines is Harry 
Umstead, manager of the Collegeville 
Mills, Collegeville, Pa. And he should 
be. Before the construction of the 
firm’s salesroom and office building 
three years ago, the company was sell- 
ing only about $100 worth of these 
products annually. The first year after 
the addition was built, sideline sales 
skyrocketed to $3,000. 
As Mr. Umstead put it: 


“We really didn’t know how much 
we needed a modern sales room and 
office space until we got it. Sales in- 
creases have been fine but there are 
other advantages too. 

“Before we had only one little cor- 
ner of our mill for a salesroom and 
office. Practically no products could be 
displayed; we had customer bottlenecks 
at our little counter; we couldn’t talk 
over feeding problems with any ease. 
We couldn't talk confidentially about 
accounts and it was hard to interview 
salesmen. 

“Now we have none of these prob- 
lems. In the salesroom we display 
sprays, remedies, dog chow, tonics, in- 
secticides, disinfectants, salt and dairy- 
washing powders. We not only have 
room to display feeders but we can 
have life displays, such as baby chicks. 
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“Our separate office provides us 
with a spot to do our paper work and 
talk with customers and salesmen in 
privacy. Perhaps best of all, our ‘new 
look’ gives our whole operation an air 
of progressiveness.” 

One feature of the salesroom which 
has built up much good will for the 
company is a bulletin board just oppo- 
site the front door. It is used mainly 
for the convenience of customers who 
have something they want to sell or 
buy, lost and found notices, small ad- 
vertising signs for such services as taxi 
transportation, dog breeding, taxi- 
dermy, and others. 

‘Everything from a small chick to a 
farm has been sold off that board—all 
at no profit to us except in good will.” 
Mr. Umstead remarked. 

The manager also has very definite 
opinions about dust control. 

“A feed mill can eliminate annoying 
dust as easily as the garage people 
eliminate grease,” he said. “It’s main- 
ly a matter of a continuous clean-up 
campaign in the mill and salesroom.” 

New equipment helped to improve 
operations too. The firm operates a 
No. 1 Robinson corn cracker, a crush- 
er, and an attrition mill. A new 40 h.p. 
Bryant hammermill was purchased last 
year along with a new 2-ton Kelly Du- 
plex vertical mixer and a Triumph corn 


sheller. 


SALES of sideline items at the 
Collegeville Mills skyrocketed 
from $100 to $3,000 annually 
following the construction of a 
modern new salesroom, accord- 
ing to Harry Umstead (above) 
manager. An exterior view of 
the new addition is shown 
below. 


The most effective step, according to 
Mr. Umstead, was the assignment of 
responsibility for the various business 
sections and their cleanliness to indi- 
vidual employes. He has found that 
the dust prevention campaign not only 
made a good impression on customers 
and improved working conditions, but 
that it paid off in dollars and cents. 
Because of his program, the firm’s in- 
surance rate was cut from $1,000 to 
$900. The man in charge of the clean- 
up campaign is Warren L. Mosser, mill 
superintendent, who has been with the 
company for 25 years. 

The business was built on the slo- 
gan: “Genuine Co-operative Dealing— 
We Buy—We Barter—We Sell.” 

About half of the feed sold is cus- 
tom ground while formula feeds make 
up the balance. The company makes a 
practice of buying up all grain offered 
to them for sale. If it can’t be handled 
at the plant, Mr. Umstead markets it 
for his customers at a few cents a 
bushel profit. 

Purina chows and the products of 
the Pratt Food Co. are handled. The 
mill also manufactures its own mashes, 
dairy feeds, poultry feeds, and hog 
formulas under its own brand name. 
A file cf customers’ pet formulas is 
kept on hand. When a particular farm- 
er calls up and asks for his favorite 
mix, it can be prepared immediately 
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UP ON There was never a time when the feeding of manufactured 
OUR TOES (mixed) feed could be more highly recommended or so greatly 


more profitable to the feeder. Farm profits were undoubtedly 
larger during the war but what we mean by the opening statement is that the profit 


over investment in feed is now, on a percentage basis, greater than ever. 


When manufactured feed was first introduced, many years ago, it consisted largely 
of a mixture of oat byproducts or screenings with molasses for cattle and cows, and 
a mixture of animal and vegetable proteins for hogs and poultry. 


Such mixtures could be put together on the barn floor but today the mixing 
of an efficient balanced ration is a much more complicated task. 


Vitamins became a part of every efficient feed as long as 25 years ago and the 
number of these vitamins has been constantly increased since then. Trace minerals 
are today also important in every efficient mixed feed. And now, we have hormones 
and antibiotics. 


These just mentioned ingredients become a part of a manufactured (mixed) feed 
in comparatively minute quantities but they must be evenly distributed throughout 
the feed and consequently can not be handled on the barn floor. Their use is small 
in each bag or ton of feed but the extra production they assure makes manufactured 
(mixed) feed as much better as the Cadillac of today is as compared with the auto- 
mobiles of 1901. 


The feed industry is fortunate to have many good business executives in charge 
of its various enterprises and these executives are fortunate to have many of the best 
research men in the country associated with them. It is because of this alliance of 
good business and good research that the feed industry has become what it is today. 


Our business is continually advancing in serving agriculture and it is up to all of 
us, in the feed industry, to keep “upon our toes” and to keep posted on all the latest 
developments in nutrition to assure our feeder customers of increasingly profitable 
results from the of our products, 
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@ DON’T overlook the value of prem- 
iums. They help to sell many a ton of 
feed! 

That's been the experience of L. W. 
Miller, who operates the Miller Hatch- 
ery at Waverly, Iowa. During the past 
few years, this firm has built up a good 
volume of feed sales by taking advan- 
tage of sales-tested promotional pro- 
grams, 

“Take the matter of a pocket kn:fe,” 
says Mr. Miller. “We get them from 
the feed manufacturer for $1.25 apiece. 
They're good knives, too. Well, when 
a new customer places an order with 
us, we present him with a knife. It 
makes a hit with him and his chil- 
dren get a bang out of wearing one of 
the manufacturer’s caps.” 

Located in Bremer county, hailed as 
the foremost dairying county in Iowa, 
the Miller Hatchery has been working 
steadily with dairy farmers and swine 
producers. One popular promotional 
device has been to take a load of farm- 
ers down to the big Purina experimen- 
tal farm near St. Louis. Here the 
farmers get a chance to see how dif- 
ferent feed formulas are tested on a 
variety of livestock including hogs, 
steers, sheep, dairy cattle and rabbits. 

“It costs each farmer around $15 or 
$20 each,” Mr. Miller explains, “but 
we've yet to hear one say that he 
didn’t get his money’s worth. It’s very 
educational—and I think it sells more 
feed for us. These farmers may go 
down to the farm with some reserva- 
tions regarding the value of formula 
feeds. But after they get a chance to 
hear some testimonials and see figures 
on different feeding experiments, they 
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Premiums Attract New Customers 


And Quality Feeds Bring Them Back to Millers 


come home convinced. And, what's 
even more important, they tell their 
neighbors.” 

Mr. Miller, who is assisted by his 
wife and son, M. J. Miller, in the op- 
eration of his feed store and hatchery, 
also distributes farm record books and 
ash trays as additional premiums. 

“Those record books really are snap- 
ped up by farmers,’ said young Mr. 
Miller. ““That’s because farmers are be- 
coming conscious of the need of keep- 
ing accurate records for income tax 
reports. An ad for the hatchery is 
prominently printed on each book. 
Whenever the farmer picks up the 
book to make an entry, he cannot help 
but notice the advertisement.” 

Premiums alone will not sell but in 
combination with a number of other 
time-tested methods they do help farm- 
ers in the Waverly area to become con- 
scious of the Miller Hatchery as a reli- 
able source of feedstuffs. 

“We do not do any custom grinding 
or mixing of feeds,” Mr. Miller ex- 
plains. “All our sales energies are con- 
centrated on distributing the feeds 
shipped to us. We've found that good 
displays, coupled with quality products, 
really make a strong impression on 
farmers.” 

The Millers specialize in good chicks, 
with high-producing strains of chick- 
ens furnishing the eggs which they 
hatch. 

“We emphasize the point that we 
have only the best chicks in this area 
for sale,” says M. J. Miller. “And then 
we continue to stress the quality angle 
by telling them we handle only the 
finest kind of feeds. ‘It takes good 
chicks and good feeds,’ we tell farm- 
ers, ‘and you'll find that combination 
here at Miller Hatchery.’ ” 

Since the hatchery and feed store 
has an exceptionally fine location on 
Waverly’s main street, most farmers 
pass by the establishment on their way 
to do business at the banks or other 
stores. The hatchery also has another 
store directly across the street where 
started chicks are displayed. However, 
the bulk of the feed displays are in 
the main building. 

“Our wide windows enable us to 


SALES-TESTED promotion meth- 
ods, including inexpensive sou- 


venirs, are proving a big fac- 
tor in boosting feed sales at 
the Miller Hatchery, Waverly, 
lowa. Shown above are L. W. 
Miller (right) owner of the 
business and his son M. J. 
Miller. Below is an exterior 
view of the store. 


display feeds and other poultry equip- 
ment,” M. J. Miller explains. “We 
plan to make some better displays after 
the rush of selling chicks is over. In 
the meantime, we have found that a 
simple island display of feeds right 
next to the doorway is very effective. 
Customers have to pass by it. We re- 
moved the display for a while but 
found that sales dropped right away 
so we put it back in a hurry.” 

Mr. Miller recently hired a full-time 
salesman to call on farmers in a drive 
to build up sales of hog and dairy 
feeds. He explained that sales of poul- 
try feeds have held up very well but 
that he felt a salesman would go far 
toward increasing sales to dairy farm- 
ers and swine producers. 

“You hear a lot of complaints by 
farmers about these ‘pesky feed sales- 
men,” he chuckles. “Yet, you can’t 
expect business to come into your 
doors. You have to keep on making 
those calls even if some of the farmers 
are rather surly and give the salesman 
a frosty welcome. Our sales certainly 
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Niacin, one of the B complex vitamins, 
is essential to the normal, healthy 
development of many farm animals. 
Thus, proper fortification of feeds with 
Barrett* Niacin offers cheap insurance 
against the ravages of such deficiency 
diseases as perosis and black tongue in 
poultry, and enteritis in swine. 

Barrett Niacin, manufactured in equipment 
of the most modern design, is produced 

to the very highest standards of quality. 


There is no finer Niacin made. 


BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
> 40 Rector Street, New York 6, N. Y. 


In Canada: The Barrett Company, Ltd. 
5551 St. Hubert St., Montreal, Que. 


THE FEED BAG — June, 1950 


Our Battle the Budget Bulge 


Call Sounded for End to Deficit Financing 


e@ THE budget pressures which here in 
peacetime America led to a break- 
through in the form of treasury deficits 
began back in the spring and summer 
of 1948, when the President and the 
congress decided that we were in a 
state of cold war rather than peace. 
They therefore added 3% billion dol- 
lars to military authorizations and a 
comparable sum for the Marshall plan 
to strengthen the commercial and in- 
dustrial structure of western Europe. 
As a result of these two actions and 
the tax reduction voted at about the 
same time, our country moved during 
the next 12 months from a state of 
treasury surplus to one of large and 
increasing deficits which, unless some- 
thing is done, stretch out indefinitely 
before us. 

Of course there are government offi- 
cials, members of the congress, econo- 
mists( including some of considerable 
prominence) and possibly even some 
businessmen who are not concerned 
about the present state of government 
finances. They might say that the 
phrase “battle of the budget bulge” is 
based on a false analogy and that to use 
it is to employ “scare words.” In fact, 
they argue that if we do not become 
unduly alarmed, the threatening tide 
of increasing debt will shortly abate. 
The pending budget, with its estimated 
deficit of another 5.1 billion dollars on 
top of this year’s deficit of 5.5 billion 
(more likely 7) is described by the ad- 
ministration as ‘‘a sound basis for mov- 
ing toward budgetary balance in the 
next few years.” 

I happen to belong to a different, a 
more old-fashioned, school of thought. 
I admit “I do not understand deficit 
financing” in this bland and compla- 
cent sense. I think that slipping into 
deficits as a way of life is threatening 
the industrial security of our country, 
on which we have to rely if the cold 
war goes on and, still more, if a hot 
war develops. Continued deficits will 
threaten the value of, or public confi- 
dence in, the nation’s basic monetary 
unit. And it is only upon confidence 
in that unit that the sustained activity 


“An address delivered at the 25th annual con- 
vention of the Central Retail Feed association, 
June 5-6, at the Hotel Schroeder, Milwaukee, Wis. 
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By DR. E. G. NOURSE* 
Formerly Chief Economic Adviser 
To the President of the United States 


and stable prosperity of all kinds of 
business can be built. 

Half my cards are already on the 
table in thus showing you exactly the 
premises from which I proceed in sug- 
gesting a national economic strategy 
for meeting a great danger. Now, I'll 
put my remaining cards down in a 
series of brief propositions about a 
strategy for victory in correcting the 
budget bulge. 

First, we can’t correct the budget 
bulge if we yield in the matter of 
military expenditures every time Joe 
Stalin throws a scare into us. I do not 
venture an opinion as to just what fig- 
ure should be set for the military bud- 
get. I have not even seen the volumi- 
nous diplomatic and miltary data whose 
study is indispensable to judge that 
issue. But I do feel qualified as an 
economist to raise a note of warning 
when the issue is decided unilaterally 
without weighing all the economic data 
and analysis of economic capacities 
and impacts over against the military 
and diplomatic yen for impregnable 
strength. 

Second, whatever the final decision 
on miltary expenditures (and the high- 
er they are, the more this: will apply), 
we can’t win the battle of the budget 
bulge without tightening our belts in 
matters domestic and civilian. Cutting 
out dead wood and raising efficiency 
in government agencies will be impor- 
tant, but by no means enough. We 
have to forego many things we would 
like and could have in the absence of 
foreign drains. These civilian purposes 
come under three general heads: re- 
source development, social welfare, and 
personal security. 

If we believe there is danger in per- 
sistent budget deficits in times of pros- 
perity (and I do), then we have to 
hold these development, welfare, and 
security expenditures down in propor- 
tion as military and foreign aid expen- 
ditures rise. 

To do this, we need to start with 
frank recognition that some of the de- 
velopment projects and some of the 


welfare outlays are just good old-fash- 
ioned “pork” and some of the welfare 
is of the enervating “dole” kind, and 
some of it is of the ill-chosen Lady 
Bountiful kind. From the economic or 
business standpoint, these “pork,” 
“dole,” and “deadwood” expenditures 
are of course the ones to prune. That 
is, from the broad and basic business 
viewpoint, they should be drastically 
pruned. But unfortunately, there is 
also a narrow business viewpoint. From 
that approach, any market dollar is to 
be sought or its expenditure promoted 
just because it gives a chance of pri- 
vate profit. That is why you business- 
men, who demand that the government 
balance the budget by cutting expen- 
ditures, swarm down to Washington 
to see to it that you don’t lose any 
gravy in the process. 

Third, to win victory in the battle 
of the budget bulge, we must have in- 
dustrial peace. Only if payrolls are 
full and steady, only if plants run con- 
tinuously above that “high break-even 
point,” only if goods move in full vol- 
ume and promptly away from the fac- 
tory platform and off the dealers’ 
shelves will we have the high national 
income out of which to meet heavy 
government expenditures. An indus- 
trial impasse, with numerous, fre- 
quent, or long strikes, will lower gov- 
ernment revenues and increase gov- 
ernment costs, particularly those for 
social security benefits. Then the tide 
of the budget battle will turn against 
us. 

Don’t tell me that putting industrial 
peace as one of the four major strategic 
requirements for budget balancing is 
idealistic to the point of being impos- 
sible. So labor’s demands “are unrea- 
sonable and labor leaders tough peo- 
ple to deal with.” So “employers do 
demand inordinate profits and accept 
lower volume of operations rather than 
making wage or price adjustments 
which maintain volume operations.” 
The pot can go on endlessly calling 
the kettle black. But if we don’t find 
ways of employing collective bargain- 
ing in good faith so that we keep pub- 
lic and private revenues at full tide, 
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Over the years, Small’s Dehydrated Alfalfa Meal 
has earned the confidence of féed manufacturers 
everywhere. For Small’s Dehydrated Alfalfa Meal 
is processed in a manner calculated to maintain 
the maximum efficiency of the valuable nutritive 
properties present in the growing plant. Con- 
fidence in the quality of Small's Dehydrated Al- 
falfa Meal is reflected in the fact that more of it is 
used in famous brands of formula feeds than any 
other dehydrated alfalfa meal. 


‘ 
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by Congressman LAWRENCE H. SMITH 


Washington, 
June 3, 1950 


CONGRESSIONAL DILEMMA 


Whom are we to believe? Why the double-talk? Members of congress are bewil- 


dered at times to know just who is to be counted on for the truth in matters of great 
public interest. 


On last Thursday, the President said that the world is closer to permanent peace 
than it has been for the past five years. The day before, his secretary of state, 
Mr. Acheson, said that Russian aggression must stop and the only way that could be 
done is for us to arm friendly nations all over the world. Secretary Symington also 
exhorted the people to be ready for war — a war that might strike any day. 


At this very moment, the senate is considering a bill to provide military aid of 
$1,222,500,000 to free nations in order to set up a mutual defense system against 
communism. Secretary Johnson demands a drastic draft act. Now who is right, the 
President or members of his official family? Congress, as well as the people, are 
confused with the double-talk that goes on in Washington by top officials. 


THE MILITARY ALERTED 


It can now be told that prior to the Berlin demonstration on May 26 by Communists, 
our military forces were in the "ready" position — just in case. The situation was 
one that contained the makings of an "incident" and the military was prepared for any 
eventuality. Attention is focused on Germany, and it will not be denied that this is 
the real trouble spot in western Europe. Communists in East Berlin are determined to 
oust the British and Americans in order to make certain of absolute control of all 
of Germany. They do not trust us nor the British. The Schuman proposal for an econ- 


omic union between France and Germany was a timely move and the most constructive one 
Since the end of the war. 


REDUCING TARIFFS 


The reciprocal trade agreements program which is being vigorously pushed by the 
Democrats is jeopardizing many industries in the United States. It is possible that 
it will be a lively political issue in 1952. Union labor organizations in some lines 
are in Washington protesting against further reductions in tariff schedules because 
American workmen are losing their jobs, as firms cannot meet overseas competition. 


Agriculture is likewise affected. In my congressional district, which is the 
center of the foreign type cheeses - swiss, brick, limburger, etc. - the farmers 
are alarmed over cuts in import duties. Imported cheese is coming through at a fat 
solid content far below that of American standards. This makes for a considerable 
price differential, yet the public is not aware of the difference in quality and is 
attracted by a lower price. It is as one farmer said, “unbeatable competition." 
It would seem that the authorities should insist, at least, on comparable standards 
with our own producers. On that basis, American producers can meet this foreign 
competition. Our people are certainly entitled to that minimum of protection. 


STILL BUYING SURPLUSES 


The department of agriculture has just reported that government purchases to 
Support the price of eggs have smashed all previous records for the second straight 
month. At the same time thousands of pounds of eggs are being imported from abroad. 
The department also reported its holdings of surplus crops on April 30 totalled 


(Continued on page 93) 
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— Nourse 
(Continued from page 23) 


we won't win the budget battle, and if we 
lose that, we will lose the cold war. 
Fourth, the strategy of victory re- 
quires that we do not take the easy 
road of tax reduction while there is still a 
serious deficit problem. I know how un- 
pleasant it is to pay taxes, and I know that 
there are glaring inconsistencies and inequi- 
ties in our present tax structure. They may 
be so serious as to cripple some firms and 
actually cause others to pass out completely. 
But they are not preventing prosperous op- 
eration for the economy as a whole. We can 
better postpone reform of the tax system 
than insist on getting relief at the expense 
of adding another billion or so to the deficit, 
which is a more basic threat to our prosperity. 


The winning of battles in fact rests upon 
three factors: sound basic strategy, skillful 
tactics, and high morale. The operations of 
a democratically organized economy are 
something very different from the processes 
of a miltary organization. There is no su- 
preme command to devise a unified stra- 
tegy, no corps of staff officers to execute 
local tactics or of lesser officers to enforce 
discipline. The possibility of winning the 
battle of the budget bulge comes down 
therefore in the last analysis to an issue of 
self-discipline. This self-discipline must be 
based on understanding of economic means 
and ends on the part of millions of business- 
men and workers at points of individual re- 
sponsibility, large and small. 

As I view the current scene, I cannot re- 
gard the state of economic morale of our 
people as being high. We «vere not severely 
disciplined by the war, and we have tended 
to fall into even more self-indulgent ways of 
thinking and acting since. I am by no means 
sure that the battle of the budget bulge can 
be won at all without radical change in our 
behavior and in what we demand from the 
economic system under present conditions 
in return for what we put into it. 

The general argument that I have been 
presenting to you is that the strategy of the 
budget battle calls for (a) holding both ex- 
ternal and internal expenditures down and 
(b) holding our productive contributions 
and our tax participation up by respective 
amounts which will bring the two into bal- 
ance at the earliest practicable time. Timing 
in economic strategy and tactics is no less 
important than in the military area. We can- 
not pull expenditures down or push taxes 
up or combine the two movements in such 
a way as actually to balance the budget in 
1950 or probably in 1951. If we tried to do 
sc in any such drastic fashion, we would 
bring on a depression, perhaps a rather se- 
vere one. Our last state would be worse 
than our first. 

Much as we hate and fear federal deficits, 
we must, as practical men, recognize that 
they are a significant factor in the prosperity 
we are enjoying at the present time. Every 
dcllar of the 46 billion or so being currently 
spent by the federal government goes to 
settle contracts held by businessmen, goes 
for procurement of goods, goes to pay salar- 
ies or wages, interest or benefit payments. If 
it goes into private incomes, it is promptly 
paid out for groceries or clothes or rent 
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or recreation, or it goes through savings 
channels into investment, where it pays for 
goods or wages. You can’t simply kick the 
6 or 7 billion dollars of deficit out from 
under that market without seeing excess 
inventories accumulate, plants curtail opera- 
tions, and unemployment mount. 

It might be a rough guess that stopping 
3 or 4 billion dollars of government dis- 
bursement and its resultant business and 
promptly substituting 3 or 4 billion dollars 
of private business at the necessary points 
to prevent disruption of markets and pro- 
duction would be a pretty good performance 
for a single year. This would give us at the 
minimum a two-year time table for balancing 
the federal budget—that is, fiscal *52. But 
we would have to start now, have a time 
table we take seriously, and do a lot of 
vigorous and skillful private enterprising 
clear down to the little company and the 
local community. Here is a task in which 
local chambers of commerce under wise 
leadership from the national chamber may 
well take a major part. 

In fact, a pretty good estimate of whether 
we are or are not going to win the battle of 
the budget bulge can be made by ascertain- 
ing how sincerely the central and local 
chambers really want to win it and can be 
counted on to do their part in winning it. 
Success will call for intelligent and courag- 
eous leadership and for voluntary coopera- 
tion all down the line. 

Recent developments, however, do not 
look too good. I have been travelling up 
and down the country making speeches and 
hearing a lot of business talk. In southern 
California, they tell me local business in- 
terests are plugging hard to keep hospital 
building at the highest point even if there 
are no patients for the beds or doctors for 
the patients. In northern California, they 
tell me there is determined resistance to any 
cut at Mare island, however redundant or 
obsolete the shore installations. In Texas, 
they say: our people are invoking all their 
political strength to prevent any drying up 
of the federal largesse we became accus- 
tomed to during World War II. 

I was encouraged, even thrilled, when I 
read Senator Douglas’ historic statement 
that “To be a liberal, you do not have to 
be a wastrel!” I was greatly impressed as he 
went on to elaborate the practical details of 
his economy program. But I am not so 


happy when I read in a recent number of 
Newsweek how this colonel of marines has 
fared in his sortie in the battle of the bulye, 
They report: 

“Last week a former college professor 
who thinks it might be a good idea to 
balance the federal budget had the sen- 
ate rocking with laughter. Democratic 
Senator Paul H. Douglas of Illinois was 
deadly serious about it, too, which made 
him all the more comical. Up for con 
sideration was a $1,565,000,000 river: 
and harbors authorization bill. Rivers 
and harbors bills traditionally are pork- 
barrel bills; senators and representatives 
too in projects without even botheriny 
to explain why they conceivably might 
be necessary. The whole principle is: 
‘Don’t ask questions. You vote for my 
project, and I'll vote for yours.” 

“Douglas . . . introduced 20 amend. 
ments that would have chopped the bil! 
down to about $700,000,000, carefully 
explaining why each project he wanted 
to kill, including two in his own state, 
would be a waste of money. Each 
amendment was greeted with raucous 
laughter. Each was howled down, and 
some of the loudest shouts were from 
those Republicans and Southern Demo- 
crats who moan most about economy 
between appropriations bills.” (News- 
week, May 1, 1950) 

As I said before, no strategy will win the 
campaign for national solvency if there is a 
lack of economic morale among the troops. 
If I were sitting in the Kremlin, I think that 
I would be quite complacent as I viewed the 
progress of the battle of the budget bulge. 
Sitting in Washington, I am deeply con- 
cerned. 


Harry Enos, President of 
California Dealers, Dies 


Harry F. Enos, 58, Frizelle-Enos Co., 
Cotati, Calif., newly-elected president of the 
California Hay, Grain & Feed Dealers asso- 
ciation, died at Sabastopol, Calif., May 21, 
following a serious illness. He had been ac- 
tive in association work for a quarter of a 
century. 

Born in San Francisco, Mr. Enos went to 
work with John M. Ratto & Bro. in 1911. 
He joined the Guernsey-Ames Grain Co. in 
1926 and went into business in partnership 
with E. R. Warren in 1937, operating the 
Warren-Enos Grain Co. Ten years later, 
he and his son, Howard, took over the 
Frizelle business at Cotati, operating i: as 
Frizelle-Enos Co. Howard Enos will carry 
on the firm’s businesses at Cotati nd 
Sebastopol. 

@ FARMERS OIL CO., Cuba City, \Vis., 
has installed a new Prater custom mill in its 
feed plant. 
JOINS ATLATL GRAIN CO. 

L. M. “Monte” Montgomery has been 
appointed to head the feed division of 
Atlatl Grain Co., Inc., Fort Worth, Texas, 
the firm has announced. Mr. Montgomery 
will handle the sale and purchase of all feed 
ingredients and will assist in the sale and 
purchase of feed grains. 
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Learning from the Chain Stores 


Frey Profits from Ideas Used by Big Operators 


@ IF the average merchant would 
spend more time studying and imi- 
tating the chain stores, and less time 
cussing them out, his profits would im- 
prove accordingly, according to Harry 
Frey, owner of the Waldo Grain Co., 
Kansas City, Mo. 

“T’ve gleaned a lot of profitable ideas 
from observing chain store methods of 
merchandising,” Mr. Frey asserted. 
“For instance, I have learned that the 
best way to sell feed or other merchan- 
dise is to put it out where everybody 
will see it and stumble over it. 

“Another trick I learned from the 
chains is that of giving choicest display 
space to higher profit lines,” he com- 
mented. “Putting my biggest push on 
specialties and side lines makes them 
return profits out of proportion to their 
volume as compared to feed.” 

Mr. Frey has been with the Waldo 
Grain Co. for 30 years, first as a helper 
and for the last six years as owner. The 
firm is excellently located near the edge 
of the city, where many families have 
pets and poultry. 

A main thoroughfare keeps a con- 
stant stream of traffic flowing past the 
store front. This gives Mr. Frey an 
opportunity to build attention-getting 
displays that induce many passersby to 
drive into the free parking lot and visit 
the store. 

The company’s building is kept spic 
and span with aluminum paint, inside 


and outside. The brightly painted in- 
terior provides an excellent background 
for merchandising display. 

Running along the front of the 
building is a concrete portico and load- 
ing dock. Protected by an aluminum 
awning, this makes an excellent place 
for outdoor display. Seasonal goods 
regularly get the spotlight of this pre- 
ferred position. 

“Take block salt as an example of 
the importance of getting your goods 
out where people can see them,” Mr. 
Frey suggested. “When I have salt on 
display in front where everyone who 
passes can see it I sell 10 times as much 
as I do when it is stuck back in the 
store out of sight. Right now I’m sell- 
ing very little salt, because seasonal 
goods have crowded it out of the dis- 
play space, but when I put it out in 
front again it will immediately start to 
sell.” 

During garden planting time seeds 
and garden supplies monopolize the 
outside display space. Massed displays 
of bulk and packaged seeds in front 
and inside the entrance give gardeners 
new ideas for varieties to plant. 

“Thirty years in the feed and seed 
business have taught me the impor- 
tance of building up the customer's 
order by suggestion selling,” Mr. Frey 
stated. “Many feed dealers are content 
just to sell the sack of feed that is 
called for. For our part, we always try 
to point out some other need so that 
the customer will increase his purchases. 

“At present, for instance, we never 
let a feed customer get away without 
suggesting garden needs; when we 
make a sale of seeds we try to add fer- 
tilizer or garden tools; and so on down 
the line. 

“One thing we don’t do, though, is 
to sell a customer something he doesn’t 
need,” Mr. Frey asserted. “Incxperi- 
enced gardeners, for instance, think 


BY closely observing chain store 
merchandising methods Harry 
Frey (left), owner of the Wal- 
do Grain Co., has picked up a 
lot of valuable ideas for use in 
his own business. At upper right 
is an exterior view of his feed 
store at Kansas City, Mo. 


WALDO 


they must have a lot of unnecessary 
things. We soon set them right on this 
and help them economize on their buy- 
ing. We lose some immediate sales 
profit but we establish good will and 
confidence, and customers that we help 
in this way come back the next time 
‘they want something in our lines.” 

Dog food and poultry feed account 
for most of the store’s large volume of 
feed sales. The suburbanites round: 
about nearly all have a dog or two and 
some chickens, and this, together with 
the farm trade, creates a good demand 
for feed. 

Regular delivery routes are oper: 
ated two days a week as an accomoda- 
tion to customers. These extend as far 
as 15 miles out from the city, and can 
be depended on for good year—round 
feed volume, with seeds and other lines 
increasing the load in season. 

“We handle four top lines of feed,” 
Mr. Frey pointed out. “There are 
plenty of other brands that are good, as 
I admit to folks who ask for them. 
However, it’s foolish for a dealer to 
spread himself out over too many 
brands. 

“From my four lines I figure any 
customer can choose a feed that will 
meet his requirements. If he insists on 
an unstocked brand I gladly tell him 
where he can get it, and send him on 
his way. The few sales that I lose are 
more than offset by my low inventory 
and fast turnover.” 

Observation indicates that muc!: of 
this store’s volume can be attributed to 
its friendly service. Customers feel free 
to bring their problems to Mr. Frey. 
These range from what seed to plant 
and when, how much fertilizer to use, 


(Continued on page 88) 


THE FEED BAG — June, 1950 


| | 
© 280 


VERA-DALE 


y 


> 


(7 


(7 
Ss 


fo 
_ 


254 


THE FEED BAG — June, 1950 


your samples to us today. 


“NO-READ" TACCING means 
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Savage Tags need no reading. A glance tells all in 
glaring light, or almost no light. Spot wanted bags 
away down the line or in any stack .. . instantly! 
Then grab the Savage Tag and pull the bag. Find 
out how much better they are .. . how low their 
cost. Send samples of the tags you use with quanti- 
ties marked on each. No need to write a letter. Clip 
the coupon; attach it to your letterhead; and mail 
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FISH SOLUBLES 


APF....and lots more, too! 


Careful and economical turkey men know they can grow out poults into prime-finished birds only 
by feeding nutritionally-balanced feeds every step of the way. Many have found that feeds fortified 
with PAPROCO west coast condensed fish solubles provide the essentials for economical production. 
There are many reasons why PAPROCO-enriched feeds have proved their worth by actual performance. 
PAPROCO is the rich, natural source of Vitamin B-12 (APF), the entire B-complex vitamin group, 
amino acids, and essential trace minerals. Combined with local grains, it adds a potent “punch” that 
speeds turkeys to market. PAPROCO west coast condensed fish solubles has done the job for others. 
Specify it in your feeds...then notice the difference! 


for an assured year ’round supply in a 
convenient, easy-to-use form SPECIFY... 


JAMES H. SELEY & CO. — 
704 S. SPRING ST., LOS ANGELES 14, CALIF. , Composed of 40% PAPROCO highest quality West 


ye Coast condensed fish solubles and 60% top quality 
ELEPHONE MUTUAL 1371 = alfalfa leaf and dehydrated meal — measured and 


blended by a special process that insures outstand- 


ing results! Packed in 100-lb bags. 
ite for complete descriptive booklet 4 


PROCESSING CO., WORLD'S LARGEST PRODUCER OF FISH SOLUBLES 
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Effect Wage-Hour Law Changes 


How New Regulations Apply to Feed Industry 


e AMENDMENTS to the fair labor 
standards act which went into effect 
on Jan. 25, 1950, make no sweeping 
changes in the general application of 
this 11-year-old federal wage-hour law 
to employes of grain and feed dealers. 

The act’s minimum wage and over- 
time pay provisions continue to apply 
to employes engaged in interstate com- 
merce or in the production of goods 
for interstate commerce. While, be- 
fore amendment, the act provided that 
employes considered to be engaged in 
“production” included employes en- 
gaged in processes or occupations 
“necessary” to such production, the 
amended act changes this to include 
employes “in any closely related pro- 
cess or occupation directly essential” 
to such production. 

And through the amendments there 
is provided, for the first time, a direct 
prohibition against the employment of 
“oppressive child labor” in interstate 
commerce or in the production of 
goods for interstate commerce. 

Thus, under the act’s provisions, 
minimum wage and overtime coverage 
continues to apply to employes in es- 
tablishments which manufacture or 
process grains and feeds which, in 
whole or in part, move out of the state 
in which the establishment is located. 
Within these provisions are not only 
those employes who actually produce 
feeds for interstate commerce, or who 
work in occupations closely related and 
directly essential to such production, 
but also those employes who regularly 
travel across state lines in the course 
of their work, or who ship, prepare for 
shipment or transport grains and feeds 
~-whether or not processed by the es- 
tablishment—across state lines. 

Moreover, it is not necessary that 
the establishment itself ship grains and 
feeds across state lines for coverage to 
apply to its employes. The processing 
and sale to local farmers of feed which 
is fed to livestock and poultry that are 
shipped outside the state are also with- 
in the act’s coverage. 

Coverage also continues to apply to 
employes who purchase, order or keep 
records on grains or other goods re- 
ceived from outside the state, or who 
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receive or otherwise handle goods on 
receipt directly from other states, or 
who regularly use the facilities of inter- 
state commerce—such as the mail, tele- 
phone and telegraph — for interstate 
communication, even though the estab- 
lishment itself does not ship grains and 
feeds in interstate commerce. 

Here, then, is what grain and feed 
dealers should bear in mind about the 
amended federal wage-hour law: 

MINIMUM WAGE 

The new minimum wage is 75 cents 
an hour, and must be paid to each 
covered employe, unless specifically 
exempt. 

OVERTIME PAY 

The wage-hour law continues gen- 
erally to require payment of not less 
than time and one-half the employe’s 


Since the recent amendments to the 
federal wage and hour law went into 
effect last January there have been a 
many inquiries from feed dealers and 
feed manufacturers regarding their ob- 
ligations and rights under the changed 
provisions of the law. Published on this 
page you will find the first of two 
articles, pointing out how the amended 
law applies to the feed and grain 
industry. 


regular rate for work after 40 hours in 
the workweek. The amendments to 
this provision of the act provide cer- 
tain alternative methods of computing 
overtime pay and: make clear what 
payments to an employe must be in- 
cluded and what payments may be ex- 
cluded in computing his overtime com- 
pensation. 

Under this change, there are enum- 
erated the types of payments, such as 
certain bonuses, and premium pay- 
ments in the form of time and one- 
half or better for Saturday, Sunday, 
or holiday work which need not be 
added to the straight-time rate upon 
which an employe’s extra half-time pay 
for work after 40 hours in a workweek 
must be based. 

CHILD LABOR 

The child-labor provisions of the 
wage-hour law continues to seta mini- 
mum age of 16 for general employment 
and 18 for employment in jobs declared 
hazardous. Also continued are provi- 


sions permitting the employment of 
children of 14 and 15 outside school 
hours in a limited number of jobs— 
mostly in office or sales work-—under 
strict limitations as to hours of work. 
The amendments broaden the applica- 
tion of the child-labor provisions by 
directly prohibiting the employment of 
boys and girls below the minimum ages 
in interstate commerce, or in the pro- 
duction of goods for interstate com- 
merce—including any closely related 
occupation or process directly essential 
to such production. The amended law 
retains the former provision which pro- 
hibits the shipment or delivery for 
shipment in interstate commerce by 
any producer, manufacturer, or dealer 
of any goods produced in establish- 
ments in or about which minors have 
been employed contrary to the mini- 
mum age standards of the wage-hour 
law within 30 days prior to removal of 
the goods, 

Dealers who claim the exemption 
for retail or service establishments are 
reminded that this is a minimum wage 
and overtime exemption only. There 
is no child-labor exemption for retail 
trade. 

EXEMPTIONS 

Under the amendments, as before, 
the wage-hour law provides a number 
of specific exemptions from its mini- 
mum wage and overtime pay provi- 
sions. Grain and feed dealers will be 
interested in how the amendments re- 
vise a previous exemption for “retail 
and service establishment” employes 
by providing a more specific definition 
of this term and by making the ex- 
emption applicable to retail establish- 
ments that make or process goods sold 
on the premises. The industry also will 
want to know that other exemptions 
for employes engaged in a “local retail- 
ing capacity” and as “outside sales- 
men,” and in “executive,” “administra- 
tive,” and “professional” capacities are 
retained. 

Effective Jan. 25, 1950, revised regu- 
lations on the requirements which must 
be met for exemption of these so-called 
“white collar” employes were issued 
by the administrator of the wage and 
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hour division, in accordance with his statu- 
tory duty. The new regulations clarify tests 
on duties and responsibilities and increase 
those salary levels which must be met for 
exemption of administrative, executive and 
professional employes. There are shortened 
tests set for exemption of employes in the 
latter three categories who are paid $100 a 
week or more. 
“Retail and Service Establishment” 

The wage-hour law exempts from both its 
minimum wage and overtime pay provisions 
ALL employes “employed by” a “retail or 
service establishment,” as defined in the act. 
Any grain or feed dealer, before claiming 
this exemption, should therefore check on 
whether his establishment meets ALL three 
of the following statutory tests: 

(1) More than 50 per cent of the estab- 
lishment’s annual dollar volume of sales of 
goods or services is made within the state 
in which the establishment is located: AND 

(2) 75 per cent of its annual dollar vol- 
ume of sales of goods or services (or both) 
is not for resale—that is, not sold to pur- 
chasers who resell the goods or services in 
the same or altered form; AND 

(3) 75 per cent of the establishment’s an- 
nual dollar volume of sales of goods or serv- 
ices is recognized in the industry as a retail 
sale or service. 

Dealers who receive feeds already mixed 


and merely resell them will need only to 
ascertain whether their establishments meet 
all three tests so as to be within the exemp- 
tion. Similarly, dealers who perform minor 
processing operations that are incidental to 
retail selling and servicing can also apply the 
three tests to determine whether or not their 
employes are exempt. The exemption is not 
affected by the operation of grinding and 
mixing equipment, which occupies a small 
proportion of the premises and is used to 
prepare feed on the specification of the cus- 
tomer or according to a tested formula, by 
dumping various ingredients into the hop- 
per. Nor would the grinding of feed for 
farmers from the grain they themselves 
bring in affect the establishment's status 
under the exemption. 
Retail Establishments Performing 
Manufacturing Operations 

As for operators of retail establishments 
who engage in manufacturing activities, as 
distinguished from minor processing opera- 
tions of the nature mentioned above, their 
employes, too, may be within a related ex- 
emption. This is because the new amend- 
ments contain a provision dealing with re- 
tail establishments that make or process the 
goods they sell on the premises. Under this 
provision, an establishment which meets 
ALL three tests outlined above may qualify 
for this exemption, even though it manu- 
factures at the establishment all or a part 
of the feed it sells on the premises, pro- 
vided that the establishment is recognized 
as a retail one in the industry and more than 


Feed Men Enjoy Canadian Fishing Trip 


Each spring William C. Pratt of the W. 
C. Pratt Co., Chicago, plays host to several 
groups of feed men at his Nestor Falls, On- 
tario, Can., Lake of the Woods home. Above 
is a photo of a half-day’s catch of wall eyes. 
Left to right are Walter B. Griem, Madison; 
chief of feed and fertilizer control in Wis- 
consin; W. M. Andersen, New England By- 
Products Corp., Boston, Mass.; Mr. Pratt 
and H. I. Rode, Rode Feed Service, Mil- 
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waukee, Wis. Others in the week end fish- 
ing party included James H. Murphy, Law- 
rence Murphy and Robert Spitzer of the 
Murphy Products Co., Burlington, Wis.; 
Walter C. Berger, Chicago, president of 
the American Feed Manufacturers associa- 
tion, and David K. Steenbergh and Eldon 
H. Roesler of The Feed Bag, Milwaukee. 
Mr. Griem took the prize for the largest 
wall eye. He caught one weighing slightly 
ever six pounds. 


85 per cent of the annual dollar volume «/ 
sales of its manufactured feed is made wit}, 
in the state in which the establishment i: 
located. 

“White-Collar” Exemptions 

If an establishment fails to qualify for the 
exemption applicable to retail and servic. 
establishments, it is still possible for a deale 
to claim minimum wage and overtime p»: 
exemption for individual employes engay «| 
in sales work if the requirements of the 2 
ministrator’s regulations governing exei:) 
tion of employes engaged in a “local ret.:)- 
ing capacity” or as “outside salesmen” 4 © 
met. These regulations also govern the .: 
emption of “executive,” 
and “professional” employes. 

Employers are cautioned to make sire 
that an employe’s conditions of employmcat 
actually do meet the applicable tests, bef re 
claiming exemption. Violations may occu: if 
employers fail to note that work perforn- 
ance and responsibilities, as well as salaiy, 
are controlling factors, and that an ejn- 
ploye’s job title has no bearing on whether 
or not the exemption can apply. It should 
be noted, too, that the exemptions are not 
designed to apply to such office workers as 
the usual stenographer, bookkeeper or clerk. 

(Tests which must be met in determining 
whether an employe may be exempt as a sv- 
called “white collar” employe will be pre- 
sented in a succeeding article on application 
of the federal wage-hour law as amended.) 


AFMA Nutrition Council! 
Adds Five New Members 


Approval of five feed industry nutrition- 
ists as members of the nutrition counci! of 
the American Feed Manufacturers associa- 
tion, Chicago, Ill., has boosted the total 
membership of the council to 72, it has been 
announced by Dr. Ernest H. Bechtel, newly- 
elected council chairman. The new appoint: 
ments were approved during the annual 
meeting of the council in Chicago, May 9-1). 

The new active members are: M. C. Wil- 
kening, Alabama Flour Mills, Decatur, Ala.: 
Dr. C. E. Calverly, Russell-Miller Milling 
Co., Minneapolis, Minn.; L. E. Bartlett, Park- 
& Pollard Co., Buffalo, N. Y.; James ©. 
Fritz, Borden Co., Elgin, Ill.; and Thomas 
A. King, Illinois Farm Supply Co., Chicago, 
Ill. 

Four associate members were renamed ‘0 
two-year terms. They are: Dr. Ralph 
Silker, Manhattan, Kan.; Dr. Harry Titus, 
Lime Crest Research Laboratory, Newto 
N. J.; Dr. W. E. Rodgers, Western Con- 
densing Co., Appleton, Wis.; and Dr. Hush 
R. Stiles, Commercial Solvents Corp, Te: 
Haute, Ind. L. V. Curtin of the Bucke e 
Cotton Oil Co., Cincinnati, Ohio, was a»- 
peinted to fill an unexpired term as repic- 
sentative of the cottonseed products indust'y. 

The council will hold its next regu! 
meeting, Nov. 27-28, in Chicago. 

@ MAGILL & CO., Fargo, N. D., has 1 
modeled its office and warehouse and i 
stalled new cleaning equipment. 
@ GEORGE ODEGAARD, Scranton, N. 
D., has succeeded S. J. Elenbaum as man 
ager of the Scranton Equity Exchange. 
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Vitamin Oils. 


3. It is sold by men who have your inter- 
ests at heart and who can give you 
the service which you desire and 


Write for Prices 
4. It is priced right. on Fish Meal and 


Condensed Fish Solubles 


for Gorton-Pew Company, Lte y-Pro 
77 MILK STREET | BOSTON 9, MAS 


NEw ENGLAND BY-PRODUCTS CORP. 
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eo SNAP judgment | 


This frontier sheriff had to be quick on the ros cet _ container that protects your/product, that gives good display 

preceded thought! Careful buyers today give more than to your brand name,.# hat is specifically designed for 

snap judgment in the purchase of their bags. . ; bags which ~your Product, Your Chasé Salesman is an expert with o 

vitally affect the acceptance and sale of their goods. broad technical backgr . He is eager to work with you 
Give time to this important subject. Be sure-you get the wy not consult him tox 


© cotton bags of all kinds © Topmill burlap bags 
© paper and Multiwall bags © Saxolin open mesh bags 
© combination bags, liners and specialties 


A E BAG CO. sas OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILI. 


BOISE DALLAS © TOLEDO DENVER DETROIT MEMPHIS BUFFALO ST.LOUIS NEW YORK e CLEVELAND e MILWAUKEE 
PITTSBURGH KANSAS CITY LOS ANGELES MINNEAPOLIS GOSHEN, IND. PHILADELPHIA NEW ORLEANS ORLANDO, FLA. SALT LAKE CITY 
OKLAHOMA CITY © PORTLAND, ORE. ¢ REIDSVILLE, N.C. ¢ HARLINGEN, TEXAS ¢ CHAGRIN FALLS, O. e HUTCHINSON, KAN. « CROSSETT, ARK ¢ SAN FRANCISCO 
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C. 'W. Sievert 


By C W. SIEVERT and DR. 8. W. FAIRBANKS 


The abstracts and digests of current animal nutrition literature appearing on this page 
are prepared expressly for The Feed Bag by C. W. Sievert, Chicago feed consultant, and 
Dr. B. W. Fairbanks, noted animal nutritionist. An unusual and interesting feature of these 
digests are the comments as to the commercial importance and significance of the work. 
Readers should note that the opinions expressed are those of the authors and are not 
necessarily shared by the publishers of The Feed Bag. 


B. W. Fairbanks 


Title: Alfalfa Inhibitor in Chick Rations. 
Authors: S. Lepkovsky, W. Shaeleff, D. 
Peterson and R. Perry, University of Calif. 
Publication: Poultry Science, Volume 29, 
(March 1950) pp. 208-13. 

Digest: When alfalfa is fed to baby chicks 
in amounts up to 5 per cent of the total ra- 
tion—using a good formula—the results are 
good. When over 5 per cent alfalfa is used 
the results are decreased growth, up to 20 
pe: cent alfalfa having been fed. They eat 
less feed and use it less efficiently as the 
alfalfa content increases above 5 per cent. 

These research workers tried a number of 
things to overcome this growth depression 
and also tried to find out the cause. 

Storage at room temperature or in the 
cold (16 degrees F.) had no effect. Exist- 
ing methods of dehydration, both commer- 
cial and laboratory (hot gases, frozen and 
vacuum dried, 100-110 degrees F. air cur- 
rents, blanching and drying, treating with 
sulphur dioxide and drying, vacuum dry- 
ing), had no effect on the growth inhibition. 
Reducing the dustiness made no difference. 
Autoclaving in neutral, acid or alkaline 
medium did not destroy the inhibitor. The 
bulkiness of the product was not the cause. 

Addition of the known B complex vita- 
mins did no good in counteracting the 
trouble. The ash of alfalfa does not depress 
growth. 

The depressing agent can be removed by 

repeated extraction with hot water, and 
the hot water extract will inhibit growth. 
What it is, is not yet known. 
Comment: Don’t get this wrong. This is not 
an indictment of alfalfa as a normal ingre- 
dient for feeds. These findings are an or- 
ganized effort to find out why we cannot use 
more alfalfa. You see—a certain level of 
alfalfa gives excellent results, but doubling 
and redoubling the amount not only does 
no good, but actually gives poorer results. 
Why? But,up to 5 per cent (total ration 
basis for chicks) it is excellent feed, so let's 
keep on using it. 

Alfalfa is such a good source of a num- 
ber of vitamins, of minerals, and of protein 
which helps balance grain proteins. It looks 
good (when properly prepared) and peo- 
ple like to see certain amounts of it in feed. 

This work helps us recognize a limitation 
in the use of alfalfa, and that is very worth- 
while. Most feed ingredients have limita- 
tions in their practical use, and the same 
thing is true here. 

(There is even a limit to how dumb the 
Dutchman is, and to the cantankerousness 
of the Vermont Yankee--believe it or not.) 


THE FEED BAG — June, 1950 


Title: Fish, Distillery and Fermentation By- 
Products Studied in Drylot Rations of Wean- 
ling Pigs. 

Authors: J. L. Krider and S. W. Terrill, 
University of Illinois. 

Publication: Journal of Animal Science, 
Vol. 9 (Feb. 1950) pp. 101-111. 
Digest: Trial I. The pigs were raised to 
weaning in dry lot and had been nursed by 
sows that had been continuously in dry lot. 
Basal ration: ground yellow corn, 67.0; 
meat scraps (55 per cent protein), 6.0; soy- 
bean meal, expeller, 25.5; ground limestone, 
0.5; iodized salt, 0.5; fortified vitamin A 
and D oil, 0.5; and 4 Ib. of manganese 
sulfate per 100 pounds of feed. 

The basal ration was not adequate and 
produced a slower rate of gain and less 
economical gains than the supplemented 
rations. 

The basal ration was made nutritionally 
adequate by the following supplements: (1) 
4 per cent alfalfa meal, (2) 10 per cent al- 
falfa meal, (3) 4 per cent alfalfa meal plus 
6 per cent distillers solubles, (4) per cent 
fish solubles, (5) 2 per cent fish solubles, 
and (6) 2 per cent fish solubles plus 6 per 
cent distillers’ solubles. 

The value of high quality alfalfa meal 
(basal ration plus 10 per cent dehydrated 
alfalfa meal) as a water-soluble vitamin sup- 
plement is clearly indicated. 

The addition of 2 per cent fish solubles 
produced slightly but not significantly more 
rapid and more economical gains than the 
addition of 4 per cent of this product. In 
supplementing the basal ration, 10 per cent 
alfalfa meal produced results comparable to 
those obtained when 2 per cent fish solubles 
was fed. 

Trial II. The fall pigs used in this trial 
were raised to weaning age in dry lot and 
had been nursed by sows that had been con- 
tinuously in dry lot. Basal ration was the 
same as Trial I. 

Nutritional adequacy was obtained by the 
following supplements: (1) 10 per cent al- 
falfa meal, (2) 4 per cent fish (sardine) 
solubles, (3) 6 per cent alfalfa meal plus 
4 per cent fish (sardine) solubles, (4) 4 per 
cent fish solubles plus 6 per cent distillers 
solubles, (5) 4 per cent alfalfa meal plus 
6 per cent distillers solubles, and (6) 4 per 
cent alfalfa meal plus 6 per cent distillers 
solubles plus 3 per cent fish meal. 

The addition of 4 per cent of condensed 
fish solubles to the basal ration, alone or in 
combination with 6 per cent alfalfa meal, 
produced significantly more rapid gains than 
the other supplements listed in the preced- 


ing paragraph. The basal ration supple- 
mented with a combination of 6 per cent 
alfalfa meal and 4 per cent condensed fish 
solubles proved to be extremely palatable 
as indicated by average daily feed consump- 
tion, but was less efficient than 4 per cent 
fish solubles alone. 

Trial III. This trial consisted of seven lots 
of late-farrowed spring pigs, fed in dry lot. 
Basal ration: ground yellow corn, 66.0; meat 
and bone scraps (50 per cent protein) 6.0; 
soybean meal, expeller, 26.5; ground lime- 
stone, 0.5; salt with trace minerals, 0.5 per 
cent; fortified vitamin A and D oil, 0.5 per 
cent, and 1% lb. of manganese sulfate was 
added per 1,000 lbs. of feed. 

The basal ration was inadequate as mea- 
sured by growth rate and feed efficiency. 

Basal plus 2 per cent menhaden fish meal 
and basal plus 2 per cent semisolid redfish 
product: These levels of fish products ap- 
peared to be inadequate for optimum growth 
and freedom from abnormalties. 

Basal plus 4 per cent semi-solid redfish 
product: This supplement to the basal was 
superior to (1) 2 per cent menhaden fish 
solubles and (2) 2 per cent semi-solid red- 
fish product but inferior to (1) 4 per cent 
distillers solubles plus 1 per cent menhaden 
fish solubles, (2) 4 per cent distillers solu- 
bles plus 4 per cent menhaden fish solubles, 
and (3) 0.50 mg. riboflavin per lb. from 
dried fermentation solubles. 

Basal plus 4 per cent distillers solubles 
plus 1 per cent menhaden fish solubles. This 
supplement was superior to 4 per cent dis- 
tillers solubles plus 1%4 per cent menhaden 
fish solubles. 

Trial IV. Fall pigs were raised to weaning 
on bluegrass pasture. After being weaned 
the pigs were confined to the dry lot on 
concrete floors. Basal ration was same as for 
Trial I except that it contained one pound 
less of corn and one pound more of soybean 
meal per 100 pounds. 

The addition of (1) 2 per cent condensed 
fish solubles, (2) 2 per cent semi-solid red- 
fish product or (3) 4 per cent semi-solid 
redfish product, resulted in no significant 
differences. Apparently the stores that the 
pigs had built up from consuming the pre- 
experimental rations, plus the nutrients in 
the basal ration, enabled the pigs on the 
basal ration to grow at a normal rate very 
economically. 

Trial V. Five lots of late-farrowed spring 
pigs that had been self-fed shelled corn and 
supplement on rye pasture with their dams 
until weaned were fed on concrete bedded 
with shavings. The basal ration was ground 
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yellow corn, 60.0; soybean meal, expeller, 
33.0; alfalfa meal, dehydrated, 5.0; and 
minerals, 2.0. 

The (1) basal ration, (2) basal plus 3 
per cent semi-solid fish product from cod 
and haddock, (3) basal plus 3 per cent 
semi-solid fish product from redfish, (4) 
basal plus 2 per cent condensed sardine fish 
solubles, and (5) basal plus 5 per cent semi- 
solid fish product from cod and haddock, all 
produced satisfactory growth rates and effi- 
cient gains. 

The excellent results obtained by feeding 

the basal ration may be attributed to the 
following factors: (1) The 5 per cent dehy- 
drated alfalfa meal was of high quality and 
supplied the essential vitamins needed to 
supplement the corn-soybean-meal ration. 
(2) During the preweaning period these pigs 
were on rye pasture with their dams. Dur- 
ing this period they probably stored enough 
essential vitamins in their body tissues to 
enable them to perform very satisfactorily 
on the basal ration in dry lot. (3) The com- 
bination of 5 per cent alfalfa meal and the 
“residual effect” of having received the rye 
pasture enabled the pigs to grow at a nor- 
mal rate very economically when fed the 
basal ration. 
Comment: The Dumb Dutchman said to 
the Vermont Yankee: “This paper is good, 
excellent, superb, and it don’t need any of 
your fancy comments: But the cantankerous 
Vermont Yankee is going to comment just 
the same. Jake and his cohorts down at the 
University of Illinois are doing a great job, 
but some of their papers are the doggonest 
things to abstract, because they have so 
much stutf packed into them. This paper 
should have been fed to us in two or three 
installments. A research worker has the ob- 
ligation of reporting what he finds, but he 
also must not forget in his publications that 
he is also a teacher. Some of us ain’t too 
bright and we have to have things made 
sort of simple. Many of us are lazy and it 
takes work to dig out the most important 
things of a long and involved paper. 

Got another comment. Some of the boys 
who haven't been able to check all of the 
work at Illinois might give this paper a real 
thcrough study. If you do, you will find the 
explanation for your difficulties, but you will 
have to look sharp. Jake and Stan did not 
spell it out for you. 

+ * 
Title: Effect of Vitamin By on the Growing 
Pig. 
Authors: R. W. Colby and M. E. Ensminger, 
State College of Washington. 
Publication: Journal of Animal Science, 
Vol. 9, (Feb. 1950) pages 90-93. 
Digest: Objects (1) To determine whether 
vitamin Bi. would increase the growth rate, 
feed efficiency of pigs fed purified rations 
(2) To compare a crude concentrate of 
vitamin Bis, a crude concentrate of animal 
protein factor, and the pure crystalline vita- 
min By and (3) To compare these findings 
with those obtained from pigs fed a purified 
ration to which had been added 10 per cent 
alfalfa and 5 per cent fish meal. 

Pigs Used: Lots of four weanling pigs 
were used in this experiment. 

Conclusions: Under the conditions of the 
experiment reported herein, no advantage 
was shown by adding a vitamin By: concen- 
trate, crystalline vitamin By (injected) and 


“animal protein factor” concentrate, or al- 
falfa and fish meal to a purified basal ration 
for the growing pig. 

No significant differences were found in 
average daily gain and pounds of feed per 
pound of gain between the various lots of 
pigs in this experiment. 

Authors Explanation: The pigs used in 

this trial came from sows which had been 
fed natural rations and these pigs had nursed 
their dams until they were nearly eight weeks 
of age. The pigs had access to natural feeds 
in the meantime. Perhaps with this sort of 
a nutritional background, the pigs had suf- 
ficient storage of this factor so that addi- 
tional supplies gave no further growth re- 
sponse. Another possible reason might be 
that the purified ration was not entirely free 
of this factor. There also might be intestinal 
synthesis of the factor. 
Comments: Another conclusion made by 
the authors is “further research needs to be 
done on the requirement for this vitamin by 
growing pig”. We do not know exactly how 
to interpret this. The evidence seems clear 
that the pig needs vitamin Bw. We agree 
that more work is needed to determine the 
conditions in terms of feed ingredients and 
previous feeding and a stage of growth 
when vitamin B,. should be used as a sup- 
plement. We suggest that workers report 
such additions in terms of micrograms per 
pound of feed fed. 


Title: Pyridoxine Deficiency in the Calf. 
Authors: B..Connor Johnson, J. A. Pinkos 
and K. A. Burke, University of Illinois. 
Publication: Journal of Nutrition, Vol. 40, 
(Feb. 1950) pp. 309-20. 
Digest: The results of this experimental work 
with young dairy calves shows that they 
need vitamin Bs either in the diet or sup- 
plied by rumen or intestinal symbiosis. On 
a pyridoxine deficient diet calves do not 
grow, and the excretion of pyridoxine and 
of its decomposition products is lowered. 
Pyridoxine deficiency in the young calf 
is characterized by lack of appetite, poor 
growth, sluggishness or listlessness, dull hair 
coat and falling out of hair, and in some 
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"Oh, boys! Did you notice how realistic 
these chickens look?" 


cases by the appearance of epileptiform fits 
and death. 

If administered early enough, calves re- 
spond to vitamin Bs given as pyridoxal, pyri. 
doxamine, or as pyridoxine. 

Comment: This work gives definite proof 
that vitamin Bs is required by very young 
calves. Unless a synthetic ration is used anc 
pyridoxine is purposely omitted it is not po: 
sible to demonstrate the symptoms broug! 
about by pyridoxine deficiency. In othe 
words, more natural feeds will conta! 
enough pyridoxine as a rule. 

* * 
Title: Further Studies of Pantothenic A. 
Deficiency in Weanling Pigs. 
Authors: R. W. Luecke, W. N. McMil! 
and F. Thorp, jr., Michigan Agricultur | 
Experiment station. 
Publication: Journal of Animal Scien, 
Vol. 9, (Feb. 1950) pages 78-82. 
Digest: Pasture-raised 22 to 24 pound pi:: 
were fed (1) Basal ration containing 16.: 
per cent protein and 4.21 mgs. of pant 
thenic acid per pound of feed (2) Basa! 
ration plus calcium pantothenate (10 mg. per 
Ib. of feed) (3) Basal ration plus thiamine, 
riboflavin, niacin, pyridoxine, and choline 
chloride and (4) Basal ration plus calcium 
pantothenate, thiamine, riboflavin, niacin, 
pyridoxine and choline chloride. 

The question of dietary imbalances of 
B-vitamin in swine feeds is an important one 
from a practical standpoint. Some commer’ 
cial protein supplements for swine, contain 
supplementary levels of riboflavin and nia- 
cin. If these same protein supplements con- 
tain only minimum levels of pantothenic 
acid the results obtained by mixing the sup- 
plements with corn and feeding in dry lot 
might be far worse than if the additional 
riboflavin and niacin had been omitted. In 
this case the addition of niacin and ribo- 
flavin could stimulate growth to such an 
extent that the levels of pantothenic acid 
in the ration would be insufficient to pre- 
vent deficiency. 

Comments: The practical question is the ad- 
visability of adding pantothenic acid to 
swine supplements. Pigs up to 75 pounds 
require about 3.5 milligrams of pantothenic 
acid per pound of feed. According to Krider, 
a sow and pig supplement should contain 
from 7 to 9 mgs. of pantothenic acid pe: 
peund of feed. After a pig weighs 7° 
pounds and is in the growing-fattening pe 
riod, there is no evidence that pantothenic 
acid need be added to rations made up o' 
the common feeds. In the supplements fo~ 
growing-fattening pigs from 75 pounds t: 
market in dry lot, Krider does not give 
pantothenic acid figure. 

In a sow and pig supplement the vitami: 
B complex recommendations of Krider a: 
riboflavin 3.2-4.0 mg./lb., niacin 15-20 mg 
Ib., pantothenic acid, 7-9 mg./lb., and ch: 
line 700-780 mg./Ib. 

In growing-fattening supplement for pit 
in dry lot weighing 75 lbs. or more, Krid: 
recommends only riboflavin of the B-vit 
mins and in amounts of 2.0-3.0 mg./Ib. 

@ MELVILLE B. FULTZ, 69, Fairfield, I!’ 
a feed salesman was killed in an automobi 
accident on May 4. 

@ DAN SECOR has opened a feed an 
hardware store at Akron, Ind. 
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= positive proof of Cent- 
O-Green quality and uniformity. 
-— Laboratory reports of actual deliveries to 
three smaller customers confirm high quality 
shipments—the same high standards maintained 
by Central Mills and enjoyed by all customers, 
regardless of size. All users of dehydrated alfalfa 
meal may depend on Cent-O-Green for uniform 
high quality every month in the year. Your 
inquiries are invited. 


DATE CAR UNITS 
SAMPLED NUMBER PROTEIN VITAMIN A 
DATE CAR UNITS 
SAMPLED NUMBER PROTEIN VITAMIN A 10/13/49 MP 73848 18.32 127,008 
10/11/49 NYC 143867 17.60 130,032 11/25 NYC 120360 17.20 110,376 
12/15 RI 26260 17.25 128,520 
11/8 ACL 21347 19.47 146,664 1/16/50 NYC 101363 17.43 110,376 
11/15 DLW 48302 18.80 130,032 2/23 B&O 271106 17.32 101,304 
11/25 UP 176192 17.90 130,788 
11/30 OWRN 188581 18.15 ‘133,056 3/28 
12/13 CBQ 33271 18.83 133,056 
12/19 PRR 54108 18.66 119,448 
1/3/50 UP 184423 17.61 119,448 
Vall NYC 121776 17.45 110,376 11/3 NYC 290524 19.22 114,912 
1/15 SOU 12712 18.19 137,592 
2/22 MILW. 50133 21.22 136,080 11/22 SOU 13548 17.36 127,008 
3/15 WM 27933 17.70 116,424 12/14 CNW 147166 18.28 142,128 
3/1 NYC 152162 20.90 130,032 12/28 us 91164 1782 131,544 
3/1 NYC 122674 19.55 116,424 
3/2 19.48 113.400 1/4/50 OWRN 188633 18.08 122,472 
3/29 PRR 80956 18.51 116,424 1/17 NYC 120313 17.20 120,960 
2/10 NYC 196191 18.87 98,280 
3/8 SP 21472 20.10 117,936 
3/10 MP 90403 18.38 117,936 
3/20 SP 20950 19.00 120,960 
EE ARAL RAIEELES, 


MAIN OFFICE AND LABORATORY AT DUNBRIDGE, OHIO 
Plants alse et Cygnat, Ohio, West Liberty, Ohio, and Yuma, Arizona. 
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Keep Sharp Eye Overhead 


But Don’t Scrimp on Service, Lessman Advises 


@ “TO keep prices in line, we are 
going all out to reduce our overhead,” 
stated Howard Lessman, owner of the 
Lessman Feed & Fertilizer Co., Ray- 
mond, Ill., recently. “We intend to 
eliminate all luxury costs which must. 
be passed along to the farmer in the 
end.” 

The Raymond firm opened for busi- 
ness on June 23 of last year and is well 
on its way to an 800 ton volume for 
its first year of operation. Feed sales, 
according to Mr. Lessman, average 
around 16 tons a week and are stead- 
ily increasing. A 33 per cent sales 
growth has been noted duying an early 
eight months sales period. 

“We figure on giving quality, attrac- 
tive price, and good service,” the deal- 
er emphasized. “To insure quality, 
we are stocking several well-known 
brands of formula feeds and each side- 
line we carry is the best we can obtain. 
It’s my belief that poor quality is al- 
ways expensive, regardless of price.” 

Mr. Lessman is pulling no punches 
in dealing with the overhead problem: 


“We mean to cut the overhead to 
the bone in this feed business,” he 
stated, “and this makes it necessary to 
watch a lot of little things. At the 
present time, we are renting our busi- 
ness building. It’s close to the railroad 
tracks but not on a railroad spur. As a 
result, we have to truck our feed from 
the cars. 


“We are now drawing plans and 
buying material to construct a new 20 
by 30 foot building on a siding where 
we can unload directly from the car 


to the sales floor. The labor saved will 
be passed along to the consumer in 
the form of better prices.” 

As a further aid in cutting down 
overhead costs, the enterprising dealer 
practices aggressive advertising. He 
carries ads the entire year around in 
the local weekly paper, as well as a 
daily paper published at Litchfield 
which circulates in the area. 

“We have a direct mail list,” he 
said. “And we send out 250 pieces 
every 30 days. That keeps our custom- 
ers thinking of us and brings them up 
to date on the latest advances in the 
industry. We have found this type of 
promotion to be most profitable.” 


Wooden pencils, stamped with the 
firm’s name, are given away as a cus- 
tomer convenience and last Christmas 
a potholder with a picture of the firm’s 
truck and a little Christmas greeting 
card was given out. 

At present, Mr. Lessman is planning 
a series of customer-dealer meetings to 
pep up local interest in balanced feed- 
ing. He plans to promote some feed- 
ing experiments right on the farm to 
be supervised by livestock and poul- 
try owners. This is a sharp departure 
from the usual departure of holding 
contests within the store. 

“With the farmer acting as referee 
and keeping the records,” Mr. Less- 
man claimed, “no one can say that we 
slipped the commercially-fed stock ex- 
tra rations or starved the grain-fed ani- 
mal. It’s bound to produce more and 
better publicity for the store.” 


Mr. Lessman’s concern with cutting 
overhead is not allowed to interfere 
with the number of valuable services 
which he offers to customers. Feed is 
delivered free of charge using an Inter- 
national truck. Special trips are made 
for large orders and combined, routine 
delivery schedules are set up for the 
smaller purchases. No one has to wait 
very long for delivery. 

“Our credit policy is 30 days net 
cash,” the dealer said. “Extended credit 
would only pile up clerical costs and 
raise our overhead and it really does no 
one any good in the end. We are feed 
dealers, not bankers.” 

The Lessman store sells a complete 


\ 


POOR quality is always ex- 
pensive, regardless of price, 
according to Howard Less- 
man above (center), young 
owner of the Lessman Feed & 
Fertilizer Co., Raymond, Ill. 
With him is his young son, 
Gary, and Richard Beatty, an 
employe. Below left is the 
present home of the Lessman 
Co. which will be replaced 
soon by a modern building. 


line of flock and herd equipment, in 
cluding sprays and remedies. It saves 
customers a trip elsewhere and, by 
drawing people to the store, often re- 
sults in extra feed sales. Another draw- 
ing card is the service Mr. Lessman 
renders by buying eggs and poultry. 
More and more, his store is becoming 
a one-stop service institution. 

“At the present time, we do not 
grind and mix,” Mr. Lessman com: 
mented. “The future will have to sct 
tle this question definitely but so ‘ar 
we have no such plans.” 

A profitable sideline is the Lessman 
line and phosphate business. Volume is 
expected to run to 80 cars of lime and 
12 cars of phosphate this year. The 
firm offers custom-spreading service 

“T have 128 lime customers who each 
average 20 acres a year,” the dealer 
revealed. “This enables me to take my 
truck around to a lot of farms during 
the year. It’s not hard on these trips 
to size up how much stock the farmer 


(Continued on page 80) 
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RIDIN’ HIGH 


for 


SUMMER 
SALES 


Month in and month out, Allied Mills helps 
Wayne Dealers keep sales curves UP...even 
thru slack summer months. 

For example, hundreds of Wayne Dealers are- 
cashing in with EXTRA customers and EXTRA 
sales on Wayne Dog Food and Wayne Rabbit 
Feeds . .. thanks to complete, hard-hitting cam- 
paigns that win sales the year ’round. Every 
month of 1949 showed an increase of 26% or more 
in Rabbit Feed sales over the same months of 1948! 

Decide now to boost your summer tonnage. 
Get the facts on how— 


POWERFUL PROMOTIONS ON ALL WAYNE 
POULTRY AND LIVESTOCK FEEDS BUILD 
YEAR ’ROUND SALES FOR YOU! 


$60 VALUE WALNUT FULL NATURAL COL- 
FINISH CARD TABLE OR PLAYING CARDS 
AND CHAIR SET-given —another Wayne exclu- 
for coupons in Wayne sive, has stimulated thou- 
Dog Food, win bdig- sands of new customers 
volume buyers! for new, improved Wayne. 


“EASY-FIX” RABBIT ALL-METAL SELF- 

CARTONS—Revolu- FEEDERS—What rabbit 

tionary cartons, with full- raisers have waited for! 

color illustrations, mark- Wins repeat sales for 

ing up amazing sales re- Wayne Feeds like magic. 

sults everywhere offered. Exclusive with Wayne. 
| Allied Mills, Inc., Date. 


1 

t Fort Wayne 1, Indiana ' 
; Without cost or obligation, send me full details on promotions for: ; 
WAYNE DOG FOOD (1 WAYNE RABBIT FEED 
©) WAYNE POULTRY FEEDS WAYNE LIVESTOCK FEEDS : 
Name 
i 
4 ‘Town. 4 
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ULTIWALL bag packag- 

ing can be mechanized to 
a surprising degree. So if you are 
using pre-war packaging meth- 
ods or equipment, your Union 
Multiwall Specialist can prob- 
ably give you some money-sav- 
ing ideas. 

He will also show you how you 
can pare labor costs in handling 
packaging materials and in ship- 
ping. 

Even if you are now packing 


Your 


nion Multiwall 
pecialist 


knows the New Equipment that can 
cut your packaging costs 


your multiwall bags with the 
most modern equipment, the 
Union representative who: calls 
on you can give you new ideas to 
build sales and hold down costs. 
For he is backed by skilled engi- 
neers and packaging experts of 
America’s largest manufacturer 
of paper bags. 

Let him show you how Union re- 
sources and packaging experi- 
ence can work for you! 


Prevents Siftage Empties Clean 


UNION Multiwall Bags 


UNION BAG & PAPER CORPORATION 
233 BROADWAY, NEW YORK 7, NEW YORK 


Offices in: CHICAGO, ILL. « NEW ORLEANS, LA. « MINNEAPOLIS, MINN. « KANSAS CITY, MO. « HOUSTON, TEXAS « BALTIMORE, MD. 
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Central Dealers Hail 25th Year 


Hold Silver Anniversary Convention June 5-6 


e WARNINGS of increased govern- 
ment interference in agriculture, a call 
for action against the present adminis- 
tration policy of deficit spending, and 
facts about feed research and market- 
ing were high points of the silver an- 
niversary convention of the Central Re- 
tuil Feed association held at the Hotel 
Schroeder, Milwaukee, Wis., June 5-6. 


Nearly 1,100 persons were regis- 
tered for the two-day meeting which 
featured the premier showing in Wis- 
consin of the new feed industry mov- 
ic, “The Growth of A Nation.” 


Henry W. Kusserow, president of 
the Milwaukee Grain Exchange, wel- 
comed the feed men to Milwaukee and 
extended an invitation to them to vis- 
it the exchange floor. “From gather- 
ings such as this, “Mr. Kusserow re- 
marked, “it is my hope that there may 
develop within the industry a more 
complete understanding of the prob- 
lems of one another and a course of 
action toward the solution of them.” 


Donald F. Crane, E. J. Crane & 
Sons, Chippewa Falls, Wis., president 
of the Central group, briefly reviewed 
the 25 year history of the association 
and explained the current aims and 
purposes of the organization. Mr. 
Crane warned of increasing competi- 
tion in the feed trade and cautioned 
against careless extension of credit. He 
paid special tribute to David K. Steen- 
bergh, executive secretary, for his lea- 
dership in the organization since its 
founding. 

The yearly financial report was de- 
livered by the association’s secretary- 
treasurer, B. M. Crain, Rosendale Flour 
& Feed Co., Rosendale, Wis., who re- 
ported the organization to be in sound 
financial shape. 

David K. Steenbergh, executive sec- 
retary and publisher of The Feed Bag, 
spoke on the principal aims of the 
association and gave highlights of its 
history. He read an honor roll of mem- 
bers who were present at the first con- 
vention in 1926 and who were still 
active in association work. 

He pointed to eight “firsts” claimed 
for the Central association: (1) estab- 
lishment of the first strictly retail feed 
organization, (2) sponsoring of the 
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TRENDS in politics and farm 
legislation were under discus- 
sion when this trio got togeth- 
er at the Central convention. 
From left to right are: David 
K. Steenbergh, Milwaukee, ex- 
ecutive secretary of the asso- 
ciation; U. S. Sen. Alexander 
Wiley, one of the convention 
speakers; and Donald F. Crane, 
Chippewa Falls, retiring presi- 
dent of the Central association. 


(Photo by The Feed Bag) 


first nutrition school held in conjunc’ 
tion with a convention in 1927, (3) 
establishment of the volunteer feed 
trade committee of the United States 
during the period of the NRA, (4) 
founding of the first and only associa- 
tion salesmen’s club, (5) introduction 
of low cost group health and accident 
insurance away from the job to mem- 
bers and their employes, (6) introduc- 
tion of district meetings to supplement 
annual conventions, (7) sponsoring of 
the first National Feed Industry Show 
to be held in the United States, (8) 
and leadership in adopting a code of 
ethics to guide the business conduct 
of members. 


Mr. Steenbergh reported to the 
membership at length on such associa- 
tion activities as insurance, bulletins, 
district meetings, the membership di- 
rectory, director’s meetings, nutrition 


education, and 4-H club awards. He 
announced that plans were already 
well advanced for the second National 
Feed Industry Show to be held in 
Milwaukee, June 4-6, 19951. 


“Hormones in Animal Production” 
were discussed by Dr. W. R. Graham 
of the Quaker Oats Co., Chicago, IIl. 
Dr. Graham stated that female sex hor- 
mones have a definite value in animal 
fattening and two or three commercial 
hormone supplements will be on the 
market within the next several years. 
He reviewed the history of hormone 
experiments which began in 1932 with 
particular reference to experiments 
carried on by his own firm. According 
to Dr. Graham, exhaustive tests have 
proved that hormone feeding of dairy 
cattle results in no ill effects to milk 
consumers. He cautioned, however, 
that such feeding should be entrusted 
only to experienced cattle managers 

Thiouracil, he said, can control fat- 
tening or the output of productive en- 
ergy because it affects the functioning 
of the thyroid gland. Pituitary hor- 
mones have not yet been synthesized, 
he added. 

The history of thyroprotein develop- 
ment was traced by Dr. Graham to il- 


(Continued on page 45) 
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erareo Dry YEAST 


When you buy 
VITAMIN D2 
be sure you get 
all these features 


| A product easy to use and with 
good dispersion. 


Controlled quality, assuring de- 
pendability. 


3 A product backed by constant 
research. 


4 Service helps for both you and 
your customers. 


5 A product nationally known and 
accepted. 


6 A source of Vitamin D at low cost. 


rich dependable 
source 


VITAMIN 


used from 
coast coast 


How has Fleischmann’s Irradiated Dry Yeast become 
known to both the feed trade and farmers as a low cost 
quality source of vitamin D for four-footed animals? 


Over the years Standard Brands has advertised FIDY 
Irradiated Dry Yeast on a national basis—told the 
feed trade about FIDY, its small particle size to aid 


_ good dispersion, its ease of use, its rat assayed guar- 


anteed potency, and its low cost for fortifying feeds, 
minerals and concentrates. 


Standard Brands has conducted constant research in 
the field of vitamin D nutrition—provided bulletins, 
booklets, folders, nutritional reviews and moving pic- 
tures about vitamin D, to acquaint farmers and 
feeders with FIDY’s values—and to help you sell. 


A roll call of the feed business would show that FIDY 
Irradiated Dry Yeast is not only well known as a de- 
pendable source of vitamin D, but.also is widely used 
throughout the country. 


If you want copies of sales helps or to arrange for 
a showing of our moving picture RICKETS IN 
CALVES, write Desk FB-6, STANDARD BRANDS 
INCORPORATED, Agricultural Department, 595 
Madison Avenue, New York 22, N. Y. 


IRRADIATED D 


‘OR OUR Nimes 


RY Yeas; 


THE FEED BAG — June, 1950 


| 
; PRODUCES 
TESTED 
AND 
STANDARD BRANDS INCORPORATED 
NET WEIGHT 760 LBs. 
| 
‘ | 
| 
= 
Fe 
0440 


— Central 


(Continued from page 43) 
lustrate general principles of scientific 
research in the nutrition field. 

“The first requirement,” he said, “‘is that 
the researcher get an idea that something 
will work if you can develop it.” 


Research men started on the trail of thyro- 
protein with an investigation of the factors 
aflecting milk-fat production. A_ relation 
work effort was discovered. Cattle, it was 
found, worked faster in cold weather than 
in warm. Removal of thyroid glands from 
cattle during early experiments resulted in 
a drop in milk production, both in quan- 
tity, and in the percentage of butterfat in 
the milk. When the thyroid was fed back 
to the cows, milk quantity and fat content 
inereased. Thyroprotein was finally synthe- 
sized at the University of Missouri. Later, 
after production difficulties had been ironed 
out, commercial manufacture of the material 
was begun on a limited scale. 


Hormones do not seem to have much ef- 
fect on egg production in the northern 


states, he explained, but they probably will ' 


find a place in poultry feeds in the southern 
part of the country. Thyroucil helps feath- 
ering in all areas and especially improves the 
taste of broilers, he added. 


Dr. Graham prefaced his main speech 
with a short discussion of antibiotics. He 
expressed belief that these ingredients im- 
prove an animal’s ability to synthesize nour- 
ishment in general but warned that more 
research is needed before their use can be 
permitted under all conditions. 


Ron F. Kennedy, newly-appointed secre- 
tary of the Minneapolis Grain Exchange, 
told the dealers of their stake in a free mar- 
ket. The present big threat, he said, lies in 
the mushrooming activities of the Com- 
modity Credit Corp. Because of increasing 
government control, he claimed, we are in 
danger of losing our free markets. He point- 
ed to the example of Canadian agriculture. 
The Canadian elevator industry was put un- 
der a system of government restriction many 
years ago and as a result only a small num- 


ber of Dominion firms have survived the 
struggle with red tape. 

“Either you have reasonable freedom or 
you don’t,” he said in conclusion. “Sup- 
ports need readjustment. In justice, the 
farmer must receive minimum protection but 
such protection should not be pegged so 
high as to restrict the workings of the all- 
important market. Eventually, a clear policy 
will be needed to establish limits to govern- 
ment interference.” 

“We are all directors in the world’s great- 
est business, the government of the United 
States,” declared Sen. Alexander Wiley, Re- 
publican of Wisconsin. “If we don’t watch 
this big business of ours and root out abuses 
in the system, our own little firms will even- 
tually go eut of business.” 

The semator cited the vast number of 
corporations now operated by the govern- 
ment, particularly those in the agricultural 
field. Some activities, he said, were legiti- 
mate, such as the operation of statistical 
services, providing valuable information for 
farmers and businessmen. But he criticized 
those which actively competed with private 
enterprise. 

Sen. Wiley noted that bi-partisan farm 
commission, similar in make-up to the Hoo- 
ver commission on government, has been 
advocated in some quarters. He stated that 
in order for such a program to work it 
would have to work for these ends: mini- 
mum protection for the farmer, a minimum 
of bureacracy in farm support administra- 
tion, a limited program cost, elimination of 
compulsory controls, creation of an execu- 
tive staff of practical farm experts, and a real- 
istic program of allotments and subsidies, 
tailored for particular areas. 

Dr. E. G. Nourse, formerly chief econ- 
omic adviser to the president of the United 
States, Mr. Truman, created a great deal of 
interest with his analysis of the current ad- 


THIS trio of directors of the 
Central association, from left 
to right, shows: Walter F. 


Uebele, jr., Burlington, who was 
elected vice president; O. W. 
Neuman, Elroy; and William 
DeLong, jr., Clinton. (Photo by 
The Feed Bag) 
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TWO association presidents pic- 
tured above show Walter C. 
Berger (right), Chicago, presi- 


dent of the American Feed 
Manufacturers association, with 
D. R. Guptill, Genoa City, Wis., 
who was elected president of 
the Central Retail Feed asso- 
’ ciation. (Photo by The Feed Bag) 


ministration policy of deficit spending and 
his recommended cures for the condition. 
His address is published in this issue of 
The Feed Bag beginning on page 23. 

The annual banquet and a superb floor 
show in the Crystal ballroom at the Schroe- 
der climaxed the Monday festivities. As 
usual the entertainment and music for danc- 
ing which followed was supplied through 
the courtesy of members of the Milwaukee 
Grain Exchange. 

“There’s Gold in that Cob Pile,” was the 
title of an address by Roswell Garst, Garst 
& Thomas Hybrid Corn Co., Coon Rapids, 
Iowa, who opened the Tuesday morning 
session. 

Mr. Garst’s talk was largely based on his 
experiments in the use of ground corn cobs 
and urea, a cheap synthetic protein, in cattle 
feed. 

“Tt is a well known and well recognized 
fact that cellulose is an excellent food for 
ruminants when fed in combination with 
protein and only when fed with protein,” he 
declared. 

He pointed out that corn cobs are simply 
one form of cellulose and that numerous 
other forms such as cottonseed hulls, pea- 
nut hulls, corn stalks, and others have long 
been used in feeds. Since so many forms of 
cellulose are available in unlimited quanti- 
ties and at very tow cost, he remarked that 
the principal concern is which protein to use. 

“And when you come to protein for 
ruminants, to balance feed that is very high 
in cellulose, economy is the necessary ele- 
ment,” stated Mr. Garst. “This leads you 
straight to urea because a pound of protein 
in the form of urea currently costs about 2 
cents, while a pound of protein in the form 
of byproduct meal costs from 8 to 10 cents.” 

He explained that most experiment sta- 
tions generally recommended that urea could 
be substituted for one-third of the total pro- 
tein in the ration but that it was not profit- 
able or safe to use beyond that amount. 

However, at his own experimental farm 
he reported feeding up to two-thirds of the 


e@45e 


js 
i 
1m. 
\ 


protein in the form of urea, with very good 
results—after first dissolving the urea in 
molasses. 

Mr. Garst pointed out that because of re- 
cent scientific advances the supply of by- 
product proteins is steadily decreasing tend- 
ing to keep the price at a high level. 

“The feed industry will only maintain its 
volume if protein supplements are kept at a 
reasonable cost so that the user can obtain 
a substantial profit,” the speaker added. “So 
the industry as a whole needs to put very 
great emphasis on getting the most complete 
substitution possible of the urea form of pro- 
tein in feed for ruminants.” 

In closing he called for intensified research 
on the use of urea especially in combination 
with molasses, and stated that some work at 
Cornell indicates urea can be substituted for 
100 per cent of the total protein for rumi- 
nants if it is fed in combination with sugar. 

Donald N. McDowell, new director of the 
Wisconsin department of agriculture, ex- 
tended greetings from his department to the 
feed industry and briefly reviewed the cur- 
rent agricultural situation. 

He said that farm income had dropped 
censiderably in Wisconsin during the past 
year and that the feed industry should be 
deeply concerned about this since the farm- 
er is the feed man’s principal customer. 

“Farm prices, for the state as a whole, 
are down about 4 per cent,” declared Mr. 
McDowell, “while the prices farmers have 
to pay have gone up about 1 per cent. Be- 
cause of the late spring, crops are behind 
two to three weeks and some people are a 
little worried.” 

There is so much controversy and confu- 
sion regarding a national farm program that 
farmers are also quite concerned about what 
is going to happen in regard to surplus sup- 
plies, he continued. 

“No program that has been proposed so 
far will solve our problem,” added Mr. Mc- 
Dowell. “There is no solid front or uni- 
namity of opinion. In order to arrive at a 
workable plan we must do some serious 
thinking, consider the other fellow and what 
is best for the nation as a whole.” 

Since farmers in Wisconsin spend about 
$60 million annually for feeds the feed in- 
dustry should be vitally concerned about the 
welfare of the farmer Mr. McDowell con- 
tinued. 
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ONE of the prominent speakers who addressed the Central convention was Dr. 
E. G. Nourse, former economic adviser to President Truman. He is shown above 
(left) with B. M. Crain, Rosendale, secretary-treasurer of the association; and 
Ron Kennedy, secretary of the Minneapolis Grain Exchange, who also spoke to 
the feed men. Another outstanding speaker was Dr. W. R. Graham, jr., (right) 
director of research for the Quaker Oats Co., Chicago, pictured with R. C. 


Tesch, Chilton, a retiring director 


“Most of you have only been concerned 
with the farmer’s problems of production, 
however, we have now reached a point where 
you must also think about his marketing 
problems and help him follow through to 
the consumer.” 

In spite of the late spring, the feed out- 
look in Wisconsin is quite favorable, the di- 
rector declared. Pasture and hay crops look 
good and there was a big carryover of hay 
and corn from last year. A slight increase 
in cow numbers is predicted along with 
about a 3 per cent increase in hogs. 

An inspiring merchandising talk on “What 


ALLEN HEADS SALESMEN'S CLUB 

H. Neal Allen, Nopco Chemical Co., Lake 
Geneva, Wis., was elected president of the 
Salesmen’s club at the group’s annual meet- 
ing and “Eye-opener” breakfast held Tues- 
day morning at 8 a.m. in conjunction with 
the Central Retail Feed convention. J..H. 
MacGregor, Consolidated Products Co., 
Watertown, was named vice president; and 
K. L. Thompson, Ralston Purina Co., Nee- 
nah, secretary. 


Makes Farmers Buy” was presented by Leo 
J. Warren, vice president and general sales 
manager, Murphy Products Co., Burlington, 
Wis. Mr. Warren’s address is reprinted in 
this issue of The Feed Bag beginning on 
page 49. 

A showing of the new feed industry mov- 
ie, “The Growth of a Nation,” produced by 
the American Feed Manufacturers associa- 
tion, Chicago, IIl., was one of the final fea- 
tures of the program. Walter C. Berger, 
president of AFMA, explained the signifi- 
cance of the film and urged the dealers to 
encourage its showing before interested agri- 
cultural groups. 

To wind up the convention in proper 
style the Blatz Brewing Co. again enter- 
tained the feed men at a stag luncheon held 
Tuesday noon in the new Blatz auditorium. 

D. R. Guptill, Producers & Consumers 
Co., Inc., Genoa City, Wis., was elected to 


of the CRFA. (Photo by The Feed Bag) 


succeed Mr. Crane as president of the Cen- 
tral association. Walter F. Uebele, jr., Bur- 
lington Feed Co., Burlington, Wis., was 
named vice president. B. M. Crain was re- 
elected secretary-treasurer and David K. 
Steenbergh continues as executive secretary. 

Three new directors were elected: Floyd 
T. Bauer, Bauer Bros., Inc., Campbellsport, 
Wis.; C. O. Dodge, Dodge's Feed store, 
Menomonie, Wis.; and J. F. Heinzen, Farm’ 
ers Co-op Produce Co., Marshfield, Wis. 
Holdover board members include: William 
DeLong, jr., DeLong Co., Clinton, Wis.; 
O. W. Neuman, H. W. Neuman & Co., El 
roy, Wis., and D. F. Crane, Chippewa Falls 

Resolutions adopted: (1) urged the with- 
drawal of government from fields of compe: 
tition with private enterprise; (2) suggested 
adoption of a farm price support program 
based on a sliding support of percentage o! 
parity formulas rather than on guarantecd 
farm prices through subsidy as proposed in 
the Brannan plan; (3) asked immediate and - 
drastic reduction in government spending 
to balance the budget and stabilize ou: 
economy; and ()4 thanked the Milwaukec 
Grain Exchange, officers and director: 
members of the industry, and speakers wh» 
helped make the convention a success. 

H. H. Humphrey, Wausau, was chairma’: 
of the resolutions committee. Other men - 
bers included R. C. Tesch, Chilton; Rola: J 
Reinders, Elm Grove; F. W. Shekey, Foit 
Atkinson, and L. J. Hartzheim, Beaver Dar. 

Serving on the nominating committ:c 
were John A. Becker, Monroe, chairma:: 
Fred H. Pittelkow, Oshkosh; and B. }! 
Crain, Rosendale. 


BUY MT. HOREB FEED CO. 

Chester and Tenney Midthun have pu 
chased the Mt. Horeb Feed €& Fuel Co., Mt. 
Horeb, Wis., from George Lukken and are 
operating the business under the name ov! 
the Home Town Feed & Fuel Co. Chester 
Midthun was formerly associated with the 
Mulkey Salt Co., Detroit, Mich., which he 
has represented for the past seven years. 
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COD LIVER OIL ano FEED SUPPLEMENT! 


_ Years of experience in the production and _ 
blending of Cod Liver Oils at Whitmoyer — 
oD _ plants in New England and Nova Scotia enable 
WHITC Whitmoyer Laboratories to produce oils of 
weed 2 absolute reliability and uniformity at all times. 2 
© ond fomified cod liver oi concentrate process, Whitmoyer also produces vitamin- 
eel _ sich, marine product with an abundant supply | 
_. of natural, water-soluble B-vitamins. This 
“marine product serves as a base for many 
Whitmoyer dry vitamin concentrates. 


_ Rigid, thorough biologiczl and chemical tests 
Whitmoyer’s own laboratory anid by inde- min an 
pendent laboratories are your guarantee that powder form. Aver Stabilized 
each Whitmoyer product is supplying its fall vitamin A 
quota of vitamins. Investigate the Whitmoyer _ 
line today. Be s#ire of your feed quality. It will 
pay you big dividends in 
increased 
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nutritious, pre-mixed concentrate for use 
in moking populor Connecticut type broiler 
rotion—o news high-energy: low-fibre ration 
in great demand. Saves buying, storings, 
| handling, specialized ingredients. 
*FLAV | 
A complete vitamin supplement for poultry 
mashes. A blend of cod liver mecl (made bY | 
: our exclusive patented process, then vacuum | 

dried), biologically processed animal liver | al? 
mecl, ond dried brewer's yeast — Fich in 
vitamins A, Ds ‘and B-Complex factors. 
CLO-MEAL 

poultry mashes and hog feeds. A blend of 

cod liver meal piologically fermented animal * A P 
liver meal, ond dried yeast. Con- e e be 
agrams of ribofiavin per pound TRA- 

mount of other B-Com- Flav-A-Dee, Clo-Meal and Connecticut 
Mix are reliable natural sources of Abolonced trace mineral concentrate impor- 
Vitamin Bis and A.P.F. Nutritional 10 proper ond nutrition 
periments have shown that when these —helps them ytilize feed nutrients properly. : 
j are used at recommended Contains sprotein-bound” iodine (100% 
evels in feed formulas, stabilized), manganese, cobolt, copper, ron 
amounts of Vitamin Bis ‘and A.P.F. are ‘ond. Zinc. 
not required. 2 
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What Makes Farmers Buy Feed 


Dealers in Wisconsin are Losing 6,000 Sales Per Day 


x 


e I WANT to talk to you for a few 
minutes this morning on the subject, 
“What Makes Farmers Buy’. Many of 
you probably know more about that 
than I do, but I am sure you will be 
glad to join me in thinking our way 
through the subject. 

As a means of getting to the heart 
of the matter quickly, I first want to 
consider the negative side of the ques- 
tion, that is, what is it that makes farm- 
ers NOT buy. This is the question that 
is costing feed dealers money. 

It is estimated that in the past two 
hours, in the state of Wisconsin alone, 
1,500 farmers have walked into feed 
stores, didn’t see what they wanted, or 
didn’t get the information they wanted, 
and walked out without buying. Think 
of it! That’s losing sales at the rate of 
6,000 per eight-hour day in this state 
alone! 

What are some of the reasons these 
feeders walk into a feed store and walk 
out again without buying anything 
more than some trivial item? Among 
the most common reasons given by 
feeders are these: 

1. They were not invited to buy feed. 

2. They were not given, either visually 
or verbally, any specific recommenda- 
tions of specific rations for specific 
results, 

3. They were not made to realize that 
they have a great need for the feeds 
which the feed store can supply. 

4. Nobody has helped them to deter- 
mine their present feed costs or 
shown them how they could cut costs 
way down with a better feeding pro- 
gram. 

5. They are not made confident by the 
answers they get to the common feed- 
ing questions which they may ask. 

6. They gained the impression that the 
dealer wanted to sell them feed for 
his profit, rather than get them re- 
sults for their own profit. 

These six negative situations are 
costing feed dealers a lot of money 
every day in the way of lost sales, and 
yet, it is a needless loss that can be 
greatly reduced, and in most cases, 
wiped out altogether. 

On the farms of these potential cus- 
tomers, there exists a great need for 
some of the very feeds—concentrates, 
supplements, complete rations, miner- 
‘An address delivered June 6 at the 25th annual 


convention of the Central Retail Feed associa- 
tion held at the Schroeder hotel, Milwaukee, Wis. 
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als, etc.—that are gathering dust right 
in the dealer’s warehouse. The farmer 
has a need. The need is costing him 
money, the feed merchant can supply 
the need, and when he fails to supply 
the need, both he and the feeder lost 
money. How can they get together? 

Obviously, the feeder isn’t going to 
want to buy until he sees that he needs 
the feed the dealer has to offer him. 

How is he to be convinced that he 
needs the feed the dealer has to offer? 

He will see the need when it is un- 
covered and exposed for him, and he is 
shown that this need is costing him a 
lot of money, either in higher feed cost, 
or in death or feedlot troubles due to 
an imcomplete ration. 

The first step is to uncover a need 
for the products you have to sell. This 
may be a glaring need on the feeder’s 
farm with which he, too, is familiar, 
but the cost of which he has never 
calculated. Or, he may have a hidden 
deficiency in his ration that is causing 
high feed cost and low production. 
You know, it is estimated that death 
loss and severe hidden deficiencies cost 
feeders $500,000,000 every year. Hid- 
den deficiencies make up a big part of 
this loss. 

If you help a feeder to arrive at his 
present feed cost, you will be giving 
him information that will be very in- 
teresting, and probably, new to him, 
and after you get his feed cost, you 
can figure the cost on the ration that 
you recommend and compare the two. 
There must be a saving to him, if you 
expect him to buy. When a feeder sees 
that you are trying to help him make 
more money, he will never think of 
accusing you of using pressure. 

This method definitely can be used 
to get cash business. After you have 
shown the feeder that you can cut his 
feed cost and make him more money, 
you have done him a favor. He is obli- 
gated to you. You can quote cash terms 
and stay by them. Cash customers, se- 
cured on the basis of need, are satis- 
fied customers, are repeat customers. 

To carry out a program for getting 
and holding business, each person in 


the feed store should be fortified with 
two kinds of information. 

1. He must know how to figure 
everyday rations, so that he can help 
a feeder arrive at his present feed cost; 
and so that he can compute and com- 
pare the savings on the feed you recom- 
mend. There must be a profit, in the 
way of lower feed cost, if the feeder 
is to make a change. 

2. He must be informed on technical 
feeding knowledge to the extent that 
he can point out why certain substances 
prevent certain deficiency troubles. He 


must be informed on certain manage-— 


ment practices, too, such as the amount 
of floor or feeder space required for 
chicks or hens; feeder space for hogs; 
the importance of proper use of rough- 
age; of controlling lice, mange, flies, 
etc. 

He must know, for example, why 
APF is used in a mixture, should a 
feeder ask. If a feeder asks, “Why use 
choline, and what is it?”, he should 
be able to answer. 

While technical information is not 
used as often as profit information, 
you need the nutritional facts very 
frequently. Having the right answer 
builds confidence. 

A feed man need not stick his neck 
out to prophesy market movements, or 
crop yields. But, farmers have a right 
to expect answers to feeding questions 
-—good, solid, answers, too! 

Any feed dealer will do well to 
study the feeding information given 
to him by the manufacturer whose pro- 
duct he sells. He can get valuable ad- 
vice and help from the representative 
of his manufacturer who works with 
him. Other sources of information 
are the feed publications, universities. 
and the results feeders are obtaining 
in his own area. 

A doctor, lawyer, dentist, or engi 
neer has a large library, and must use 
it regularly. 

The feed man’s library need not be 
large, but he, too, will find regular use 
for it. It will pay him to consult his 
library regularly. You will remember 
that it can usually consist of: 

1. His manufacturer’s literature. 

2. Bulletins and special information 


e49 


given him by the manufacturer's salesman. 
3. Trade papers. 


4. University bulletins. 


Now let us take the six reasons, one by 
one, given by farmers who come into your 
place of business, and go out without buy- 
ing. You will remember that the first one 
listed was, “They Have Not Been Invited 
To Buy Feed.” Let’s see what can be done 
about that! 

It has been said that if business is worth 
having, it is worth asking for. Therefore, it 
is important that every dealer get his name 
before feeders in his trade territory regu- 
larly—at least once a month and twice a 
month is better. 

A program of publicity that helps get 
new business and get extra business from 
present customers is a regular program of 
monthly or semi-monthly mailings, and of 
weekly ads in the local newspaper. This 
invites business to come in. It has long ago 
been said that business goes where it’s in- 
vited and stays where it’s well treated. 


Such a program of publicity need not be 
expensive. Usually, the manufacturer has a 
plan that provides for excellent coverage 
with little expense on the dealer's part. 

If you make up your own mailings and 
ads, better push the feeding of one kind of 
livestock at a time. Don’t try to crowd too 
much in a mailer or ad. Let it be clear, and 
easy to read. Tell a story that stands out. 

The second reason farmers give for not 
buying is that they do not see recommenda- 
tions of definite rations for definite results. 
A quick and simple method of showing 
farmers what you recommend is to use feed 
displays. 


A feed display should be simple and eas- 
ily understood. It should tell a story. It 
should be changed frequently so as to get 
attention. It should be dusted once a day 
and twice a day if necessary. I don’t care 
if the display is so simple as to be just a 
glass dish, (which you can buy for a few 
cents) on your counter filled with the pro- 
duct that you are featuring, with a card in 
it, telling how it’s used, and giving the 
price. Feeders who come in will look at it; 
theyll feel it; theyll smell it; yes, and 
sometimes they'll taste it. They'll bring up 
the subject of feed and they'll ask questions 
about it. That’s an invitation to get their 
feeding cost and show them how you can 
save them money. 

If you are buying an automobile, what's 
the first thing the dealer does? He has you 
drive the new car. Why? He wants you to 
feel its comfort, its quick response; feel the 
security of its braking power. He knows that 
he can do more with that demonstration than 
can be done with a thousand words. 

How can you demonstrate a commodity 
like feed? That's not hard to do. Why not 
have a bulletin board with pictures and 
records of ,feed costs of your customers 
posted on this bulletin board? This will 
demonstrate results. 

There’s a certain kind of display that 
demonstrates results, too, and that is the 
live display. This can be used only if you 
are located in a village or cross-roads. I 
know many feed dealers who have greatly 
stepped up their hog feed sales by having 
hogs on feed all the time in a hog lot near 
their place of business. 

Should you decide to display baby chicks 
in your office, be sure that you locate the 


Salesmen’s Club Elects New Officers 


Members of the Salesmen’s club, an affili- 
ate of the Central Retail Feed association, 
elected new officers at their annual meeting 
and “Eye-opener™ breakfast held in conjunc- 
tion with the association's silver anniversary 
convention in Milwaukee June 5-6. Stanley 


L. De Smidt, Fond du Lac, Wis., retiring 
president of the club, is shown above con- 
gratulating H. Neal Allen (center), presi- 
dent-elect, while K. L. Thompson, Neenah, 
new secretary-treasurer, looks on. (Photo by 
The Feed Bag) 


battery where it will be free from drafts 
caused by the opening of the outside doors! 

Displays prompt a feeder to talk feed. 

Sending out regular mailings, and doing 
a good job with displays, posters, and bulle- 
tin boards will definitely: 

1. Invite farmers to buy feed. 

2. Give a farmer definite recommenda. 
tions for definite results. 

These features prompt a feeder to tal! 
feed while he is in your place of busines 
and opens up the way for a good present 
tion for you. 

We'll remember that three reasons giv. 
by feeders for not buying feed were: 

They do not realize that they “need” ¢/ 
very feeds you have on your floor. 

They do not know their present feed co 
and do not realize that your ration gan sa\, 
them money. 

They are not satisfied with the answers 
common feeding questions they may ask. 

You can knock these out, three at a tim 
by showing that the feeders present fec.| 
cost is too high, and that your ration 
lower in cost, as to the dollars invested, anc 
as to better health resulting from a complet: 
ration. (If you can’t save him money, there’s 
no reason why he should buy.) 

Your preparation included a study o! 
your manufacturer's literature, trade papers, 
bulletins, etc., so you can easily help a feed 
er determine his present feed cost, and de 
termine the cost on the ration you recom 
mend. 

When you have compared the feed cost, 
questions will come up. Don’t be afraid o! 
them; you can answer them. 

It is so important to be able to answei 
feeders’ common feeding questions that 
many dealers hold meetings of their em- 
ployes regularly—some once a month, some 
every two weeks, some oftener, reviewing 
feeders’ questions, and fortifying themselves 
with the best answers. The manufacturer's 
representatives can add much to these meet 
ings. Experience has shown that an hour is 
about as long as a meeting should be. 

Rarely will you get a question you will 
not be able to answer, but when you get it 
be honest about it. Say, “I'd like to know 
that, too, and I'll get the answer, if I can.” 
Then get it, and have it ready the next time. - 

You'll soon get for your place of busi 
ness, the reputation of being a source o! 
reliable feeding information, and you'l) 
profit by the priceless “word of mouth” ad 
vertising, as one feeder tells another abou' 
your service. 

Establishing your place as a feed center i: 
your community will make farmers think « 
you when they think of feed. You ca: 
strengthen your position by inviting 1: 
farmers once a year, having something wort’ 
while in feeding to offer them in a ver 
short program and then serving doughnu' 
and coffee. Farmers like to have a chan 
to visit with neighbors. Some of your cu 
temers will be selling non-customers an 
they'll all be deeply grateful to you for pri 
viding the very interesting social evenin; 

You will cash in big in good will and fro: 
the fact that you have given them feedin 
information. That helps to sell your fee: 

Many dealers concern themselves a grea 
deal with asking for an order. They are 


(Continued on page 63) 
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® Recognized for its ‘Natural’ B-Complex 
Vitamins 


® As called for in the "Connecticut Formula” 


® Double Vitamin Guarantee (Riboflavin and 
Pantothenic Acid) 


NATURAL RIBOFLAVIN guaranteed at ‘anti potencies 
as required. 


PANTOTHENIC ACID tested and guaranteed at specific 
levels. 


VITAMIN B-12 A rich source of this new and increas- 
ingly important vitamin. 

OTHER “NATURAL” B VITAMINS—Niacin assays about 
100 micrograms per gram. 

Choline ranges from 1,500 to 2,200 micrograms 
per gram. 

Also a good source of Biotin, Folic Acid and Pyridoxine. 


CHEMICAL ANALYSIS — Protein ranges from 18% to 22%. 
There is only a trace of Fat, while the Fibre will not run 
over 1.5%. 


TEXTURE —It is granular, free-flowing and mechanically 
sound. 


AVAILABILITY 


This is your lowest cost “package” of natural B-Complex 
vitamins. May we take care of your immediate and future 
requirements? 


Liberal samples cheerfully furnished. 


PUBLICKER INDUSTRIES 


1429 WALNUT ST., PHILADELPHIA 2, PA. 
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| “FOR HIGH EFFICIENCY FEED 


Send fe or this free informa- 


tive booklet on the "PACO FACTOR” 
IN HIGH EFFICIENCY FEEDS for 
Poultry, Turkeys, Swine and Calves. 


INC LARGEST PRODUCERS OF 
BUTYL PRODUCTS IN U.S. 


Phone: LOcust 4-1400 — Feed Sales Department 
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General Mills 


Spokane, Wash. 


PAT OFF 


Los Angeles, 
Calif. 


Toledo, Ohio 
THE CPM CENTURY 

General Mills has recently added four new 
high-capacity CPM “Century” Pellet Mills 
to boost production of their well-known 
Larro brand “Farm-tested”’ pellet feeds. 


The “Century” is your best pellet mill buy in the 


long run: 
: : . e It produces any pellet size and shape 
A dominant factor in pellet feed manufacturing, 
General Mills operates California Pellet Mills in all e At lowest cost per ton of pellets 
eight of their big feed milling plants. In their Kansas Write for “Century” bulletin, or call your neares’ 


CPM representative for full information. 


City plant alone, nine CPM’s are employed to keep 


pellet production abreast of heavy demand. California 
Pellet Mills have been at work for this progressive 


company for over 16 years. 


SALES AND SERVICE ALSO IN: ATLANTA «© BUFFALO « FORT WORTH 
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CALIFORNIA PELLET 


Kansas City, Kan. 


4 


Tacoma, Wash. 


CALIFORNIA 
wilh Se 


CALIFORNIA PELLET MILL COMPANY 
1800 Folsom Street . . . . San Francisco 3, California 
1114 E. Wabash Avenue. . . Crawfordsville, Indiana 


KANSAS CITY MINNEAPOLIS OMAHA SEATTLE $7. tours 
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CARL REGER 


@ A CORPS of, well-qualified feed 
service experts are at the call of cus- 
tomers at the Hector Supply Co. store, 
Miami, Fla. The Miami store, busiest 
and fastest-growing branch of the Hec- 
tor Co., is located in the heart of the 
downtown shopping district. 

“Our free service system,” explains 
Carl Reger. assistant executive pres- 
ident and general manager of the firm, 
“covers three distinct fields---poultry, 
dairy, and grove and farm. It is our 
policy to make an ‘all out’ effort to 
help the farmer, dairyman, and poul- 
tryman. Our specialists call at stated 
intervals on our regular customers. Na- 
turally, they make many sales but the 
keynote of these calls is service, not 
merchandising.” 

He cited a typical special service 
case: 

“After one of our severe tropical 
storms which left dairies without elec- 
trical power,” he recalls, “one of our 
dairy experts made the rounds of cus- 
tomers as quickly as possible with an 
auxiliary gasoline engine in his car. 
This. equipped with an auxiliary gen- 
erator, made it possible for customers 
to accomplish needed emergency milk- 
ing without waiting for the power 
break to be repaired.” 


Mr. Reger states that the firm does 
a brisk business in the Hector lines of 
feed and fertilizer, manufactured at Mi- 
ami and Belle Glade. A complete line 
of Full-O-Pep feeds is also carried to 
meet all possible customer demands. 

“Hector Supply Co.’s two modern 
manufacturing plants furnish the an- 
swer to the increased demand for high- 
est quality fertilizers and dairy feeds,” 
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Staff Experts 


Serve Hector Supply Patrons 


claims Mr. Reger. “Our feed mill has 
kept pace with the steady growth of 
the Florida dairy and poultry business.” 

Hector’s Miami store services the 
southern end of the Hector trading 
area, a strip about 10 miles wide and 
150 miles long, extending down Flor- 
ida’s east coast from Ft. Pierce to 
Homestead. A large percentage of 
Florida’s dairymen operate in this area 
and dairy feed is the most popular 
item in Hector’s stock. 

Custom mixing and grinding are 
rarely required down here due to the 
farmer's inability to raise his own feed 
grains economically. Not only is the 
soil notoriously deficient in plant food, 
and in minerals, but the high humidity 
prevents proper sun-curing of hay and 
grain. 

Consequently, most all the ingredi- 
ents for good feed must be imported. 
Even dried beet and citrus pulp, of 
which Hector’s handles something like 
10,000 tons annually must be shipped 
in. 

The firm’s feed mills are, as a result, 
scenes of busy activity as freight cars 
roll in from all points of the compass 


LOCATED right in the heart 
of the downtown shopping dis- 
trict in Miami, Fla., the Hector 
Supply Co. store is one of the 
most attractive in the area. 
Note the convenient loading 
facilities for cars and trucks 
and the generous amount of 
window display space. 


to unload the ingredients that go into 
Hector products. Ingredients come not 
only from the United States but from 
Canada, South America, and Europe 
as well. Qualified laboratory techni- 
cians scientifically supervise the mixing 


of each feed batch. 


“Doubtless the popularity of our 
feeds is largely due to the fact that 
only the best materials are good enough 
for us,” declares Mr. Reger. “We pro- 
duce about 7,500 tons of mixed dairy 
feed annually, fortified with vitamins 
and minerals supplied by the Ultra- 
Life Laboratories of East St. Louis, Ill. 

“We also distribute about 4,000 tons 
of poultry feed manufactured by other 
companies. For horses and mules, we 
manufacture 1,000 tons Of miscellan- 
eous feed per year.” 

Closely allied to the feed department 
is the fertilizer section. Great emphasis 
is placed on development and fertiliza- 
tion of pasture in mineral-hungry 
Florida. 

While feeds and fertilizers have oc- 
cupied the main energies of the Hector 
Co. during recent years, they have by 
no means thrown other products into 
the shadows. The firm’s grove and farm 
department does a brisk business in 
the great citrus state. 

From time to time, that department 
issues timely customer bulletins, advis- 


(Continued on page 104) 
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CHOLINE CALCULATOR 
for Choline Supplement -25 
0! €s©] Choline Chloride 70% Aqueous Solution 


it 


i 


ii 


t 


° 
250 


CHOLINE CALCULATOR 


or Choline Chloride 70% Aqueous Solution 


Set orrow A to rere mork on scale shows Arrow A points to the choline level (im mille 
milbgroms per pound Molding top disc in groms pound) due to the choline noturall, 
set havrline marker ot rero for the ia 

ingredient in ration, which usvolly corn 


Move top disc until heirline is at pounds 
ton of that ingredient uted in the ration 


Lad 
lity 


if li 


“Window 8 shows the number of pounds of 
CSC Choline Supplement 25 to add to the in- 


| Holding top die in this positon. move 
a te rere of the next ingredient in ration 
Move top dite until hoirline is ot pounds per 
ton of this ingredient 


ot A up te 600 to 1200 milligrams per pound 
of feed” 


2” = "Window C shows the number of of 
steps 3 ond 4 for each ingredent vou pounds 
3 use in rohon. Skip these you de not use Some CSC Choline Chionde-70". Aqueous Solution 
ie | rahon ingredients ore omitted from the colcu- to add to the ingredients to bring the bos 
‘¢4 lotor becouse the amounts used are small ond / choline level shown et A up te $00 te 1000 
2 = or low in choline content emilligroms per pound of feed” 


See the tor more 
information 


MILLIGRAMS 
PER POUND 
CHOUNE 


DESIRED 


SOLVENTS 
AGRICUL 


DIVISION 
17 Host Forty Second Street New Tork ¥ 


THIS LATEST CALCULATOR multiplies, adds, and 
determines the supplemental amount of either CSC Choline Supplement— 25 
or CSC Choline Chloride 70% Aqueous needed to bring your feeds to the . 
desired level. It shows the amount of Choline contributed to your feed by each : 
of the several normal ingredients. It computes for you the number of pounds 
of Choline Chloride Dry or Aqueous to be added per ton and, furthermore, 
converts Choline Chloride to the Choline basis generally used by nutritionists 


in their recommendations. Send us a note on your letterhead and your copy 
will be mailed promptly. 


PRODUCTS OF THE AGRICULTURAL DIVISION 
Anhydrous Ammonia . Benzene Hexachloride ° Choline Chloride 
Condensed Distillers’ Molasses Solubles + Ethyl Formate * Metaldehyde 

Niacin + Butyl Fermentation Solubles and Riboflavin Feed Ingredients 


17 East 42nd St., New York 17, N. Y. and Terre Haute, Indiana 
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Dried Cheese Whey 
puts repeat sales 


the bag!” 


This economical supplement 
really gets results!” 


It’s easy to sew up feed customers for regular repeat 
orders—when feeds really do the job. That’s why so 
many progressive feed mixers add Kraco Dried 
Cheese Whey to their poultry mashes. They’ve 
discovered Kraco’s valuable milk nutrients help 
build husky hens with superior egg-laying qualities 
—help boost egg production and hatchability. When 
customers get profitable results like these with feeds— 
they’re “‘in the bag”’ for more as regular customers! 


WHEY 


owt 
a 
* 
ow 


“Kraco puts 4 result-getting 
milk nutrients in feeds! 


The good high quality whey in Kraco is protected 
by Kraft Quality Control. It provides four important 
nutrients of milk—four big extra values—for 
your feeds: 


1. Milk Protein. Mostly lactalbumin, 
one of nature’s highest rated growth- 
promoting proteins. Helps put feed 
to work for fast, thrifty gains! 
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2. Milk Sugar. Kraco’s 70% lactose (milk sugar 
energy food) helps supply needed nourishment and 
also helps maintain intestinal health. 


3. Milk Minerals. Kraco’s calcium and phosphorus 
help hens develop strong, deep bodies for top egg 
production. 


4. Milk Vitamins. Kraco is a rich, natural source 
of riboflavin and other important vitamins of the 
B-G group. 

Aids in coccidiosis control 


Under proper sanitary conditions, a special 
flushing mash containing 25% Kraco aids in 
control of coccidiosis. 


Compare Kraco’s high feeding value 
with its relatively low cost. Order today 
from: 

PHENIX PABST-ETT COMPANY 
(Distributors) 

460 E. Illinois Street 

Chicago 90, Illinois 
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Help Customers Make Profit 


They'll Keep Coming to Your Store Says Green 


@ “CUSTOMERS can be kept only 
:f you are willing to help them make 
a profit.” 

That’s the basic principle held by 
William Green, owner of the Primex 
Mills, Glenside, Pa- Mr. Green explains 
it this way. 

“We have to know our business and 
we have to know our customers’ prob- 
lems. It’s just good business to help 
customers avoid the usual pitfalls be- 
cause, after all, you can’t feed dead 
chickens.” 

Seeing that customers make a profit 
has paid off for William Green and his 
-on, Gordon, because since they took 
over this mill in 1943 they have more 
than doubled the volume and it is still 
mereasing at a rapid rate. 

“To us,” William Green says, “Serv- 
ice doesn’t mean simply good deliver- 
ies; it means good advice; it means 
helping our customers make the most 
money possible with what they are 
feeding. I felt that way when I was a 
salesman for the Amburgo Co.. before 
buying this mill, and I know now how 
important that is. 

“My son Gordon has been thor- 
oughly trained to give this kind of 
service. He took a pre-vet course at 
Penn State; he took the feeding advis- 
ory course offered by the Ralston Pur- 
ina Co. and last year he completed a 
course at the Whitmoyer disease and 
nutrition school in Meyerstown, Pa. 
Most of our feed goes to backyard 
flocks and Gordon really knows poul- 
try. 
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“But we don’t wait to be asked ques- 
tions. When a customer comes in and 
says he wants a 100 chicks, we don’t 
just sell them to him and let it go at 
that. We ask whether they are to be 
layers or broilers. We look at his equip- 
ment—not just to sell him more but 
to see that he is able to make out. So 
many people starting out with back- 
yard flocks think it is easy, but if they 
fail theyll never try again. We want 
them to continue to have chickens so 
we help them. 

“There are two other ways that this 
kind of service helps us. First, we are 
fairly near Philadelphia and our labor 
costs are higher than those of most 
dealers farther out in the country. 
Therefore we have to get slightly high- 
er prices. Our advisory service helps 
overcome our higher prices. That’s 
why we don’t charge for the culling 
and vaccinating we do. 

“Then our advisory service helps us 
get new customers too. When Gordon 
calls on a prospect for the first time, 
he talks only service. We know that 
the best way to get a new customer is 
to help him solve a problem and then 
he'll want to buy from us so he can 
continue to get our advice. When a 


‘customer feels that way, the next sales- 


man who comes along has a hard time 
getting that customer with only a 
bright smile and a price a few cents 
less than ours.” 

Another way in which William 
Green has built up the company’s sales 
is by the construction of a new sales 


IT'S just good business to help 
your customers make a profit 
accerding to William Green, 
owner of the Primex Mills, 
Glenside, Pa., shown (left) 
above with a customer. Below 
is a view of the store, ware- 
house and elevators of the 
bustling Pennsylvania firm. 


room and office. When Gordon took 
over, the mill was strictly a feed and 
fertilizer house. Being in a suburban 
neighborhood, Mr. Green felt that 
there was a fine opportunity for the 
sale of garden supplies and so he built 
a concrete block addition. Last year 
this sales room produced $50,000 worth 
of sales—all of it from items which the 
company did not handle before this 
display space was available. 

A good portion of this $50,000 is 
from baby chicks. Mr. Green didn’t 
think they would sell very well but 
he wanted additional lines and he 
wanted lines which would bring peo- 
ple in so they could see the other pro- 
ducts displayed. He hoped to sell 
2,500 chicks the first year but actually 
sold over 30,000 and has increased 
that total every year since. This is 
largely because live chicks have been 
displayed and because the advisory 


(Continued on page 103) 
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MERCK... speciatizeo servi 


NUTRITIVE 


yourhigh 


energy ratiom 


In “high energy rations” —as in all feed for- 

most. at’s why manufacturers prefer to SS DR IXTURE MERCK 
use MERCK Niacin and MERCK Choline stein 
Chloride in their high energy rations. For they 
know that these products come from the same 


Merck Plant where many of the vitamins were SOLUTION CHOLINE CHLORI | 


first developed and made available on a com- 
mercial scale. Merck was the first to develop a MERCK (CHOLINE CHLORIDE 65%) 
practical dry-mix form of Choline Chloride. 
Merck experience in large-tonnage opera- 
tions, vast resources, and production facilities Cie Ni ACIN MERCK 
ensure unexcelled ality and steadily avail- 
able supplies. Use Merck ingredients always. (NICOTINIC ACID) 


New York, N. Y. + Philadelphia, Pa. - St. Loui 
Elkton, Va. .- Chicago, Ill. - Los Angeles, ( 


In Canada: 
MERCK & CO. Limited - Montreal - Toronto - Vs 


CHOLINE CHLORIDE MERCK 


| 


& CO., INC. 


RAHWAY, NEW JERSEY 
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SULFAQUINOXALINE 
MERCK VETERINARY 


Another outstanding contribution of Merck 
research, for the Prevention and control of 
and intestinal eee of chickens 
and for the reduction f 
mortality in acute fow] chol ae 
aline Merck, in powder 


ANIMAL 
PROTEIN FACTOR 
SUPPLEMENT 

MERCK 


The first producer of Crys- 
talline Vitamin Biz leads the 
way in the development of 
Animal Protein Factor Sup- 
plement for feed use. Animal 
Protein Factor Supplement 
; Merck supplies 12.5 milli- 
avin Mixture grams Vitamin Bi activity 
(L.L.D. assay) in every 
pound. Stocks immediately 
available. 
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Sell, Swap and Stay Shop 


Blackboard Brings Customers to White Feed Co. 


@ STANDING prominently at the 
yard entrance to the White Feed & 
Supply Co., Morristown, N. J. is a 
blackboard which has brought dozens 
of new customers in to buy feed and 
other supplies from Robert E. White, 
manager of the firm. The board is filled 
with listings of goods which customers 
have for sale. 

On a typical day, such items as collie 
pups, 21-foot speedboat, and beef car- 
casses will be listed for sale. People ask 
Ira Fourre, the store manager who 
works under Mr. White, who the sell- 
ers are and he gives them the names 
and addresses. This blackboard classi- 
fied advertising service has become so 
popular that it has caused a change in 
customer buying habits. Many who 
merely phoned or mailed in their or- 
ders before, now come in personally 
to consult the listings. It helps Mr. 
White and Mr. Fourre to become bet- 
ter acquainted with them. 

“We've sold over $1,000 worth of 
material in one year through this serv- 
ice alone,” claimed Mr. White. “and 
it hasn't cost any of our customers a 
cent. We're doing it merely as an 
accommodation to our trade and giv- 
ing them a type of service which is 
consistant with our regular policy. In 
fact, this little idea has become so well 
known in North Jersey that we're con- 
tinually getting calls from people we 
never heard of before. They ask us to 
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list what they have for sale and give 
us their names and addresses.” 

This is just one instance of the extra 
service which White’s provides for the 
benefit of customers. It’s just one part 
of the varied promotion and all-around 
sales programming that has enabled 
the company to build up a volume of 
nearly $400,000 a year since its estab- 
lishment in 1940. 

Regular sales calls and immediate 
delivery follow-up are other reasons 
why the Morristown firm is keeping 
old friends and making new ones its 
trade area covering a radius of 25 
miles. The bustling New Jersey com- 
munity, winter headquarters for George 
Washington during the Revolutionary 
war, is now feed headquarters for 
hundreds of progressive New Jersey 
farmers. 

The firm has one sales representative, 
Russell O’Brien, who is on the road at 
all times. He has nine fixed routes and 
covers them punctually on time so that 
people along the way always know 
when to expect him. Most customers 
are considerate of the salesman’s time 
and if they do not expect to be home 
at the time of his call, they often leave 
an order for Russ in the mailbox. 

Saturday is set aside by Mr. O’Brien 
for servicing work. On that day. he 
takes his disease prevention kit along, 
helps cull flocks and does other chores 
for his customers. Mr. O’Brien also 
carries several samples of various feed 
products, poultry remedies, occasional 
letters from satisfied customers and 
other material which he thinks may 


be of interest to buyers. 


In line with the company’s policy of 
keeping complete business records, the 
salesman turns in a daily report which 
besides giving the name and address of 
the customer and the date seen, lists 
the type and amount of merchandise 
sold and the sales price. Every new 
stop is checked in red so that it will 


A COMMON blackboard 
where customers can list items 
they want to buy or sell is pay- 
ing big dividends for Robert E. 
White (left) of the White Feed 
& Supply Co., Morristown, N. J. 
Ira Fourre, store manager, is 
shown pointing out listings on 
the board at upper right. 


stand out for immediate attention anc 
serve as a reference to the new cus 
tomer’s preferences. 

A double check is made on this re 
port in the monthly tally sheet which 
summarizes the sales made during that 
month and the salesman’s commission 
above the stipulated drawing account. 
Commissions are paid on all sales above 
75 tons a month and include such var- 
ied merchandise as dog foods, sanita 
tion equipment, hay, straw, litter, and 
miscellaneous freezers. aluminum ma 
terials. and even rockwool insulation 
for roofing. The insulation is sold but 
not installed by the company. 

Mr. O'Brien is well prepared to ex- 
plain to his customers the benefits of 
the products he sells. He took a con: 
centrated one-week nutrition course 
at the Whitmoyer laboratories, Myers: 
town, Pa., and learned field techniques 
by travelling with trouble-shooters for 
the Beacon Milling Co. on field trips. 
He was accompanied by Mr. White 
himself who joined his sales repre: 
sentative to observe the instruction of- 
fered and pick up a few pointers him- 
self. 

The White Feed & Supply Co. is 
ideally located for its line of business. 
The yard is adjacent to a spur of the 
Morristown & Erie railroad as well as 
several hard roads suitable for truck 
transportation. 

The need for manual labor in trans- 
ferring sacked feed from the boxcars 
to the loading platform has been elim- 
inated by raising the level of the road- 
bed. A chute carries the bags to the 
platform. Then the bags are wheeled 


(Continued on page 101) 
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McMILLEN FEED MILLS, 
“DIVISION OF CENTRAL SOYA CO., ING. 


FORT WAYNE, INDIANA 
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FEEDS FOR DEFINITE NEEDS 


McMillen Feed Research Laboratory, Decatur, Ind. 


The high standards of Master Mix feeds and concen- 
trates are the result of years of applied research in the 
field of animal and poultry nutrition and in the 
scientific aspects of feed manufacture. 


Because of such research, for the past five years 
Master Mix feeds have been fortified with METHIO-VITE, 
containing condensed fish solubles, the most efficient and 
economical source of the animal protein factor, and 
including all necessary minerals and vitamins for 

most efficient livestock and poultry growth. 


Thus, from McMillen research, the farmer benefits 
through the most advanced developments in scien- 
tifically balanced rations. The Master Mix feed dealer 
benefits because of feeder satisfaction and an ever 
increasing sales volume that builds him a substantial 
and profitable business. Write for full information. 
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@ WHEN a customer stops at the 
Webb City Produce, Webb City, Mo., 
for a single sack of feed, he receives 
as prompt and careful attention as 
though he were buying a carload. This 
is one place where the small timer is 
a big shot. 

“The little fellows are our bread 
and butter and we have to treat them 
right.” R. N. O'Neill, owner of the 
firm comments. “Most of our cus- 
tomers are ‘onesack’ feeders and we 
are always on our toes to retain their 
good will. 

“In our area,” he continues, “there 
are few large feeders for this is mainly 
mining country around here and out- 
side of a few scattered dairies, most 
feeders are those with just a cow, a 
pig or two, and some chickens. 

“In those parts of the county which 
are best for farming and dairying,” 
Mr. O'Neill admits, “we run into 
heavy competition large feed dealers 
out of Joplin and Carthage, larger 
cities within a few miles of us on 
cither side. We find it better business 
to make our play chiefly for the small 
feeders, and keep lots of them on our 
customer list, than to buck the compe- 
tition for the big ones farther away.” 

In spite of the handicap of poor 
territory and heavy competition, Webb 
City Produce has developed a steady 
formula feed business averaging more 


Royal Welcome for Small Feeder 


One-Bag Buyers Bolster O’Neills Feed Business 


than two carloads a month, most of 
which goes out a sack or two at a 
time, or even in broken sack lots. A 
series of open metal bins is stocked 
with all types of formula feed, so even 
the little feeder who wants to buy less 
than a sack knows he can always get 
his needs filled here. 

“As an example of how we depend 
on lots of sales to make up our vol- 
ume,” Mr. O'Neill explained, “we sold 
20,000 baby chicks this spring, and 
our largest sale was 200.” 

The Webb City Produce has been 
in business for 17 years, but it came 
under the ownership of Mr. O'Neill 
and his wife just two years ago. Mr. 
O'Neill looks after the merchandising 
and management of the produce and 
feed business, while Mrs. O'Neill takes 
care of the office work. The woman's 
touch is evident in the neat office and 
the fresh, clean shelves of stock and 
poultry remedies and sanitary supplies. 

The O’Neills have two regular help- 
ers, and several extra ones on Satur- 
day, which is their big day. 

Webb City Produce has the Purina 
franchise for Webb City, and ties in 
closely with the manufacturer’s adver- 
tising and promotion program. When 
the writer called on the O’Neills they 
were conducting a feeding test with 
two pigs, “Ike and Mike”, in the front 
of the store. 


é 


SMALL-LOT feed buyers get 
prompt and careful attention 
at the Webb City Produce 
operated by R. N. O'Neill, 
Webb City, Mo. He is shown 

. " (right) above with Elmer John- 
son, an employe. A front view 
of O'Neill's attractive feed 
store is shown below. 


Ike was on a strictly grain diet while 
Mike got a regular hog chow in addi’ 
tion to his grain rations. Each of the 
pigs had weighed slightly over 30 
pounds at the beginning of the test. 
and after 56 days Ike was showing 
a weight gain of 81 pounds, at a cost 
of 13 cents per pound. Mike was liv- 
ing up to his sponsor’s claims by show- 
ing a gain of 106 pounds at a cost of 
10% cents per pound. 

“We frequently conduct such tests 
with poultry and livestock in the 
store,” Mr. O'Neill said. “They in- 
variably occasion a lot of interest 


@ among our customers, who come in 


regularly to check on the progress of 
the animals. The present test seems 
to have aroused less interest than some 
others we have held. I attribute this, 
in part, to the present low market price 
of hogs, which has cut down on the 
incentive for raising them.” 

Situated as it is, Webb: City has 
little in the way of farm organizations 
There are no 4-H clubs or anything of 
that sort. Consequently, Webb City 
Produce has to make individual con’ 


(Continued on page 99) 
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Promote Sensational Wormer 


DR. SALSBURY’S 


Remove 


large roundworms, and cecal worms from chickens 


For Best Result 
Recommend *R. Cesticillus, R. Tetragona, 
Summertime Worming R. Echinobothrida. 


Individual Treatment — 
Proved on 


Millions of Birds 


This outstanding, individual worm treatment has proved successful on 
millions of birds. Cloro-Caps get results because they contain the amaz- 
ing new drug Hexachlorophene—exclusive with Dr. Salsbury’s. The first 
wormer developed that is effective against the most common and most 
damaging tape worms, as listed. 


Recommend Summertime Worming For Best Results 


Big advertising campaign in leading farm and poultry papers and exten- 
sive dealer sales helps make your job of selling Dr. Salsbury’s Cloro-Caps For Flock Worming 
easier, more profitable than ever. 


Use & Recommend 
Worms are one of the big problems with poultry raisers. So urge your 


¢ customers to worm their growing birds with Cloro-Caps in the summer- DR. SALSBURY’S 
time. Cloro-Caps are available in 50, 100, 300, and 1000 bitd-sized % 
packages. Get your order in early to enjoy a big profitable season. Wormix 


DR. SALSBURY’S LABORATORIES + CHARLES, CITY, IOWA 


Removes large round- 
worms and cecal worms. 
Easy to use, mixed 


recommend, promote and profit from with feed. 


complete line 
of poultry medicines 
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the feed you 


then you'd be sure to use 
St. Regis Multiwalls! 


Feeds are also protected against loss or damage by siftage, spoilage, 
moisture, insects, rodents. Feeds packed in St. Regis Multiwall Paper 
Bags stay cleaner. To the farmer and dealer, these are extra gains! 


SANITATION—AND ECONOMY, TOO! You can pack any type of feed in St. Regis 
Multiwalls . . . pellets, crumbles or mash . . . in 50, 80 or 100-lb. size. 
And you save several dollars a ton in bag cost! For even greater produc- 
tion at lower man-hour cost, learn the advantages of packing feeds in 
St. Regis Multiwalls with St. Regis Packers. It will pay you dividends! 


Write your nearest St. Regis 
Sales Office today for 
information about Multiwalls, 
and how to fill them. 


$s co 


YOU BUY PROTECTION WHEN YOU BUY MULTIWALLS Foper Co. (Con) Lid 


> 
UL TIWALL PAPER: 
4 
fy 
— 
a 
SALES SUB BSIDIARY CF ST. REGIS PAPER COMPANY Allentown, Pa. Atienta 
Wew York * Worfolk - Ocala, fia. 
Portland, Ore. St. Lovis 


— Poundstone 
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ventage to the well-intentioned mixer 
who appreciates such advice. The re- 
cuirement that feeds labeled for a specific 
purpose meet such specifications has resulted 
in more efficient feeds being offered to the 
public. 

Control officials are constantly watchful 
for misleading and exaggerated claims. No- 
where has this been of greater importance 
than in the labeling of vitamin supplements 
and mineral mixtures. As soon as it became 
generally recognized that vitamins played an 
important part in nutrition, regulations were 
established limiting and defining vitamin 
claims. This eliminated certain products from 
capitalizing on exaggerated warranties, and 
enabled the legitimate mixer to compete on 
tie basis of actual nutritional merit. 

Similarly, when mineral ingredients were 
generally recognized as essential, regulations 
were established limiting mineral claims and 
providing for the correct proportions of min- 
eral ingredients. Tolerances were established 
where necessary. These regulations elimin- 
aied from the market many products which 
were claimed as “cure alls” and others for 
which exaggerated claims were made The 
reliable mixer was thus enabled to incorpor- 
ate the necessary minerals in the proper 
proportions. 

In Kentucky we endeavor to visit every 
feed mixer and dealer at intervals of not 
more than six weeks. Some are visited often- 
er. Last year, we made over 9,000 calls. In- 
spectors make certain that feeds are labeled 
in an approved manner. The collection of 
feed samples tends to keep every mixer 
keenly aware of his responsibility with re- 
spect to guarantees. 

Inspectors check weights, preventing fraud 
through short measure. Some states and 
Canada go so far as to specify the weights 
that must be used so as to eliminate the sell- 
ing of a 96-pound bag, in competition with 
a 100-pound bag. This makes fer greater 
equality in competition and mechanical per- 
fection in plant operation. 

Another service of properly trained field 
men is their educational value to mixers, 
salesmen and dealers. Mixers raise questions 
on formulation and ingredient comparisons. 
If the field man does not have the informa- 
tion, he may refer the inquiry to a compe- 
tent authority. Distributors place confidence 
in the answers given to their questions. 
Through such contacts dealers ascertain cor- 
rect label designation and may offer greater 
service to their customers. 

The service rendered by state laboratories 
has made industry more careful in the for- 
mulation of feeds. Repeated examination of 
samples indicates to the manufacturer just 
where trouble occurs and how these difficul- 
ties may be corrected. A feed control labo- 
ratory may report a sample higher in protein 
than the guarantee. The plant manager will 
then investigate and find out the cause of 
this excess. Likewise, if a deficiency appears 
or some adulteration is detected, the matter 
can be quickly corrected. 

I have been asked to elaborate on the 
methods feed control officials use in sam- 
pling and analyzing feeds. Samples are taken 
by an instrument which penetrates the en- 
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tire length of a bag. These portions are 
taken from at least 20 bags of a given kind 
of feed. Air-tight sealed containers are used 
by inspectors to deliver samples from the 
field to the laboratory. 

Extreme care must be exercised through- 
out all stages of sampling and laboratory ex- 
amination. If, upon first examination, a de- 
ficiency is indicated, no report is made until 
rechecking is accomplished. Last year, for 
example, the Kentucky laboratory made 14,- 
260 determinations in the preparation of re- 
ports on 3,600 samples. In addition to the 
customary protein, fat and fiber analysis, as- 
says are made in some states for certain of 
the vitamins. Analyses are also made for 
some of the essential minerals and where 
necessary the amount of urea is determined. 

Some control laboratories examine sam- 
ples by microscope to ascertain if the feed 
contains the ingredients listed. By this meth- 
od screenings, weed seeds and other adul- 
terants may be detected and also ingredient 
substitutions are quickly revealed. 

Following chemical analysis and micro- 
scopic examination of each sample, a report 
is sent to the manufacturer, with a copy fol- 
lowing to the dealer 10 days later. When 
such a report is received the manufacturer 
becomes aware of the actual composition of 
his product. I want to read you what a 
prominent manufacturer has to say about a 
report the Kentucky Laboratory sent to him 
recently on an official sample. “You would 


be surprised how much good we were able 
to do with this report by taking it around 
and showing it to the various people in the 
piant, whose duty it is to properly grind 
and blend our various feed ingredients. It 
impressed them with the importance of be- 
ing very careful to get the feeds just right, 
because it indicated in a very drastic way 
how simple it is for control officials to catch 
any errors in operations.” 

Published reports on feed samples are re- 
quired in most states. Dealers and salesmen 
find that this information serves as a means 
of conveying to the buyer the quality of 
their products. The focusing of the official 
spotlight on feed products also indicates to 
a manufacturer the value of his own feed in 
comparison to that of his competitors. By 
supplying such information to the general 
public, feeders are in a position to buy more 
intelligently. 

Frequently, a feeder will suspect that the 
feed he has purchased is adulterated. If there 
is slow growth or a drop in egg production, 
the feeder often suspects the feed. Samples 
of feed may be sent to the feed control office 
where a physical examination quickly reveals 
whether the product is adulterated or other- 
wise at variance from the guarantee. Natural 
skepticism is largely overcome by the un- 
biased report of the control laboratory. 

Nowhere is this more important as a serv- 
ice to you than in feeds suspected of poison- 
ing livestock. Here the control official's 


Swinging on the Barnyard Gale 


RECEIVING ROOM 


ATLAS MILK 
PRODUCTS Co. 


"Better send the inspector out to 617!" 


report, if favorable, removes suspicion at 
once. A statement from the manufacturer's 
laboratory or even from another private lab- 
oratory does not carry the same weight. Your 
association has published two bulletins com- 
piling statements from control agencies on 
this subject. This is testimony to the impor- 
tance you place upon this service by control 
officials. 

With legitimate methods as a basis of 
competition, the feed manufacturer has been 
free to approach higher levels of quality. He 
can direct attention to the results of feed- 


ing experiments as the basis of competition. 


rather than depend on deceptive methods to 
give him advantage in the market. Making 
better feeds and keeping abreast with ex- 
perimental results becomes his chief means 
of appealing to his customers. That this is 
considered important, note the stress your 
association places on your Nutrition Council. 

With official inspection and testing of 
feeds, the consumer is able to buy more con’ 
fidently than otherwise. Dairymen and poul- 
trymen know that feeds sold under the stan- 
dards and checks established by control offi- 
cials may safely be bought and used. This 
purchaser confidence has undoubtedly had 
much to do with increased feed consump- 
tion, and has led to a better understanding 
between manufacturer and user. 

The fact that the consumer is assured that 
he is protected can not be emphasized too 
strongly. If there were no control officials 
and no reports from an unbiased agency, 


the average feeder would show a far greater 
tendency to feed home-grown and home- 
mixed products. 

Before I close, I wish to make special men- 
tion of the general activities of the associa- 
tion I represent, namely, the Association of 
American Feed Control Officials. 

I have already mentioned ingredient defi- 
nitions. In addition to ingredient definitions, 
the association has developed approximately 
50 regulations which have gone far in the 
direction of uniform procedures in the vari- 
ous states. With definitions and these regu- 
lations, whenever a state is faced with a 
problem covered by one of them, the an- 
swer will very likely be in accord with the 
recommendations of our association. Those 
of you who do business in more than one 
state readily appreciate this service. 

The association also has approximately 25 
investigators inquiring into matters relative 
to the labeling of products under as many 
subjects. In addition, this association has 
nine active committees considering various 
aspects of feed control. Some of these com- 
mittees meet jointly with representatives 
from your association. 

A very important service of our associa- 
tion is the “Clearing House” maintained by 
our secretary-treasurer’s office. Les Bopst is 
constantly reviewing proposed labels and 
other matters of vital interest to you. Prob- 
lems of labeling and ingredient declarations 
are directed to the proper authority and the 
answer given. His long experience in feed 


Sweet Moo-sic for the Radio Audience 


A thriving family of six calves, all born 
to one cow in the space of 10 months was 
interviewed recently on the farm of Mr. 
and Mrs. Edwin McKinley, Russell, Iowa, 
by Med Maxwell, master of ceremonies on 
the “Let’s Go Visiting” farm program. The 
program is sponsored by McMillen Mills, 
Fort Wayne, Ind. 

The mother, a sturdy Angus, gave birth 
to quadruplet heifers last year. The chances 
of a cow giving birth to four calves are one 


in 850,000 experts say. Less than a year 
later, she presented the McKinleys with twin 
bull calves. All have been raised on a dry 
calf starter formula, carrying scientifically 
balanced milk substitutes. 

The calves are shown, above, as they gath- 
ered for Mr. Maxwell's interview. He stands 
at the microphone in the center asking Mr. 
and Mrs. McKinley for advice on the rais- 
ing of large calf families. Engineer Al Moore 
is at the left. 


control work and his wide acquaintance, 
cembined with the importance of his office, 
places him in a strategic position. The serv- 
ice our association performs through his 
office is worth much to you in industry and 
to us as individual state control officials. 

In reviewing the benefits that control 
work brings to industry, [ hope no one has 
the impression that this has been possible on 
the part of the control officials single- 
handed. A good control law is no better 
than the people administering it, plus the 
cooperation received from those directly in- 
volved. The success of our various state con- 
trol programs has, therefore, rested in large 
measure upon the extent to which good 
cooperation has existed between industry and 
the states. Without that team work neithe: 
control activities nor the feed industry would 
be on the respected plane they are today. 
It is the cooperation between these two 
groups that has counted and helped to bring 
your industry and control work to their 
present prominent positions. Many branche 
of agricultural industry are regulated by 
state and federal officials, but I know of no 
ether branch of agriculture in which the 
mutual assistance of industry and contro! 
workers are so outstanding. 

The picture I have painted of our work 
indicates that we have been doing a fairly 
good job. We must not allow ourselves to 
become complacent and assume a false sense 
of security, just because protection is pro- 
vided for. Control officials, good though 
the program, must continue and ever strive 
to do a better job. But even more important, 
the stability of your industry rests on the 
integrity of those in it and your ability to 
render service. The challenge to all of us, 
both in control and in industry, is the con- 
stant pursuit of these ends. 


O’Connor Heads Borden’s 


Soy Processing Company 


The Borden Co., New York City, has an- 
nounced the appointment of Edward M. 
C’Connor as executive vice president and 
general manager of Borden’s Soy Processing 
Co. with headquarters in Waterloo, Iowa, 
where one of the division’s plants is located. 
The other is at Kankakee, III. 

Mr. O'Connor succeeds Clifford E. But- 
ler who is retiring but will remain with Bor- 
den’s in an advisory capacity. Mr. O’Connor 
has served as vice president of the soy com- 
pany since 1940. 

P. J. Queroli, assistant treasurer of the 
division, has also been appointed assistant 
secretary, succeeding J. W. Henderson who 
has retired. 

@ BLAKE TAYLOR, San Jose, Calif., gave 
away over 1,500 baby chicks to customers 
during the fourth anniversary celebration 
of his Foothill Feed store recently. 
APPOINT NEW AGENCY 

Woodward €& Dickerson, Inc., Philadel- 
phia, Pa., have announced the appointment 
of Lee-Stockman, Inc., 10 E. 44th st., New 
York City, to handle their advertising. The 
account executive will be Cary A. Rowland, 
vice president, in charge of the farm and 
garden division. 
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VITAND 
Vitamin A & D Feeding Oils 


VITAND EMULSIONS 


Vitamin Oil Emulsions 


VITANDRY D, 


Vitamin D3 in powder form 


VITANDRY D, 
Irradiated Yeast Sterols in pow- 
der form for four footed animals 


VITANDRY A 


Vitamin A in powder form 


Also CO-RA-ZONE 
Nitrofurazone compound stops 
losses from coccidiosis and 
pullorum 


PROTEIN MEALS - 
And other feeding ingredients 

CALL OR WRITE 

Feed Department 
E. F. DREW & CO., Inc. 
15 East 26th Street, 
New York 10, N.Y. 
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VITAMINS 


E. F. DREW & CO., INC. 


Not just a handful of feed, but the difference between stock 
that is strong and healthy or weak and undernourished. Vita- 
mins make the difference! That’s why it’s important that 
vitamins in your feeds are consistently uniform, highly stable, 
and superior in quality. 


You’ll find these characteristics in DREw VITAMINS. And 
you'll find the wide diversification of DREw VITAMINS—avail- 
able in high and low potency concentrates—in dry carriers, 
feeding oils, water miscible solutions or emulsions—particu- 
larly helpful in reducing costs. 


We’ve been supplying superior vitamins to some of the largest 
feed manufacturers in America for many years. Our facilities 
—for research, production, quality control, distribution and 
field service— are modern, efficient, complete! Warehouse stocks 
are located near you, and your Drew representative is trained 
to help you reduce costs with better vitamins. 


For further information, write 
Vitamin Division 


BOONTON, NEW JERSEY 


New York Office: 15 East 26th St. © Chicago ¢ Boston 
Philadelphia © Greenville, S.C. © Montreal, Canada 
Rio de Janeiro, Brazil * Buenos Aires, Argentina 
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afraid to ask for an order, afraid it will 
sound like pressure. There’s not the slight- 
est danger of that if you have shown your 
prospect that his purchase will make him 
more money! 

Now here’s a little simple means of get- 
ting the order and letting the feeder make 
the decision. He likes to make decisions, so 
give him the opportunity to make them. 
Just ask him for a decision between two 
yesses, either one of which will be satis 
factory to you. For example, if a customer 
needs a ton, why not say to him, “Would 
you prefer to take this in a five-ton lot, or 
would you rather take a ton at a time?” You 
give him a chance to make a decision. 
Whichever way he decides is alright with 
you. 

Another example, “I have a truck going 
out your way Monday, another one Friday. 
Which will be the best day for you, Mon- 
day or Friday?” If he says, “Monday”, he’s 
bought. If he says, “Friday”, he’s bought, 
so start writing up the order. 

It is not advisable to ask for a decision 
between a “Yes” and a “No”. Where there’s 
a natural inclination to delay, the “No” will 
come forth. 

Don’t be bashful about cash terms. The 
regular accounts who have a monthly ar- 
rangement with you and definitely pay as 
soon as you send the bill or that definitely 
pay on the day they get their milk checks 
are probably very satisfactory to you. 

But what about the others? 

Again it pays to allow the buyer to make 
a decision. As you write up the order, you 
can say, “Would you rather give me a check 
for this now, or would you rather pay the 
driver when it’s delivered?”, or “Do you 
want to give me a check for this now, or 
would you rather pay for it when you pick 
it up?” 

Accounts receivable, like big slow mov- 
ing inventories, tie up dealer’s capital and 
rob him of profits. A dealer knows the often- 
er he can turn over his capital with a mar- 
gin on each turnover, the better off he will 
be. If you've got slow accounts today, they 
are the result of weak sales in the past. Why 
not do something about it? Why not make 
service calls, show how you can cut feed 
costs, and if necessary to finance a sale, 
know how you are going to get your money 
and when you are going to get it. 

Many men, in making field calls, readily 
see that the feeder has great need for the 
feed they wish to sell him. They know they 
can cut his feed cost; yet the feeder says, 
“I'd like to buy it, but I just haven’t any 
money.” If the man has a hundred hogs, 
and he’s feeding them a* poor ration and 
your ration will save him a lot of money, 
get the profit facts in front of him first and 
then suggest to him that he sell part of 
them so as to feed the others right. Some 
dealers go so far as to buy them themselves. 
That will depend on whether you care to do 
so or not and on whether or not you are 
equipped to handle a transaction that way. 

Many men selling a supplement know 
that they can save a feeder from one quarter 
to one half of his corn and grain and they 
often suggest that they sell the grain to buy 


the supplement needed. Then the dealer 

gets a profit on the grain he buys as well as 

on the supplement he sells. You can’t go 
wrong making a profit both ways. 

If a man owes you an account and doesn’t 
do business with you, you can, of course, 
sue him. That costs money and doesn’t get 
his business for you. 

Why not go out, resell this feeder, show 
him how you can save him money now, and 
many times you can get grain or livestock 
and sometimes cash that will clean up the 
old account and get you new business. 

There’s no need to worry about the sixth 
point, “They gained the impression that the 
dealer wanted to sell them feed for his profit, 
rather than get them results for their own 
profit,” if we get a good job done on the 
first five points. 

Feeders respect good feed dealers, and 
the good feed dealer today becomes a very 
important figure in his community. 

Feeders have given six reasons for walking 
in, and walking out without buying. It’s 
easy tc institute six practices that make farm- 
ers buy. They are: 

1. Farmers buy when you invite them 
regularly to buy, with mailings, adver- 
tising, etc. 

2. Farmers buy when they see that you 
make definite recommendations for defi- 
nite lower cost results, as shown by 
displays, posters, bulletin boards, etc. 
. Farmers buy when they realize they 
need the feeds you offer. You can un- 
cover the need. 

4. Farmers buy when they realize that 
their feed cost is high, and that you 
can cut their feed cost down. 

5. Farmers buy when they get good sound 
answers to their feeding questions. 

6. Farmers buy when they realize you are 
selling money-saving results, not just 
so many bags of feed. 

Perhaps you are saying to yourself, “Those 
points are good. Suppose I use them to sell 
“X” feed, and my competitor uses them to 
sell feed?” 

Well, that’s a good thing for the feeder, 
and a good thing for both you and your 
competitor. It keeps you on your toes. 

But the biggest competition you have, or 
your competitor has, comes from the straight 
grain and straight pasture feeders who do 
not buy what they need from any feed 
dealer. 

These feeders need help. They are feed- 
ing like their great grandfathers did 100 
years ago. Today, they can get so much bet- 
ter results if they buy from you what pas- 
ture lacks, or what grain lacks. If you will 
take the trouble to cover each of these six 
points with these non-feed buying feeders, 
you'll boost your sales to a new high. 

@ LEVI WALBURN, Dresser, Wis., has 
leased the Balsam Lake Supply store, from 
Cloyes Jackson. 
PRATER FOUNDER DIES 

Ralph Prater, 54, Van Nuys, Calif., chair- 
man of the board of Prater Pulverizer Co., 
Chicago, Ill., died May 25 at his home in 
Van Nuys. Mr. Prater, who founded the 
mill machinery firm about 30 years ago, is 
survived by his wife, a sister, and a son, 


Robert. 


w 


Georgia Feed Association, Univer- 
sity of Georgia, Atlanta, Ga. 


June 14-15 
Pacific Northwest Grain Dealers 
Association, Multnomah Hotel, 


Illinois Feed Dealers & Mixers’ As- 
sociation, Jefferson Hotel, Peoria, 
Ill June 19 


Tennessee Feed Manufacturers As- 
sociation, Noel Hotel, Nashville, 
Tenn June 25-26 


New Mexico Grain & Feed Dealers 
Association, Clovis Hotel, Clovis, 


Canadian Feed Manufacturers Asso- 
ciation, Bigwin Inn, Lake of Bays, 
Muskota, Ont.........June 29-July 1 

International Baby Chick Associa- 
tion, Municipal Auditorium, Min- 
neapolis, Minn. ................. July 18-21 

New England Feedmen’s Confer- 
ence, University of Vermont, 
Burlington, Vt... Aug. 3-4 


North Carolina Feed Manufacturers 
Association, Ocean Forest Hotel, 
Myrtle Beach, S. C.....Aug. 18-19 


Illinois Feed Association, Pere 
Marquette Hotel, Peoria, Il. 
Aug.. 21-22 
American Soybean Association, Le- 
land Hotel, Springfield, Iil. 
Aug. 28-30 
National Mineral Feeds Association, 
Bismarck Hotel, Chicago,  TIil. 
Sept. 18-19 
Grain & Feed Dealers National As- 
sociation and Missouri Grain, Feed 
& Millers Association, joint con- 
vention, Kansas City, Mo., Mu- 
nicipal Auditorium.....Sept. 24-26 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, - 
Washington, D. C. ........Oct. 4-5 


Pennsylvania Millers & Feed Dealers 
Association, Hotel Brunswick, 
Bancetter, Pa; Oct. 6-7 

Virginia State Feed Association, 
Hotel Roanoke, Roanoke, Va. 

Oct. 25 

Cornell Nutrition Conference, Ho- 
tel Statler, Buffalo, N. Y....Nov. 2-3 


Michigan Associated Feed Men, Ho- 
tel Olds, Lansing, Mich....Nov. 3-4 


Western Grain & Feed Association, 
Hotel Fort Des Moines, Des 
Moines, Nov. 20-21 


American Dehydrators Association, 
Broadmoor Hotel, Colorado 
Sprimgs, Jan. 8-10 


Institute of American Poultry In- 
dustries, Fact Finding Conference, 
Municipal Auditorium, Kansas 
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Joins VyLactos Labs. 


TOM L. ADAMS 


Tom L. Adams has been named sales and 
nutritional representative in lowa for VyLac- 
tos Laboratories, Inc., Des Moires, accord- 
ing to an announcement by Dean F. Foster, 
sales manager. Mr. Adams has been con- 
nected with the feed industry for 25 years 
and prior to joining VyLactos was asso- 
ciated with the Borden Co. 


Over 400 Attend Outing 
Of Des Moines Feed Club 


More than 400 members and guests were 
registered for the 10th annual field day of 
the Des Moines Feed & Grain club held 
May 15 at Des Moines, lowa. The day-long 
event featured a golf tournament, an even- 
ing dinner, a floor show, and games. 

Jack Swanson, Carroll Swanson Sales, Des 
Moines, took golf honors with a 77 score. 
The high score prize was won by Walter 
Berger, president of the American Feed 
Manufacturers association. The horseshoe 
competition was won by Tom Zegers of Kil- 
duff, Iowa. 

One of the day’s biggest prizes, a 16-inch 
television set was won by Raymond C. Web- 
er, Dallas Center, Iowa. 


Evarts Speed, Jr., Succumbs 
May 23 After Long Illnes 


Evarts Speed, jr., 44, Louisville, Ky., 
manager of the grain department of Brown- 
Forman Distillers Corp., died May 23. He 
had been ill ever since suffering a heart at- 
tack seven months ago. He is survived by a 
wife and four children. 

Mr. Speed joined Brown-Forman in 1944 
as an expeditor in the engineering depart- 
ment. He was put in charge of grain buy- 
ing for the organization later. He was also 
in charge of the sales and promotion of 
solubles and dried grain produced by the 
company. 
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MODERNIZE 

with 
BULK FEED DELIVERY 


% 


Send for Bulletin AG-BF on Advantages of Bulk Delivery 


REDUCE COSTS to consumer by eliminating sacks. 
REDUCE COSTS to miller by eliminating handling. 
DELIVER more uniform mixed feeds . . . DIRECT 


from mixer to farmer. 


REDUCE COSTLY storage space. 
ELIMINATE LOSS by spillage, bad weather and 


rodents. 


Representatives: 
C. WILKINSON & SON REID-STRUTT CO., INC. 
1205 Lindale Avenue 1015 S. E. Stark St. 
Drexel Hill, Pa. Portland, Oregon 


HALVERSON CORRUGATING 
WORKS 
232 Lucy Street 
Salt Lake City, Utah 


MOORE DRY DOCK COMPANY 


SINDUSTRIAL MACHINERY DIVISION 


“foot OF ADELINE STREET . OAKLAND 4, CALI 
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BY 
Work Sheet Makes it Easy 
To Figure Monthly Profit 


@ THIS month we will briefly analyze the 
profit and loss statment and present a work 
sheet that you can use to determine profit 
from operations from month to month. The 
formula for arriving at profit is amazingly 
simple. From your to- 
tal income you sub- 
tract total expenses. 
During the past 
two months we at- 
tempted to show you 
that to get a true pic- 
ture of operations it 
is necessary to break 
assets and _ liabilities 
down into a _ pure 
state. For example an 
item, like prepaid in- 
surance, maybe made 
up of insurance ex- 
pense and prepaid insurance. An adjustment 


Gerald Burke 


GERALD BURKE 
must be made to clearly reflect the insurance 
expense chargeable to the period under re- 
view. Insurance chargeable to future opera- 
tions cannot be charged to expense. 

Very often income applicable to future 
operations appears as a liability. For ex- 
emple, rents collected in advance. If a ten- 
ant pays three months in advance treating 
all this as income in the current period would 
result in an overstatement of income. Let us 
suppose the tenant pays his December rent 
($200) and then adds in January, February 
and March rent and gives you a check for 
$800. If your year ends December 31 then 
you have only earned $200 of the $800. 
The $600 paid in advance is a liability. You 
owe it to the tenant until you have earned it 
and it must be so deflected on your balance 
sheet. 

Before these adjustments are made, how- 
ever, a trial balance is usually taken from 
the books. Very often a trial balance is run 
off without listing names of accounts. All 
debit balances are added and all credit bal- 
ances subtracted on an adding machine tape. 


If the books are in balance, when the total 
key is pressed the tape will indicate no hal 
ance. This is proof that the debits equal the 
credits. 

Below you will find a trial balance of a 
feed business that carries a few sidelines: 


X FEED COMPANY 


Trial Balance 


12-31-49 
Dr. Cr. 
Cash on Hand 300.00 
Cash in Bank 12,427.05 
Notes Receivable 947.43 


Accounts Receivable 21,371.65 


Reserve for Bad Debts 527.9 
Inventory 13,138.30 
Investment (Stock) 655.00 
Land 2,000.00 
Buildings 10,000.00 
Reserve for Depreciation 
(Buildings) 3,500.0 


Equipment—Mill 8,273.40 


Reserve for Depreciation 2,625.11 

Autos and Trucks 7,607.62 

Reserve for Depreciation : 
(Autos & Trucks) 2,989.17 

Accounts Payable 1,601.59 

Accrued Taxes 707.78 


Propietor’s Drawing 
A/c 17,350.13 


following information: 


Here is the work shect we recommend to determine the profit for the period under review. From the trial balance we set up the 


Assets & Liabilities Dr. x. Income and Expense Dr. os 
Cash on Hand 300.00 Sales 266,692.02 
Cash in Bank 12,427.05 Purchases 216,983.52 

Notes Receivable 947.43 Salaries and Wages 17,427.93 
Accounts Receivable (1) 21,371.65 Taxes 979.34 

Reserve for Bad Debts (1)-(2) 1,527.74 Repairs (3) 25383399 
Inventory 13,138.30 Advertising 369.58 
Investment- -Stock 655.00 Insurance 1,355.93 

Land 2,000.00 Trucking and Freight 6,481.88 
Buildings 10,000.00 Heat, Light & Power 1,303.37 

Res. for Deprec. Bldgs. (4) 3,500.00 Telephone & Telegraph 573.01 

Egpt. Mill (3) 8,273.40 General and Misc. Expense 2,224.10 

Res. for Deprec.— Eypt. Mill (4) 2,625.11 Bad Debt Expense (2) = 

Autos & Trucks 7,607.62 Depreciation Expense (4) -— 

Res. for Deprec.— Autos & Trucks (4) 2,989.17 ; 

Accounts Payable 1,601.59 

Accrued Taxes 707.78 

Proprietors Drawing A/c (5) 17,350.13 


Proprietor’s Capital A/c (5) 64,509.42 


94,070.58 


77,460.81 


TOTALS 250,082.25 266,692.02 
*Estimated profit before adjustments 16,609.77 16,609.77 
To Balance 94,070.58 94,070.58 266,692.02 266,692.02 
*Estimated profit before adjustments 16,609.77 16,609.77 
Adjustments 
Bad Debts Written off (Adj. #1) 3,622.23 3,622.23 
Bad Debt Expense (Adj. #2) 3,425.69 3,425.69 
Capitalizing Repairs (Adj. #3) 605.75 605.75 
Depreciation Expense (Adj. #4) { 500.00 
| 416.62 2,438.14 
4592852 
Personal Drawing A/c (Adj. #5) 17,350.13 17,350.13 
Totals 38,187.88 26,836.19 5,863.83 17,215.52 
Net Profit 11,351.69 11,351.69 
Totals 38,187.88 38,187.88 —27,21952 
e70e 
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Proprietor’s Capital A/c 64,509.42 
Sales 266,692.02 
Purchases 216,983.52 
Salaries & Wages — 17,427.93 
Taxes 979.34 
Repairs 2,383:59 
Advertising 369.58 
Insurance 1,355:93 
Trucking and Freight 6,481.88 
Heat, Light & Power 1,303.37 


Telephone & Telegraph 573.01 
General & Miscellaneous 
Expense 2,224.10 


TOTALS: 344,152.83 344,152.83 

After the trial balance is taken, the ad- 
justments we spoke of must be considered. 
J; this particular business at the end of the 
y ar a review of the accounts receivable indi- 
c.ted (1) $3,622.23 had to be written off as 
uncollectible. (2) The reserve for bad debts 
had a credit balance (before this $3,622.23 
was written off) of $1,527.74. Charges of 
$},622.23 against this reserve would produce 
a debit balance of $2,094.49. A bad debt 
reserve of 714% of accounts receivable 
(521,371.65 less $3,622.23) $17,749.42 
must be created in the amount of $1,331.20. 
To set up a credit of $1,331.20, the 


debit must be wiped out 2,094.49 
and the credit set up 1,331.20 
Addition to Reserve 3,425.69 


The proprietor noticed the repair expense 
account looked large so an analysis was 
made. It was discovered new equipment in 
the amount of $605.75 was charged to re- 
pairs in error. An adjustment to reduce ex- 
pense and set up this asset is necessary (#3). 

Next (#4) an adjustment must be con- 
sidered to set up depreciation expense. At 
the established rates the following amounts 
will have to be added to the depreciation 
reserve: 


Building Reserve 500.00 
Equipment-Mill Reserve 416.62 
Auto © Truck Reserve 1,521.52 
Total chargeable to ———— 

Depreciation Exp. 2,438.14 


The proprietor’s personal drawing ac- 
count must next be considered (#5). This 
account must be closed and the capital ac- 
count reduced by ($17,350.13) the amount 
of personal withdrawals. 


At first glance this work sheet may seem 
very involved. If you study it over carefully 
you will find it is very simple. It cuts to the 
bone the steps you have to take to arrive at 
your profit and after all we are all inter- 
ested in getting results without a lot of frills. 


Sutherlin, to Direct Sales 
For Chase at New Orleans 


John A. Sutherlin has been appointed 
sales manager of the New Orleans branch 
of the Chase Bag Co., according to an an- 
nouncement by J. H. Counce, manager of 
Chase operations in New Orleans. 

Mr. Sutherlin joined the Chase New Or- 
leans sales force following his discharge from 
‘he army air forces at the end of the last 
war. His new assignment will include eight 
tates in the South and Southeast with New 
Orleans as his headquarters. 
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DEALER “A”—DOESN’T SELL DOG FOOD 


He’s missing one of the biggest sales potentials in the feed business. 
He’s passing up an item that has been proved to be a natural in 
a feed store. 


DEALER “B’—“CARRIES” DOG FOOD 


He’s trying to do an 8 cylinder selling job with a one cylinder 
product. He sells his customers starting mash, growing mash, laying 
mash for their poultry, but he asks them to take one kind of dog 
food, whether they have hunting dogs, working dogs or pets. 
Naturally a good percentage of his customers are going where 
their specific needs are recognized and catered to. 


DEALER “C’—SELLS VITALITY—TONS OF IT 


Vitality dealer, ‘Sunny’ Sunderland of the Sunland Hatchery, 


Newton, Ill., recognizes that dog food is an important part of his 
business and a most important part of his income. With Vitality’s 
advertising and merchandising program behind him, he moves 
TONS of dog food. Photo below shows a section of his store devoted 
to Vitality Dog Food. Just look at that stock. It is a dramatic dem- 
onstration of what can be done by a feed dealer selling a genuine 


dog food program. 


WHERE DO 
you STAND: 
Compare what you 
ing or what you cr 
doing with what you M sai 
DO with the 
has worked successfull sa 
thousands of Vitality dealers 
throughout the eager 
There’s no obligation, = 
mail coupon for 
may surprise yOu- 


: VITALITY MILLS, INC., Dept. L 
I Board of Trade Bldg., Chicago 4, Ill. / 


Gentlemen: 


Please send facts on Vitality’s Dog Food 
Dealer Proposition. 


| 
j Name 


| Address 


\ 


. 
—_ 
IN 
| 
4 
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Just turned on the air conditioning and 
sitting in my office, without a coat—not 
even comfortably cool. But the girls in the 
outer office think that it is too cold. How 
are we men and women ever going to get 
together? 


Never has a company demonstrated ag- 
gressive leadership more than the Stone 
Mountain Grit Co. during the past few 
weeks. The company’s plant at Lithonia, 
Ga. was destroyed by fire May 26 with a 
loss of $500,000 but already the debris has 
been cleared away, new buildings are going 
up and $200,000 worth of new machinery 
has been ordered. The company expects to 
be in full production by July 15 with a 
yrand-opening set for September 4. Hats 
off to Charles L. Davidson and his brothers. 

One of the big privately sponsored feed 
dealer meetings of the country is the annual 
dinner which Wilson & Co. holds at Cedar 
Rapids, Iowa. The meeting this year will be 
held on June 23 with J. R. Ward in charge. 

Frank E. Liethen, son of Frank W. Lieth- 
en, E. Liethen Grain Co., Appleton, Wis. is 
on the battleship Missouri with 1,500 other 
students from the U. S. Naval academy for 
a five-week training voyage in Atlantic and 
Caribbean waters. Eight destroyers are ac- 
companying the “Big Mo” and the midship- 
men are divided among the various ships. 

Marlon Brando, jr.,son of Marlon Brando, 
Chemical Feed Products Co., Chicago, took 
Broadway by storm when he starred in the 


stage play “A Streetcar Named Desire” and 
is expected to do the same in his first movie 
“The Men” expected to be released very 
shortly. 

Francis M. Diller, Mondovi Co-op. Equity 
association, Mondovi, Wis., won two attend- 
ance awards at the recent Central Retail 
Feed association convention. One was an 
electric alarm clock and the other a large 
Motorola television set. 


The Charles M. Cox Co. held its annual 
Ten-Twenty-Five Year club meetings re- 
cently at St. Albans, Vt., Greenfield, Mass. 
and Boston. The ten-year membership now 
includes 342 employees, 28 per cent of all 
Wirthmore personnel. The 90 25-year olds 
represent 8 per cent. President Arthur F. 
Hopkins has been with the company 42 
years. 

Good luck to Allan L. Burdick and Dan- 
iel T. McLaughlin who have organized the 
new Burdick Grain Co. in Minneapolis. To 
do so, Al resigned as vice president of the 
Russell-Miller Milling Co. in charge of the 
Electric Steel Elevator division. He had 
been associated with Russell-Miller for 22 
years. 

Harry A. Bullis, chairman of the board of 
General Mills, Inc., Minneapolis, has been 
appointed national chairman of United Na- 
tions week which will be observed October 
16 to 24. 

Time to quit and go fishing. See you on 
the lake —D.K.S. 

@ COVINGTON GRAIN CO., Covington, 
Ind., has completed a new feed mill. 
@ ED ZIMMERMAN, Colton, Ore., has 
opened a feed store at Canby, Ore. 


Canadian Feed Men to Meet 


Plan Two-Day Convention at Bigwig Inn 


@ A GROUP of distinguished speakers, 
both Canadian and American, will address 
the annual convention of the Canadian Feed 
Manufacturers association, scheduled for 
June 29-July 1 at Bigwin Inn, Lake of Bays, 
Muskota, Ontario, Canada according to pro- 
gram details announced by Norman D. 
Hogg, Toronto, secretary-treasurer. 

A. J. McLoughlin, general sales manager 
of the Arcady Farms Milling Co., Chicago, 
Ill., will speak to the Canadian feed men on 
the subject: “Opportunity Unlimited.” His 
talk will include advice in the fields of serv- 
ice, display, showmanship, advertising, pro- 
duct knowledge, and field contacts. 

An important message will be delivered 
by the head of the American Feed Manu- 
facturers association, Walter C. Berger. Mr. 
Berger’s wide background in feed matters 
and his four years experience as head of 
AFMA will be drawn upon in his talk. He 
has been a guest speaker at CFMA conven- 
tions on several previous occasions. 

“Credits, As Related to Good Business 
Practice,” will be discussed by A. J. E. Child, 
secretary and assistant treasurer of Canada 
Packers, Ltd., Toronto. A graduate of 
Queens university, he joined Canada Pack- 
ers in 1931. His talk will include an analy- 


e72e 


sis of credit reports and financial statements. 

Paul O. Berg, consulting engineer, Fort 
Wayne, Ind., will address thé convention on 
the subject: “Efficient Layout and Opera- 
tion of Feed Plants.’ Mr. Berg is a graduate 
ef Iowa State college. He spent 10 years as 
plant engineer in meat packing and fertilizer 
plants and for a number of years was chief 
engineer of McMillen Feed Mills. His topic 
should prove of great interest to all feed 
manufacturers. 

Other scheduled speakers are: L. W. Pear- 
sall, acting director of marketing services 
with the Dominion department of agricul- 
ture; J. Rosaire Pelletier, president of the 
Eastern Canadian Society of Agronomy and 
noted agricultural expert; and S. C. Barry, 
chief of the poultry products inspection and 
grading service, CDA. 

Canadian and American feed men plan- 
ning to attend the convention are urged to 
get their reservations in early. Additional 
information can be obtained from associa- 
tion headquarters at 34 King St. East, Tor- 
onto 1, Canada. 

The CFMA is publicizing the meeting as 
the “Mid-Century Convention at Bigwin 
Inn.” Harold Cook, Art Cooper, and Art 
Douglas are handling convention publicity. 


Donald Davis, 61, Former 
General Mills Head, Dies 


Donald D. Davis, 61, former president o! 
General Mills, Inc., and a nationally know), 
figure in the business and financial world. 
died suddenly June 7 at a Minneapolis hos. 
pital. He had apparently been in good healt!, 
up until the day of his death when he co): 
lapsed at his suburban home. 

Born in Wyoming, IIl., Mr. Davis came 1, 
Minneapolis in 1922 as secretary and dire. 
tor of the Washburn Crosby Co. When 
General Mills, Inc., was formed in 1928 |\e 
was named vice president, treasurer, and a 
director. 

In 1934 he was elected president of Gen- 
eral Mills, holding that office until Decem- 
ber, 1942 when he resigned to become a 
member of the war production board under 
Donald Nelson. 

He was with WPB until October, 19-44, 
when he became executive vice president of 
the Minnesota & Ontario Paper Co. He was 
elected president of the firm in May, 1945. 
In addition to his widow, he is survived by a 
son Donald, jr., and two daughters, Mrs. 
Arthur Larkin, jr., Austin, Minn., and Mrs. 
David Pierson, Fort Worth, Tex. 


Marshall Named President 
Of Oklahoma Feed Group 


Robert W. Marshall, Superior Feed Mills, 
Cklahoma City, Okla., was elected president 
of the Oklahoma Feed Manufacturers asso- 
ciation when it was reactivated at a meet- 
ing in Oklahoma City on May 31. Leo Bil- 
ger, Shawnee Milling Co., Shawnee, was 
elected vice president and J. Sturg Morrison, 
Chick-O-Line Feeds Mills, Chickasha, sec- 
retary-treasurer. 

About 14 companies were represented at 
the reorganization meeting. The association 
was reactivated after a period of dormancy 
to deal with many state and local problems 
which only a statewide association could 
solve. The association plans to begin a mem- 
bership drive soon. 


George Wilhelm, 58, Dies 
From Auto Crash Injuries 


George Wilhelm, 58, president of Mid- 
Continental Laboratories, Kansas City, Mo., 
died May 12 in the Baptist hospital at Mi- 
ami, Okla., from injuries suffered in an auto 
tnobile accident the previous day. He wa: 
returning from a business trip to Galveston, 
Tex.,when the accident occurred near Miami. 

Mr. Wilhelm was a manufacturer of yeas 
products used in feed production and wa- 
widely known throughout the trade. He had 
recently opened a branch plant at Fresno, 
Calif. to serve the West coast. He is sur 
vived by his widow. 


@ A.E. CARTER, Harris, Kan., has opened 
a feed store in the Harris Elevator with 
Henry Van Loonen, Ottawa, Kan., in charge 


@ PAUL WEIND, Claire City, S. D., has 
been named manager of the Dahlberg Farm- 
ers Elevator, succeeding Merle Kotla. 
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Panhandle Dealers Elect 
McClellan President 


R. L. McClellan, Spearman, Tex., was 
eected president of the Panhandle Grain & 
Feed Dealers association when it held its 
annual convention at the Herring hotel, 
Amarillo, Texas, May 2-3. Other new offi- 
cers are John Williams, Lubbock, vice pres- 
ident; and C. M. Fletcher, Amarillo, secre- 
tary. 

Five new directors were elected by the 
membership. They are: Fred Dines, Crosby- 
ton; J. C. Ludwig, Groom; G. B. Anderson, 
Bovina; Porter Holmes, White Deer; and 
] E. McAvoy, Etter. 

Ray B. Bowden, executive vice president 
of the Grain & Feed Dealers National asso- 
ciation, warned the dealers that Americans 
cali expect more restrictive farm legislation 
rether than less from Washington. But hope 
for a reversal of the trend, he said, can be 
seen in the changed attitudes of many farm 
leaders who fear that they will lose all real 
benefits if they continue to press the gov- 
ernment for more support. 

The duty of citizens to send the proper 
men to Washington to represent them was 
stressed by another speaker, Rev. Leon Hill 
of Amarillo. Closer attention to domestic 
wheat markets was urged by Frank White, 
Arrow Mills, in a brief address. He pointed 
to the recent drop in export demand as indi- 
cating a need for more attention to the pref- 
erences of American millers. The applica- 
tion of scientific methods to agricultural 
development in the Panhandle area was de- 
scribed by Dr. D. M. Wiggins, president of 
the Texas Technological college, Lubbock. 


Barley Field Day Planned 
At Madison, July 18 


A barley field day for the benefit of the 
barley using industries will be held July 18 
at the University Farms, Madison, Wis., 
commencing at 10 a. m., it has been an- 
nounced by the Midwest Barley Improve- 
ment association, Milwaukee, Wis. The event 
is being sponsored by the Malt Research 
Institute, in cooperation with the Wisconsin 
college of agriculture and the United States 
department of agriculture. 

Members of the research staff will explain 
varietal and selection yield trials, disease 
tests, barley breeding work, and the opera- 
tion of field plots. A luncheon will be served 
at the West Hill farm at noon followed by 
a brief program. The farms are located three 
miles west of Madison on U. S. Highways 
12, 13, and 14. 

All individuals and groups planning to at- 
tend are requested to notify the Malt Re- 
search Institute, P. O. Box 2039, Madison, 
Wis., by July 12. 


ADM HONORS BROSHARD 

Archer-Daniels-Midland Co., Minneapolis 
entertained about 50 feed mixers, jobbers 
and brokers operating in the Minneapolis 
market June 8 at a party to introduce John 
Broshard, new manager of ADM’s soybean 
oil meal division. Among the hosts were T. 
L. Daniels, president of ADM and J. W. 


Moore, executive vice president. 
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MIX 


DRIED CORN DISTILLERS GRAINS WITH 


- MIX 


WADRISOL 


DRIED CORN DISTILLERS SOLUBLES 


— 


FOR BETTER BALANCE, 


MORE PRODUCTIVE FEEDS 


Poultry and hogs, like humans, need balanced 
feeds to insure health and steady growth. By 
mixing Produlac or Nadrisol in your feeds, 
you help to provide that essential nutritional 
balance. 


Virtually starch free, Produlac and Nadrisol 
aid in balancing the excessively high starch 
content of the corn, thus helping to secure 
a proper protein ratio. They add an important 
potency of the Vitamin B-G Complex, as well 
as certain unidentified, but proven, growth 
factors. 


More and more feed mixers today recognize 
the importance of these tested ingredients - - - 
as a means of promoting greater farm produc- 
tivity ---increasing customer satisfaction. Mix 
them in your feeds and see if you don’t agree. 


Products of 
NATIONAL DISTILLERS 
PRODUCTS CORPORATION 
GRAIN PRODUCTS DIVISION 
120 Broadway @ New York 5, N. Y 


: 
| 
J 
41 
44, 


THE SHELL THAT SELLS 


=TRIPLE SCREENED= 
KILN ORIED 


Ask us for delivered 
price in Wisconsin 


YOU'LL LIKE OUR SERVICE 
When in the market for: 

GRAIN AND FEEDS 

CLO-TRATE Cod Liver Oils 


FLEISCHMANN'S Irradiated 
Yeast 


KODDY-MIX, Dry Vitamin D 


MAGNAVITE Fortifier 
with APF 


MIRICOE Trace Minerals 
SCHLITZ Brewers Dried Yeast 


PEEBLES Fortified Whey 


PEEBLES Pro-Twelve 


Dried Milk . . . Manganese 
Sulphate . . . Anadex Kaf- 
Kaps . . . Wheat Germ Oil 
.. . Penstix for mastitis .. . 
Rocket DDT Bombs... Weed- 
icide 2,4-D weed killer. 


CONSIGNMENTS SOLICITED 


DISTRIBUTORS OF 


Corn Gluten Feed 
Hydrol Molasses 
Dex-Mo-Lass 


STRATTON GRAIN 
COMPANY 


Grain and Feed Merchants 


MILWAUKEE 2, WISCONSIN 
MARQUETTE 8-741 1 
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Spotlighted in the Happy Birthday col- 
umn for July is Earl E. Ibberson, president 
of the T. E. Ibberson Co., Minneapolis, who 
celebrates his birthday on July 18. Any one 
in the feed or grain trade looking for con- 
structive suggestions can obtain them from 
Mr. Ibberson since his firm is a leading 
builder of grain and feed facilities. The Ib- 
berson reputation is known throughout the 
United States and Canada and hundreds of 
fced plants now in operation attest to the Ib- 
berson skill. Earl Ibberson is a son of the 
founder of the firm. T. E. Ibberson, sr., who 
died in 1929. Since then Earl has been guid- 
ing the firm and he can claim more than 40 
years of construction experience. His hob- 
bies are fishing and hunting. Others who 
celebrate in July include: 


JULY 2—C. C. Johnson, Innis, Speiden Co., 
New York, N. Y.; Sheldon Lattin, Lattin 
Co., Inc., Buffalo, N. Y. 

JULY 3—S. A. Meier, S. A. Meier Co., 
Milwaukee, Wis. 


JULY 4—Ralph S. Ibberson, T. E. Ibberson 
Co., Minneapolis, Minn.; Fred H. Moore, 
Hilltop Laboratories, Minneapolis, Minn.; 
Burt F. Newell, Greutker, Inc., Buffalo, 
N. Y.; Phil W. Tobias, jr., Simmonds & 
Simmonds, Inc., Chicago, Il. 


JULY 6—Homer B. Park, Philip R. Park, 
Inc., Chicago, Ill. 


JULY '7—Clarence D. Moll, Pactow Co., 
Milwaukee, Wis. 


JULY 8—Dr. Tevis M: Goldhaft, Vineland 
Poultry Laboratories, Vineland, N. J. 


JULY 9 — Kenneth E. Battaglia, Atkins, 
Kroll & Co., San Francisco, Calif.; Fred 
H. Hessel, Co-op. GLF Mills, Inc., Buf- 
falo, N. Y.; W. J. LaCourt, Milwaukee 
Feed & Grain Co., Milwaukee, Wis. 


JULY 10—H. C. Fisher, Northrup King & 
Co., Minneapolis, Minn.; Karl L. Juve, 
National Food Co., Fond du Lac, Wis.; 
Victor A. Oberting, Interstate Commodi- 
ties, Inc., Albany, N. Y.; S. N. Osgood, 
Fruen Milling Co., Minneapolis, Minn.; 
John M. Strate, Minnesota Linseed Oil 
Co., Minneapolis, Minn. 

JULY 11—Noel S. Bennett, jr., Barber & 
Bennett, Inc., Albany, N. Y. 

JULY 12—Donald R. Jones, Wenger Mix- 
er Co., Sabetha, Kans.; A. J. McLoughlin, 
Arcady Farms Milling Co., Chicago, III. 

JULY 13—R. A. Roosevelt, Eriez Manu- 
facturing Co., Erie, Pa. 

JULY 14—G. D. Davis, National Oil Pro- 
ducts Co., Harrison, N. J.; S. G. Fisher, 
National Molasses Co., Oreland, Pa. 

JULY 15—Roland L. Reinders, Reinders 
Bros., Elm Grove, Wis. 

JULY 17—E. T. Cashman, Mankato Mills, 
Mankato, Minn.; J. E. Davis, Northern 
Supply Co., Amery, Wis. 

JULY 18—Joe Free, Badger By-Products 
Co., Milwaukee, Wis.; Earl E. Ibberson, 
T. E. Ibberson Co., Minneapolis, Minn.; 
J. F. Moyer, Dodge City Terminal Eleva- 
tor, Dodge City, Kans. 

JULY 19—Walter E. Smith, Rogers & 
Smith, Chicago, Ill.; J. D. Sykes, Ralston 
Purina Co., St. Louis, Mo. 


EARL E. IBBERSON 


JULY 20—Roland M. Bethke, Ohio Avii- 
cultural Experiment Station, Wooster, 
Ohio; Frank W. Liethen, E. Liethen Grain 
Co., Appleton, Wis. 

JULY 21—Emory L. Cocke, Ashcraft Wil- 
kinson Co., Atlanta, Ga.; C. S. Johnson, 
Ralston Purina Co., St. Louis, Mo.; E. H. 
Kellogg, Kellogg Co., Ocala, Fla. 

JULY 22—L. H. Ness, Cramer-Krasselt Co., 
Milwaukee, Wis. 

JULY 23—J. F. Wischhusen, Mangaiese 
Research & Development Foundation, 
Cleveland, Ohio 

JULY 24—Levan B. Flory, Traders Flour 
& Feed Co., East Stroudsburg, Pa. 

JULY 25—Jack M. Cutter, Fred Dehoff Co., 
San Francisco, Calif.; Walter J. Krings, 
Merchants Exchange of St. Louis, St. 
Louis, Mo.; B. J. Krieg, Deutsch & Sick: 
ert Co., Milwaukee, Wis.; Earl R. Reeves, 
Lederle Laboratories, New York City: 
A. C. Weberg, Ralston Purina Co, 
Minneapolis, Minn. 

JULY 26—Rudy Eschenheimer, Rudy Esch. 
enheimer Co., Chillicothe, Mo.; Fred K. 
Sale, Indiana Grain Dealers association, 
Indianapolis, Ind. ; 

JULY 27 — Oscar L. Haertel, Hiawaths 
Grain Co., Minneapolis, Minn. 

JULY 28—Walter C. Berger, American Feed 
Manufacturers association, Chicago, III; 
C. C. Welch, Columbus, Ohio, (New Eng: 
land By-Products Corp.,) H. C. Witten, 
Hallet & Carey Co., Minneapolis, Minn. 

JULY 29—Charles P. Burr, National Di. 
tillers Products Corp., New York, N. Y : 
Samuel N. Golden, Amburgo Corp., Phi. 
adelphia, Pa.; Elmer F. Paetow, Pactow 
Co., Milwaukee, Wis.; Ralph E. Smith, 
Ralston Purina Co., St. Louis, Mo. 

JULY 30—Eldred A. Cayce, Ralston Pu - 
ina Co., St. Louis, Mo. 

JULY 31—Harold L. Gray, Gray Agricu 
tural Supply Co., Crawfordsville, Ind : 
James W. Pehle, King Midas Flour Mill-. 
Minneapolis, Minn.; E. K. Steul, E. k 
Steul Co., Madison, Wis. 


@ BERNARD PFUTRENREUTER, Eller: 
dale, N. D., has been named manager «! 
the local Farmers Union elevator succeedin;: 


Elmer I. Nelson. 
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Pillsbury Opens New Mill 
At Lima, Ohio, May 23 


A ceremonial launching, complete with 
the traditional bottle of champagne, marked 
the official opening May 23 of the new 
Pillsbury mill and elevator installation at 
Lima, Ohio. Several hundred people wit- 
nessed the dedication of the new 500,000 
bushel elevators and over 400 Pillsbury deal- 
ers attended a banquet that evening held in 
their honor. 


Featured speakers during the day-long 
ceremonies included Walter C. Berger, pres- 
id-nt of the American Feed Manufacturers 
as ociation; W. C. Thompson, head of the 
fe-d inspection division of the Ohio depart- 
ment of agriculture; Ed Pillsbury, vice pres- 
icent in charge of grain merchandising for 
P ‘lsbury; Bob Peterson, feed sales manager 
at Lima; Matt Amery, plant manager; and 
C.yde Hendrix, corporate vice president of 
th- firm. The ceremonies were handled by 
Roy Battles, farm director of radio station 
\ LW, Cincinnati, Ohio. A showing of the 
ncw AFMA movie, “The Growth of a Na- 
tica,” climaxed the celebration. 


Appoint Booze Secretary 
Of Colorado Association 


Ralph Booze, Denver, Colo., has suc- 
ceeded Lloyd N. Case as secretary of the 
Colorado Grain, Milling €& Feed Dealers 
association, the board of directors has an- 
nounced. Mr. Case is now serving as secre- 
tary of the Minneapolis Terminal Elevator 
association and the Northwest Country Ele- 
vator association. 


Mr. Booze was associated with Mr. Case 
for two years before his appointment. He is 
a graduate of the University of Missouri, is 
married, and has one child. During World 
War II he served as a pilot with the army 
air forces. While associated with Mr. Case, 
the new secretary was editor of the Case 
publications: Tradesman-Review, Colorado 
Sheep Raiser, Harvest, and Rocky Mountain 
Food Merchant. He also assisted Mr. Case 
in convention and publicity work. 


Chicago Feed Club Plans 
Annual Spring Golf Meet 


The 7th annual spring golf outing of the 
Chicago Feed club will be held June 27, 
1950, at the Olympia Fields Country club, 
202nd st. and S. Western ave., Chicago 
Heights, it has been announced by Ted, 
Williams, secretary. Guests will be welcome 
and 30 prizes will be awarded at the end 
of the day’s golf tournament which begins 
at 10 a. m. 


Members are urged to make their reserva- 
tions early. Dinner tickets cost $4.50 and 
combination golf and dinner tickets are listed 
at $7.50. The Olympia club can be reached 
'n a short time by highway or railroad from 
Chicago. Reservations should be mailed to 
Ted Williams, Secretary, Chicago Feed 
Slub, c/o E. G. James Co., Board of Trade 
3idg., Chicago 4, Ill. 
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More New Business Proved by feeders since 
1885 ... backed by national advertising . . . pro- 
duced by calf food specialists. 

More Repeat Business Our dealers’ records 
show that once they’ve tried it, National No-Milk 
customers keep feeding our calf food year after 
year. 

More Money For You. National No-Milk Calf 
Food is easier to sell at first . . . and it sells itself 
from then on. It makes steady, profitable volume. 


Write for details on how you can profit 
by selling National No- Milk Calf Food 


NATIONAL FOOD COMPANY. 


FOND DU LAC, WISCONSIN. 


NO-MILK 
Mone | 
pusiness AL More 
eat C \ 
Mor e siness 
on ® 
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Armour feeds contain 
important minerals...and 


... natural” minerals important to growth and production 


The poultry feeds you sell must contain adequate 
amounts of calcium and phosphorus. Use of at least 
10% of Armour Meat and Bone Scrap in your mix- 
tures supplies plenty of calcium and phosphorus in 
highly available forms. Eggshell strength and sturdy 
bones require the balanced mineral ratio found in 
meat and bone scrap. Armour Meat and Bone Scrap 
is loaded with high quality meat proteins... minerals 
. .. Vitamins, including B,. .. . and other known and 
unknown factors in the APF complex. 


Joe E. Nelson, Manager, 
Armour Animal Feeds 
Department 


In hog rations, too 
Armour Special Steamed Bone Meal, which is sterilized 
for your protection, and Armour 60% Digester Tankage 
used together will give your hog supplements a real 
“kick”, A minimum of 1% Armour Special Steamed 
Bone Meal in your feeds is insurance that essential 
calcium and phosphorus in the proper ratio will be 


Armour Special Steamed Bone Meal 
Armour 60% Digester Tankage 
Armour 50% Meat and Bone Scrap 


This is the fifth in a series of Informative Advertisements on Armour Feed Ingredients 


ANIMAL FEEDS DEPARTMENT © UNION STOCK YARDS ¢ CH 


present in the digestive tract in adequate amounts at 
all times —in a readily available form. 


Everything at once 
Good hog and poultry nutrition is your business. You 
must supply vitamins, minerals, and proteins in 
proper balance. There is still much to be learned 
about animal digestion and assimilation, but of this 
we are sure: natural meat protein and steamed bone 
meal get outstanding results. 


Good feed, good business 
To bring your customers back again and again, your 
feeds must produce results under average farm con- 
ditions. Use at least 10% Armour meat proteins in all 
the feeds you sell. No other ingredient or mixture of 
ingredients will give your feeds such potency, such 


palatability! 
ARMOUR 


AND COMPANY 


I1CAGO 9, ILLINOIS 


BLUE RIBBON CONDENSED 1 SING A SONG OF PROFITS WHEN | FEED 
BLUE RIBBON CONDENSED BUTTERMILK AND 
BLUE RIBBON CONDENSED WHEY TO MY PIGS 
AND POULTRY. ITGIVES THEM MoRE 
= BENEFIT FROM THE GRAINS 
THEY EAT. 
\\ 
Que N 
THERE'S NO 
DUCKIN' THE FACT 
THAT BLUE RIBBON 
/ CONDENSED BUTTER MI 
AND BLUE RIGBON coumes | 
Vy] \ WHEY LAYING ANO 
MY BUSINESS ANO 
y FOR BUSINESS 
1 ALWAYS EAT BLUE 
| RIBBON CONDENSED 
FOR AY) BLUE RIBGON 
COMDENSED CONDENSED WHEY 
BUTTERMILK =a WRITE US FOR PRICES 
536 Livingston St. Cincinnati 14, Ohie 
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Seed Analysts Elect Louisa Kanipe 
President at 40th Annual Meeting 


Mrs. Louisa A. Kanipe of Oregon was 
elected president of the Association of Offi- 
cial Seed Analysts at the 40th annual meet- 
ing of the group held May 5-8, at Washing- 
ton, D. C. She succeeds A. S. Carter of 
Indiana. A total of 57 analysts, representing 
33 state and six federal laboratories, plus 
pine representatives from European coun- 
tries were present. 


B. F. Forward, Ontario, Canada, was 
elected vice president and W. C. Pfaender, 
United States department of agriculture, 
sccretary-treasurer. The association voted to 
hold its next annual meeting in June, 1951, 
at Guelph, Canada. 


A principal speaker at the business ses- 
sion was Raymond H. Sawyer, Shenandoah, 
lowa, president of the American Seed Trade 
a:sociation. He spoke on the seed analysts’ 
contribution to the seed industry. Seed test- 
ing practices in Europe were discussed by 
Dr. W. J. Frank of Holland, deputy presi- 
cont of the International Seed Testing asso- 
ciation, and C. C. Brett of Cambridge, 
England. 

Delegates devoted a large part of their 
attention during the four days of the meet- 
ing to technical papers and discussions on 
seed analysis problems. Honorary member- 
ships in the organization were presented to 
Charles Keltner, Illinois; Mrs. Margaret 
Mower, Pennsylvania; Miss Jessie Fiske, 
New Jersey; and Miss Bess Cowley, Calif. 

A visit to seed and agriculture installa- 
tions of USDA in the Washington area was 
made by 200 delegates and visitors on May 
8. Both AOSA and International association 
members made the trip. The tour ended 
with a dinner at the agricultural research 
station, Beltsville, Md. The appreciation of 
European representatives was expressed at 
the dinner by Dr. H. A. Lafferty, Dublin, 
Ireland. A short talk on the history of seed 
testing was given by Edgar Brown, retired 
head of the federal seed laboratory. 


A. V. Conway Elected President 
Of Kentucky Seed Association 


A. V. Conway, Morganfield, Ky., was 
elected president of the Kentucky Seed Deal- 
ers association at the annual convention held 
May 22-23, at Mammoth Cave National 
Park, Ky. He succeeds K. O. Cayce, Hop- 
kinsville. Some 125 delegates attended the 
meeting. 

M. W. Abel, Lexington, was elected first 
vice president and Theodore Brown, Louis- 
ville, second vice president. E. H. Schaffner, 
Louisville, was named secretary-treasurer. 

Speakers discussed a variety of subjects 
of interest to the seed trade. The “Ken- 
tucky Green Pastures Program” was ex- 
plained by Jack O. Matlick, Louisville. 
Rudell O. Wilson, Grand Rivers, chairman 
of the state PMA committee, told of the 
group’s program in Kentucky. New crops 
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in Kentucky were discussed by Dr. E. N. 
Fergus, agronomist of the Kentucky College 
of Agriculture, Lexington. Charles D. Ross, 
Louisville, first vice president of the Amer- 
ican Seed Trade association, presented a 
brief history of Kentucky and its achieve- 
ments as a state. Use of moral force to en- 
sure woild peace was discussed by Murray 
Hill, president of the Bowling Green Col- 
lege of Commerce, Bowling Green. 


Guest speaker at the annual banquet was 
the Rev. L. M. Sanders, Louisville. 


USDA Reports No Change in Index 
For Retail Seed Price Average 


No change in the price index for retail 
seeds in the last month was reported by the 
United States department of agriculture on 
May 31. The index remains at 229 with 
prices for 12 varieties of seeds slightly lower 
than last month, prices for seven slightly 
higher, and six unchanged. 


Prices of timothy, bromegrass, sweetclover, 
rye grass and orchard grass are considerably 
higher this year than last although the index 
average is three points below that of a year 
ago. Prices for Kobe lespedeza, seed pota- 
toes, Korean lespedeza, creasted wheatgrass, 
Canada field peas, Sericea lespedeza, and 
common alfalfa were sharply lower than last 
year. 


Ladino’s Best Suited for Seeding 
With Bromegrass, Report Claims 


Research indicates that ladino clover does 
better with bromegrass than with any other 
grass, according to a report by the college 
of agriculture, University of Wisconsin. The 
investigations were made by four University 
of Wisconsin scientists during four seasons. 
Over a period of years, they discovered, 
ladino does well with bromegrass if not 
pastured heavily. 

Close grazing reduced average crops of 
ladino-brome from 3% to only 2 tons per 
acre a season. However, during the first 
year, close-grazed pastures yielded more. A 
lidino-orchard grass mixture yielded some- 
what better than close grazed ladino-brome. 
Growing alone, ladino made 2% tons a 
year, unaffected by close grazing. Blue grass- 
ladino dropped to 2%4 tons and was little 
affected by close grazing. : 

@ ALLEN’S FEED & SEED CO., Belle- 
ville, Ill., has been incorporated by Allen A. 
Southworth, Donald A. Oesterle, and Jo- 
seph McGuire. 


SEED MOVIE AVAILABLE 

A colored motion picture, “Seed Certifi- 
cation in Nebraska,” has been produced by 
the University of Nebraska, according to a 
university announcement. It is available for 
use by interested groups. Applications 
should be sent to the Audio-Visual Educa- 
tion department, University of Nebraska, 
Lincoln, Neb. 


@ CLARENCE HIGGINS, Fort Benton, 
Mont., has been appointed manager of the 
local Greely Elevator Cols elevator, suc 
ceeding Fred Guy. 

@ KIELY FEEDS & SEEDS, Olympia, 
Wash., has moved to a new location at 
Fifth ave. and Chestnut st. 


SCHOENFELD RETIRES 

William A. Schoenfeld, dean and director 
of agriculture at Oregon State college, will 
retire from both positions on Sept. 30, the 
college has announced. Before joining the 
Oregon faculty, Dean Schoenfeld served 
with the United States department of agri- 
culture. Well-known in Pacific Northwest 
agricultural circles, he holds many advisory 
positions. 


Seed Meetings 


Illinois Seed Dealers Association, 
Urbana, IIl June 28 


Alabama Seedsmen’s Association, 
Whitley Hotel, Montgomery, Ala. 
July 13-14 


Kansas Seed Dealers Association, 
Hotel Broadview, Wichita, Kan. 
July 14-15 


Georgia Seedsmen’s Association, 
Ansley Hotel, Atlanta, Ga. 


Wisconsin Seed Dealers Association, 
Wisconsin Branch Experiment 
Station Farm, Ashland, Wis. 

July 28 


South Carolina Seedsmen’s Asso- 
ciation, Ocean Forest Hotel, Myr- 
tle Beach, S. C.....July 30-Aug. 1 


North Carolina Seedsmen’s Associa- 
tion, Sir Walter Hotel, Raleigh, 
N. C. Aug. 7-9 


Ohio Seed Dealers Association, 
Neil House, Columbus, Ohio 


Aug. 8-9 
American Soybean Association, 
Springfield, Ill. .......... Aug. 29-31 


California Seed Association, Fall 
Meeting, Hotel Californian, Fres- 
no, Calif. Sept. 29 


Texas Seedsmen’s Association, Dal- 


Western Seedsmen’s Association, 
Hotel President, Kansas City, Mo. 
Nov. 10-11 


Hybrid Seed Corn Industry Re- 
search Conference, LaSalle Hotel, 
Cincage,, Nov. 28-29 


Southern Seedsmen's Association, 
City Auditorium, Memphis, Tenn. 
Dec. 3-6 


¥ 


Ruth Heads Oregon Dealers 


Hold Annual Convention at Portland 


Charles C. Ruth, operator of C. C. Ruth 
& Co., Cornelius, Gaston, and Roy, Ore., 
was elected president of the Oregon Feed 
& Seed Dealers association at the annual 
convention held May 5 in the Multnomah 
hotel, Portland. Formerly a vice president, 
he succeeds Walter Scott, president of the 
association for the past two years. 

William Clark, Hodgen-Brewster-Centen- 
nial Flouring Mills Co., Portland, was elected 
vice president and Robert A. Seufert, White 
Star Concentrates Co., Portland was named 
treasurer. Leon S. Jackson, Portland, was re- 
elected secretary-manager. 

The new board of directors, besides the 
new officers, includes: Robert Miksche, Mon- 
arch Seed & Feed Co., Medford; George 
Short, Eastern Oregon Mills, Inc., Bend; 
Bob Grady, Gray’s Feed & Seed Co., Eu- 
gene; E. H. Jefferson, Farmers Warehouse 
Co., Junction City; Max Kelly, Kelly Feed 
and Seed Co., Albany; Bob White, Jenks- 
White Seed Co., Salem; Ralph Guynes, 
Beattie & Guynes, Oregon City; John Marsh, 
Burlingham @ Sons, Forest Grove; Barney 
Kirsch, Mt. Angel Farmers Union Ware- 
house, Mt. Angel: and Walter Tischer, Al- 
bers Milling Co., Portland. 

Over 500 attended the one-day session 
which was opened by John Alexander. Bur- 
ton Hutton was chairman. 

Representatives of both dealers and grow- 
ers criticized the vote-getting price support 


programs of the United States department of 
agriculture at the convention. 

Gordon Burlingham, seed dealer of For- 
rest Grove, said that the government's pro- 
posed price program favored the producer 
and consumer but slighted the dealer. He 
attributed this to the fact that the dealer 
dcesn’t control enough votes. 

Cary Stromme, Junction City, president of 
the Oregon Seed Growers league, said the 
dealer “bailout” provision which was in- 
cluded in the 1950 cover crop seed support 
program over the protests of USDA, might 
curb government interference and save mon- 
ey for the taxpayer. He condemned subsidies 
and give-aways, and called for more research 
and self help programs. 

A drop in New Zealand seed production 
was reported by Charles Emery, Albany, who 
recently returned from a tour of New Zea- 
land and Australia. New Zealand is a com- 
petitor of the Oregon grass seed industry. 

Other speakers were: Dr. W. C. Giers- 
bach, president of Pacific university, Forrest 
Grove; Marshall Dana, editorial page editor 
of the Oregon Journal; Rollie Truit, KWJ]J 
baseball announcer; Edward S. Sammons, 
presidents of the United States National 
bank, Portland; and Dr. James Gilbert, pro- 
fessor of economics, emeritus, University of 
Oregon. 

A special feature of the convention was 
award of three $100 scholarships to outstand- 


King Midas Minstrels Relax After Show 


Taking time out from regular duties with 
the King Midas Flour Mills Co., Minnea- 
polis, Minn., members of the King Midas 
quartette recently did a fine job of raising 
spirits at a minstrel show sponsored by the 
Edna-Morningside Community church in 
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Minneapolis. After the show was over, the 
quartette paused on the set to discuss high- 
lights of the performance. From left to right 
they are: Oscar Olson, Vern Carlson, Jim 


Pehle, and Arvid Orwal. 


ing Oregon college students. The students 
were: John R. Chambers, Neil Gribskov, and 
John DelCurdo. They were top students in 
the departments, respectively, of dairy, poul- 
try, and farm crops. 


James W. Jenks Elected President 
Of Pacific Seedsmen's Association 


James W. Jenks was elected president of 
the Pacific Seedsmen’s association at t) 
annual convention of the group held at ¢! - 
Fairmont hotel, San Francisco, Calif., \v 
21-23. Other officers elected were: E. 
Pate, first vice president; Art Steele, : 
ond vice president; and Northrup Hamilt », 
secretary-treasurer. C. P. Morse, Schu or 
Arnold, and Jim Leckenby were na: ed 
directors. 

Over 300 seedsmen registered for ‘he 
sessions. Speakers at the convention in- 
cluded: Charles P. Morse, San Franci.co, 
retiring president; the Hon. Elmer E. Ro’ jin- 
son, mayor of San Francisco; J. C. Jo:.es, 
Charles H. Lilly Co.; Mr. Jenks, Robert R. 
Gros, manager of the publicity department, 
Pacific Gas & Electric Co., San Francisco; 
Stuart C. Simpson, Simpson Nursery Co., 
Monticello, Fla.; J. Roger Deas, secretary to 
the governor of California; Stephen Beale, 
second vice president of the American Seed 
Trade association; and Almon E. Roth, labor 
expert. Committee reports and election of 
officers ended the business sessions. 


Entertainment features included a golf 
tournament at Green Hill country club and 
the association's annual banquet with Carl 
G. Bowden as toastmaster. The group voted 
to hold its next annual convention at the 
Hotel Vancouver, Vancouver, B. C., Can- 
ada, May 20-22, 1951. 


Wisconsin Seed Dealers to Hold 
Field Day at Ashland, July 28 


The annual summer field day of the Wis- 
consin Seed Dealers association will be held 
at the branch experiment station farm, Ash- 
land, Wis., on July 28, according to H. H. 
Humphrey, Wausau, Wis., president of the 
group. 

Dealers will hear of the latest develop- 
ments in seed varieties, alfalfa seed produc- 
tion, grassland farming, fertilizer use, and 
seed prospects during the one-day program 
The association has suggested that dealers 
who plan to spend the weekend in the Ash- 
land area should contact W. W. Wilcox 
secretary of the Ashland Chamber of Com 
merce, for hotel and cabin reservations. 

Other officers of the seed association ar 
A. L. King, Madison, vice president; anc 
John W. Jung, Randolph, secretary-treasurer 
Directors of the association include, Jame 
F. Keegan, William Jacques, and Roy Mar 
kell. 

@ MARSHALL T. HARNACK, Monti 
cello, Ill., has been appointed manager oi! 
the Rothway Corn Belt Hatcheries, Mat: 
toon, Ill. 

@ RUDOLPH E. HELM, Moorhead, N. D. 
has succeeded William Gibbs as manager o! 
the Galesburg Co-op Elevator, Galesburg 
N. D. 
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Morrison To Be Awarded 
Honorary Degree by UW 


Prof. Frank B. Morrison, Cornell univer- 
sity, who is known throughout the feed in- 
dustry as the author of the standard feed 
reference work, Feeds & Feeding, will re- 
ceive an honorary degree from the Uni- 
versity of Wisconsin at the June commence- 
ment exercises, the university has announced. 
Prof. Morrison at the present time is doing 
research work at Cornell university, Ithaca, 
N. Y., teaching graduate students, and work- 
ing on new feed publications. 

Prof. Morrison was born in Wisconsin in 
1887 and did undergraduate and graduate 
work in feed studies at the U. cf W. In 
19.9, he was appointed a professor of ani- 
mz! husbandry at Madison. Previously, he 
ha! been an assistant director of the Wis- 
co: sin agricultural experiment station. 

{Te became director of the New York 
sta e agricultural experiment station in 1927 
an. shortly afterwards accepted an offer to 
he:d the animal husbandry department at 
Cornell. He has been associated with that 
ins‘itution ever since. His major research 
ha: been on the protein needs in animal 
rations. 

Known internationally for his knowledge 
of livestock and feeding, Prof. Morrison 
served on a German government commis- 
sion in 1928, studying the livestock industry 
there and recommending improvements. In 
1937, he surveyed livestock and agricultural 


conditions in the Philippines, the Hawaiian 
Islands, Japan, India, and Great Britain. His 
post-war activities have included rehabilita- 
tion and improvement of livestock in Greece 
and the Balkan countries. Last year, he aided 
Argentina's livestock producers in planning 
an animal experiment station. 


Tennessee Manufacturers 
Plan Summer Convention 


A summer convention of the Tennessee 
feed Manufacturers association has been sche- 
duled for June 26 at the Noel hotel, Nash- 
ville, Tenn., according to W. H. Levine, 
general counsel and executive secretary of 
the group. 

The one day business session will be pre- 
ceded by an informal registration and social 
hour on the afternoon of June 25. These 
who have already accepted invitations te 
speak at the gathering include: William T. 
Diamond of the American Feed Manufac- 
turers association; L. C. Jacobs, feed control 
official; Edward Jones, commissioner 0! agri- 
culture for Tennessee; Tennessee’s secretary 
of state; the mayor of Nashville; and the 
heads of the farm extension poultry division 
of the University of Tennessee. 

@ FOSTER-KENDALL GRAIN CO., Car- 
mel, Ind., has purchased three grain eleva- 
tors at Cicero, Arcadia, and Atlanta, all in 
Indiana. 


Cottonseed Association 
Elects Lowe President 


W. D. Lowe, president of the Mississippi 
Cottonseed Products Co., Jackson, Miss., 
was elected president of the National Cotton- 
seed Products association at its 54th annual 
convention, held May 17 in the Shamrock 
hotel, Houston, Tex. He succeeds James R. 
Gill, Paris, Tex. More than 850 represen- 
tatives of the industry attended, the largest 
number to attend a convention of the 
NCPA. 

Mr. Lowe has been associated with the 
cottonseed business for 45 years. Besides 
heading the Mississippi cottonseed firm, he 
is also head of the Sikeston Cotton Oil Mill, 
Sikeston, Mo., and the Kennett Oil Mill, 
Kennett, Mo. He is a leader in a number of 
business, civic, and educational groups. 

Those elected to directors’ posts for the 
coming year include: Mr. Gill; James V. 
Kidd, Birmingham, Ala.; W. H. Lillard, 
Morrilton, Ark.; H. S. Baker, Fresno, Calif.: 
J. T. Preston, Monroe, Ga.; C. W. Wallace, 
West Monroe, La.; W. F. Guinee, New Or- 
leans, La.; A. K. Shaifer, Clarksdale, Miss.; 
L. M. Upchurch, Raeford, N. C.; A. L. 
Durand, Hobart, Okla.; E. H. Lawton, 


Hartsville, $. C.; R. H. Patterson, Trenton, 
Tenn.; W. H. Knapp, Cincinnati, Ohio; 
C. T. Prindeville, Chicago, Ill.; F. Earl Davis, 
Harlingen, Tex.; S. J. Vaughn, jr., Hills- 
boro, Tex.: Dupuy Bateman, jr., Houston, 


Tex.; and Joe Flaig, Dallas, Tex. 


IN HAMMERS MILLS IT’S CAPACITY PER HORSEPOWER THAT COUNTS 


Forster's unique construction is precision in every 
detail. Such attention to workmanship and mate- 
rial really “pays off’ in performance, and that’s 
just the reason why Forster users always come 
back to Forster for their 
additional equipment. 


AC Up, 


q 
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FORSTER MANUFACTURING COMPANY 


MACHINES FOR MODERN MILLING 


Once you see and hear a Forster Hammer Mill 
you are impressed with its smooth, vibrationless 
operation. Its heavy cast iron base and oversize 
bearings are an example of its rugged, better-than- 
ordinary features. Ask for literature on all Forster 
Machines for Modern Milling. 


DEPARTMENT 
1417 S. McLEAN BLVD. 
WICHITA 12, KANSAS 


FLOWER 
POWER REQU 10 p. 
TO] 


% It is a primary fermentation 
product. This production flexi- 
bility assures constant im- 
provement with regard to plus 
factors as compared to other 
products. 


It carries unidentified growth 
factors of the APF complex — 
in addition to guaranteed 
amounts of Vitamin B,,.. 


It contains more than fifty per- 
cent protein having a high 
biological value. 


%* It is a free-flowing, non-hy- 
groscopic, palatable powder. 


Use U.S.I. APF Supplement in 
your rations to reduce require- 
ments of fish and animal ingre- 
dients ... to produce better 
poultry and hog feeds — at 
lower cost. 

Contact your nearest U.S.I. 
office for further information 
and prompt service. 


U. S. Industrial Chemicals, Inc. 
Special Products Division 


60 E. 42nd St., New York 17, N. Y. 
Branches in all principal cities 


(Continued from page 40) 


has and get an idea of how to approach 
him and sell him more feed. 

“If I can talk to him, referring casually 
to his herd of steers or his hogs, it’s a mighty 
effective entering wedge. If I can sell him 
during the liming operation on his farm, I 
can deliver the feed with the lime and de- 
liver the stuff practically free. Here again 
another blow has been struck at high over- 
head.” 

Mr. Lessman always looks for the usual 
flock of chickens and tries to find out if the 
farmer's wife thinks they are paying her. 
If she is in doubt, he makes it known that he 
will cull the flock without charge and usu- 
ally gets the job. 

“After all,” he explained, “through cull- 
ing, I can keep that flock out there eating 
feed from my store. It works both ways and 
we are all happy. 

“IT always render what aid I can in the 
case of an ailing flock or herd. Often, there 
is little I can do except recommend the 
veterinarian but sympathy to a man in 
trouble is never forgotten.” 

The policy of helping others is rigorously 
practiced by the Raymond dealer and he 
has demonstrated it by extending consider- 
able aid to agricultural students at the local 
high school when they have assignments in 
feeding problems. He also co-operates with 
the students in problems of soil nutrition. 
This service also is free and he is making 
friends with a group of young people who 
will be doing the feeding a few years from 
now. That's important long-range promotion 
in his opinion. 

Though Mr. Lessman is a young man, he 
grew up on a farm where 18 dairy cows were 
always maintained and where plenty of diver- 
sified livestock feeding was done. When he 
gives advice on a feeding problem, he can 
explain it easily from the customer's point 
of view. Moreover, he spends his evenings 
reading about the latest advances in nutri- 
tion and by exerting this extra effort keeps 
abreast of the times. His work comes first 
and success is rewarding him. 

Though he makes good use of the service 
trips which bring him to the farms, the deal- 
er does not believe in farm to farm soliciting. 

“Farmers are busy people,” he stated, 
“and breaking in on their work is not my 
idea of how to make them happy.” 


He considers such haphazard visitation as 
doing more harm, in most cases, then good. 
Also, the operating cost of the truck and 
the employe’s salary must be charged up to 
overhead. Increased costs would be the in- 
evitable result. The only exception is made 
when a representative of the feed manufac- 
turing firm visits the area to explain the whys 
and wherefores of feed to customers. 

“A member of our firm goes around with 
the factory man and discusses feeding prob- 
lems,” Mr. Lessman said, “and this builds a 
lot of good will. But we do not send a man 
and a truck out to solicit business and we do 
not intend to do so.” 

Although Mr. Lessman is sole owner of 
the business, he is also a working owner. He 
wears overalls and does a full day’s work 
right along with his hired help. There are 
no loafing employes in his organization. 


“Farmers are hard-working people,” he 
emphasized, “and they quickly spot half-idle 
help if you allow such a thing. They are 
smart enough to know who pays the feed 
store employe’s salary and it counts agains: 
future business.” 

However, Lessman employes have 4 
chance to share in the profits of the firn 
through commissions. It keeps them on thei: 
toes and often they get in a good sales tal!: 
at some social gathering which later resu|: 
in a bag of feed. They speak of the firm .. 
“us” not as “they.” In other words, they 
belong. 

“The more the volume, the less the writ 
cost per bag,” Mr. Lessman pointed out in 
conclusion. “We're determined that our cus- 
tomers will get the best feed at the lowest 
possible cost.” 


Allen Schreiber, Founder 
Of Schreiber Mills, Dies 


Allen B. Schreiber, 60, St. Joseph, Mo., 
founder and president of Schreiber Mills, 
Inc., died at his home on May 14. He had 
been in the grain and milling business for 
nearly 40 years. 

Mr. Schreiber was born in Ohio. His 
family moved to Sedalia, Mo., and then to 
St. Joseph when he was a young boy. He 
entered the grain business in 1907 with his 
brothers, founding the Schreiber Hay & 
Grain Co. 

Mr. Schreiber along with other executives 
developed the process and machinery for 
Sweet Lassy a well known cattle feed and 
several other processes. He is survived by 
two sons, Allen B. and William M., and two 
brothers, DeRoy and Ira S., all of whom 
are connected with the Schreiber Mills. 


$500,000 Blaze Destroys 
Stone Mountain Grit Plant 


The home plant of the Stone Mountain 
Grit Co., Lithonia, Ga., was destroyed by 
fire on May 26. According to Charles L. 
Davidson, president, the loss in buildings 
and equipment amounted to $500,000. 

Rebuilding plans have already been put 
into operation and over $200,000 worth of 
new machineary has been purchased, Mr. 
Davidson said, with a delivery date set at 
July 15. Production is expected to start by 
Aug. 15. The firm operates another poultry 
grit plant at Barre, Vt. 

@ KEITH DODSON, Fithian, has 
purchased the Duncan Feed Co. from Ray 
Duncan. 


@ ARGYLE FEED & SEED, Argyle, Wis , 
opened for business recently. 
NEW BURROWS CATALOG 
Publication of a new 1950 equipmen: 
catalog has been announced by the Bur 
rows Equipment Co., Evanston, Ill. Accord 
ing to the firm, it will serve as a complete 
scurce of information on all types of ap 
proved grain, feed and seed testing an! 
handling equipment. Copies may be ol 
tained by writing to the company at 1316-], 
Sherman ave., Evanston, IIl. 
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The Secretaries’ 


“Congratulations to Ron Kennedy on his 
taking over as Secretary of the Minneapolis 
Grain Exchange,” writes E. R. Humphrey, 
secretary of the Oklahoma Grain & Feed 
Dealers association, “and also to Lloyd Case 
on his accession to the office of secretary 
of the Northwest Country Elevator asso- 
ciation. 

“We have not heard as yet who will take 
Lloyd’s place in Colorado but presume it 
will be someone who can handle the job as 
effectively as Lloyd did.” 

Shortly after that letter arrived, Lloyd 
Case, newly-elected and already in Minne- 


MEET YOUR SECRETARY 


One of the newest members of the 
Seeretaries Circle is Ben M. Ferguson, 
Fort Worth, Tex., who has succeeded 
G. E. Blewett as secretary-treasurer of 
the Texas Grain 
@ Feed Dealers 
association, 

Ben was born 
in Fort Worth 
where he gradu- 
ated from Cen- 
tral high school 
and attended 
Texas Christian 
university. He 
spent five years 
in the army dur- 
ing the last war 
and was a cap- 
tain when he was discharged after 
service in New Guinea, the Admiralty 
islands and the Philippines. 

His father, T. E. Ferguson, was a 
well known figure in the Fort Worth 
market where he was associated with 
the Brackett Grain Co., 1900 Fair 
building. Following his death in 1946 
Ben succeeded him as sales manager of 
the firm. The new secretary is married 
but apparently completely wrapped up 
in his business because he reports no 
hobbies or other affiliations. 


Ben Ferguson 


apolis, came through with the information: 

““My successor,” he reported, “is Ralph 
Booze, 326 Kittridge Bldg., Denver 2, Colo., 
so please put him on your list and welcome 
him. He worked in my office for a couple 
of years so is familiar with the work. Ralph's 
forebears were whiskeymakers in Pennsyl- 
vania and the customers would ask for 
‘Booze’s.” That is the story of how whiskey 
came to be known as ‘booze.’ Ralph is a fine 
young man. You will like him.” 

O. E. Case, secretary-treasurer of the 
Kansas Grain, Feed & Seed Dealers asso- 
ciation writes: 

“IT am prompted to mention that one fea- 
ture I should like to see inaugurated into 
our circle would be a monthly topic for dis- 
cussion. In our annual meetings, we do not 
get to discuss many subjects which we as 
secretaries might well handle with some de- 
gree of uniformity. Perhaps, through our 
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aicle letters, we could bring out the 
ticed methods and I might discover the 
other fellow’s way of handling situations 
was superior to my way.” 

“Grain on our hands” might be the title 
of an observation that D. 4. Meinershagen, 
secretary-treasurer of the Missouri Grain, 
Feed & Millers association, contributed this 
month. He says: 

“The government is continuing to build 
more storage space. Another big quonset is 
being built here in Higginsville. No corn is 
being shipped out and I don’t know what 
they plan to do with this corn. I am sure 
there will be quite a bit of damage to corn 
that is now in the bins. We know it is not 
the way it should be, but that is the way it 
is, so our duty as secretaries is to keep harp- 
ing on the way it should be.” 


Lloyd Larson, secretary of the American 
Dehydrators association, is proud of the new 
teletype system which has been installed in 
the ADA home office in Chicago. One of 
the immediate benefits, he says, will be the 
ability of the association to receive last min- 
ute crop and market reports from various 
sections of the countries, thereby ensuring 
speedier information service to dehydrators. 
His teletype number is CG 2389. 

@ ELMER FORTIER, 37, Brooks, Minn., 
manager of the Brooks Farmers Co-op Asso- 
ciation’s elevator, died recently after a long 
illness. 

@ SOUTH SIDE ELEVATOR, Union 
City, Ind., has opened a new office and 
farm store. 


STEARNS Permanent 
Spout Magnet purify- 
ing granular material 
ahead of pulverizer. 


PURIFIES PRODUCT! 
PROTECTS MACHINERY! 


Permanent Spout Magnet 


The only permanent spout magnet 
that cleans itself automatically ! * 


LIMINATE all tramp iron from your product the low cost, dependable way — install a 

STEARNS Permanent Magnet with Automatic Tramp Iron Discharge.* No more time lost in 
hand cleaning; just push the handle and the tramp iron drops right off the magnet. 

Best of all, STEARNS Permanent Spout Magnets save you thousands of dollars by protect- 
ing expensive machinery and keeping your product pure — and yet cost nothing to operate! 
That’s exactly the story of the installation pictured above; the sugar is kept pure and the 
pulverizer is protected without any operating or maintenance expense. 

Keep your production costs down with STEARNS Permanent Spout Magnets — no more 
tramp iron means fewer repair bills on processing equipment, fewer shutdowns and higher 


production. 


Simple to install, STEARNS Permanent Magnets may be used in metal or wood spouts or 
chutes, They work equally well with wet or dry materials. 


* Patent No. 2461008 


Write for complete information on permanent 
and electro magnetic spouts, drums and pulleys. 


MAGNETIC 


MANUFACTURING CO. 


627 S. 28tn ST... MILWAUKEE 15, WIS. 
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Issue Antibiotics Warning 


Bopst Cautions Feed Men on Wonder Drugs 


@ EXTREME caution in the use and pro- 
duction of the new antibiotics in feeds has 
been recommended by L. E. Bopst, secre- 
tary of the Association of American Feed 
Control Officials, College Park, Md. Mr. 
Bopst warned that the federal food and drug 
administration has not yet decided whether 
the new “wonder drugs” are therapeutic or 
nutritional in nature and feed manufacturers 
must be careful of the claims they make for 
antibiotics in their products. 


FDA officials have warned particularly 
against nutritional claims for the new pro- 
duct, he said. In spite of an absence of defi- 
nite scientific proof, some publications have 
made exaggerated claims of growth results 
through use of antibiotics in a few isolated 
tests. 

Mr. Bopst said in part: 

“The food and drug administration defi- 
nitely has not classified antibiotics as vita- 
mins. The administration has issued no offi- 


Staleyss 


SOYBEAN PRODUCT 
50% PROTEIN 


--- but YOU be the Judge! 


How good can feeds be? You'll never know until you 


-Staley’s 
“HI-PRO-CON” 


50% minimum pro-— 
tein guarantee 
* Highly palatable | 
* Uniform color and 


fully controlled 


try Staley’s 50% PROTEIN “HI-PRO-CON.” 

This new feed ingredient when mixed with adequate 
amounts of other top-quality materials provides 
high protein, high energy rations for 
poultry, hogs and cattle ..: the finest 
you've ever formulated. Try 50% 
PROTEIN “HI-PRO-CON,” it 
increases the vegetable protein 


content without increasing 


the fiber. 


May we make test shipment of one ton, 
ten tons or a carload today ? 


STALEY. MEG. 


FEED DIVISION 


DECATUR, ILLINOIS 


PAINESVILLE, OHIO 


cial statement and at the present time has 
reached no conclusion on the desirability of 
adding antibiotics to feeds or that any bene. 
fits could be derived from such addition on 
a wide commercial scale. On the other hand 
the administration has no evidence whic! 
would indicate that feeds containing ant: 
kiotics, at levels of a few parts per million. 
would be dangerous to animals.” 

He pointed out that the novelty of th. 
field and lack of experience with long-ter: 
use of antibiotics in feeds greatly increas: 
the responsibility of feed control officials 
the matter of fed registrations. 

Mr. Bopst explained that two gen 
results might be expected to occur. 


“There may be a situation,” he said, * in 
which an antibiotic is introduced int a 
feed as a normal and inseparable portio: of 
some ingredient used chiefly as a source of 
vitamins. In registering such a feed, the 
usual name of the feed should be used. No 
statement should ‘be made by the manu ac 
turer concerning the presence of the ati 
biotic, since it is naturally inherent in che 
ingredient. 


“A second situation might arise, involv 
ing the addition of an antibiotic as such, as 
a feed ingredient. In this case, of course, the 
antibiotic must be declared as a component. 
If an antibiotic is mentioned, no therapeutic 
claims may be indicated. It is suggested that 
any feed official confronted with such a 
problem bring it to the attention of the 
FDA.” 


According to the National Grain Trade 
council, some feed industry leaders fear that 
the use of antibiotics might possibly bring 
unforeseen harmful results. They cite the 
cause of DDT which produced certain harm- 
ful results after widespread commercial use. 
In conservative feed circles, there is some 
fear that the use of antibiotics might devel- 
op unwanted results through ingestion of 
the end products of animals that are fed pro- 
ducts carrying the product. The FDA has 
found no concrete evidence to support that 
view. 

According to the council, the FDA is 
taking a neutral view of the manner at pres: 
ent, warning only against the making of 
excessive result claims. Federal officials hope 
that the feed and chemical industries will act 
with their usual restraint in promoting anti- 
bictics. 


Fred Weber to Establish 
Business in Kansas City 


Fred H. Weber, who has been associate | 
with the Franke Grain Co., Milwaukee, fcr 
the past 12 years, has resigned from thit 
company and plans to open a feed jobbinz 
business in Kansas City, Mo., about July 1°. 

The new firm will be known as the Webc 
Feed Co. with offices in the Board of Trac: 
building. Mr. Weber has been with th: 
Franke firm continuously since 1935 excey: 
for three and one-half years spent in th: 
air force during World War II. 

@ CHARLES C. GARMON, Burdet , 
Kan., has been named manager of the Gan» 
Grain Corp. elevator succeeding Hubeit 
Montgomery. 
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Mixeseasily 

The STALEY CUSTOMER NEVER GUESSES—He KNOWS. 
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LOGICAL 
Junkman: “Any old rags, paper, iron?” 
Man of the House: “Come back later. My 
wife’s away.” 
Junkman: “Any bottles?” 
* * 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION ™#nagement.” 


Sign on newlyweds’ car: “Under new 


FEMININE VIEWPOINT 
Well—of course, I wouldn’t say anything 
about her unless I could say something good. 
And, oh boy, is this good .. |! 
OPPORTUNITY 
“What is home without a mother?” quoth 
the good-looking young man. 
“Well,” replied the sweet young thing, 
“J am, tonight.” 
* 
POINT OF VIEW 
“Is a ton of coal very much, papa?” 
‘Depends, my boy, on whether you are 
shoveling it or buying it.” 
Che best thing about a vacation is plan- 
ning it in advance. 
CONTRIBUTION 
Chemistry Professor: “What is the out- 
stending contribution chemistry has made 
to the world?” 
Student: “Blondes.” 
@ 
UNFORTUNATELY 
Wife: “Did you know that a great many 
accidents occur in the kitchens of our 
homes?” 
Husband: ‘*Yes, and we have to eat them 
and pretend we like them.” 
* 
Dim lights have the highest scandal 
power. 
REMORSE 
A feed salesman had lost his wallet. A 
few days later he received this letter: ‘Sir, 
I found yor money. Remorz is nawing me, 
so I'm sending sum of it bak. When it naws 
me again, I will send sum more.” 


NICE DAY 
Herman: “Well, well, well! I was just 
looking for someone to lend me ten!” 
Sherman: “Is that so? Well, you've cer- 
tainly got a nice day for it!” 
Some women can dish it out much better 
than they can cook. 
* * & 


LIAR 

Big Game Hunter (boring everyone stiff 
with his endless tales): “*. . . and then, while 
wandering unarmed about the native village, 
| spotted a leopard.” 

Impatient Listener: “Knew he was a liar 
all the time. They COME that way!” 

CONFUSED 

“How's your husband doing with that 
prescription I gave him last week—a tablet 
before each meal and a small whiskey after?” 

“He's a little confused, Doctor. It seems 
he’s already working on next summer's 
whiskey, and he’s only on last week’s tablets!” 
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CORNY 
WHAT’S THE HURRY? Mother: “After all, he’s only a boy, and 
Husband (shouting upstairs to wife): “For boys will sow their wild oats.” 
the last time, Mary, are you coming?” Father: “Yes, that’s true. But I wish he 
Wife: ‘““Haven’t I been telling you for the wouldn't mix so much rye with it.” 
last hour I'll be down in a minute?” o & -* 


se 8 A man can do more than he thinks he can 


A carpenter is the only man who has a_ but he usually does less than he thinks he 
right to have a chip on his shoulder. does, 


How to judge a mineral concentrate 


Many rations fail to supply adequate available phosphorus 

and vital trace minerals. It’s easy to step up the performance of your 
feeds by using the HERMAN NAGEL MINERAL CONCENTRATE designed for your 
needs. Essential minerals are supplied in available form and correct balance. 


Contains five high-analysis, purified phosphates — 
“so soluble, they melt on your tongue.” 15% 
phosphorus. Eight vital trace minerals. No insoluble 
filler, rock, clay or bonemeal. No toxic amounts of 
fluorine or other impurities. No premix required. With 
PHOSPHORUS CONCENTRATE salt and limestone from your own stock, supplies 
with TRACE MINERALS every needed mineral. 


To mineralize feeds containing phosphorus-rich in- 
gredients. Highly concentrated, one pound fortifies 
a ton of feed. Supplies eight vital trace minerals in 
predetermined, balanced amounts—stabilized iodine, 
manganese, copper, cobalt, nickel, iron, zinc and 


HERMAN NAGEL'S 


TRACE MINERAL 


CONCENTRATE 


boron. 
DISTRIBUTORS 
Eastern States Kansas and Missouri 
The Amburgo Co., Ine, Bartels & Shores Chemical Co. 
Philadelphia 7, Pa. Kansas City 7, Mo. 
Iowa and Nebraska T 
Carroll Swanson Sales Co. 


Warner Arthur Grain, Ine, 


Des Moines 9, Iowa Oxden, Utah 
Minnesota 
Blomfield-Swanson Brokerage Colorado 
Minneapolis 2, Minn. Farnham-Morris Co. 


Denver 2, Colo. 


Oregon and Washington 
Lee Cook Co. South Texas 
Seattle 4, Wash. The Big State Grain Co., Ine. 


Portland 4, Ore. San Antonio 5, Texas 


The HERMAN NAGEL CO. - 53 W. Jackson Blvd. + Chicago 
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Name Committee to Study 
Nebraska Feed Problems 


Kermit Wagner, president of the Nebraska 
Grain & Feed Dealers association, has an- 
nounced the appointment of a feed com- 
mittee whose job will be to study problems 
in the Nebraska feed trade during the com- 
ing year. Members of the association are 
urged to contact the committee if they have 
any suggestions for its work. 

Serving on the committee will be: Charles 
H. Johnson, Crete Mills, Crete, chairman; 
Mervin Eighmy, Gooch Milling & Elevator, 
Lincoln: Harold Fouts, Conkey Feed Co., 
Nebraska City; Frank Warden, Blue J. Feeds, 
Gering; L. H. Fairchild, Hill Feed Co., Lin- 


coln; Charles A. Bridge, Norfolk Flour & 
Cereal Mills, Norfolk; Robert E. Day, Al- 
lied Mills, Inc., Omaha; Warren Wells, 
Ralston Purina Co., Omaha; Willard W. 
Rogers, Rogers Grain & Feed, Ainsworth; 
Frank Johnson, South Omaha Feed Co., 
Omaha; and Jack Jacobson, Lexington Mill 
& Elevator, Lexington. 


LOUIS WEHMER DEAD 


Louis S$. Wehmer, Florissant, Mo., a rep- 
resentative for the past three years of the 
Staley Milling Co., Kansas City, Mo., died 
May 15 of injuries received April 26 in an 
auto accident near Montgomery City, Mo. 
Previously associated with the Missouri Farm 
Bureau, Mr. Wehmer was widely known in 
feed trade circles in Missouri and Illinois. 


square dealing. 


‘ity 


DEALERS SELL 
NORTHRUP, KING 


FEEDS 


N. K. & Co.'s Feeds bring poultrymen, 
dairymen and hog raisers back for more. 


‘N. K. & Co.'s Feeds are made by a firm 
; with a 66 year reputation for 


N. K. & Co.'s Feeds are correctly formu- 
lated with proteins, vitamins and 
minerals—with APF added. 


N. K. & Co. also supplies a full line of 
agricultural seeds for dairymen, 
hog raisers and poultrymen. 


N. K. & Co. helps dealers sell. 


WRITE FOR NORTHRUP, KING'S DEALER 


PROPOSITION 


1500 JACKSON ST. N.E. 
MINNEAPOLIS 13, MINN. 


Keller Takes Sales Post 
With Foundation Feeds 


Les W. Keller has been appointed district 
sales manager of the Peter Hand Founda- 
tion, Chicago, -Ill., manufacturers of Key 


LES W. KELLER 


Foundation feeds, it has been announced by 
George C. Thomas, general manager. Mr. 
Keller will have charge of salesmen in the 
states of Illinois, Wisconsin, Missouri, Min- 
nesota, and Iowa. 

A graduate of Purdue university, Lafay- 
ette, Ind., he has devoted his entire life to 
agricultural business work. For many years, 
he was district sales manager of McMillen 
Feed Mills, Fort Wayne, Ind., and at one 
time held a similar post with the Vitality 
Mills, Chicago, Ill. Active in feed associa- 
tion work, he was formerly a director and 
president of the Illinois Feed association. 

Two other appointments to its sales staff 
have also been announced by the foundation 
which is a division of the Peter Hand Brew- 
ery Co., Chicago, IIl. 

Wendell W. Hall, Greencastle, Ind., has 
been appointed territorial manager for cen- 
tral and southern Indiana. He was formerly 
associated with the Master Feed & Seed Co., 
Indianapolis, Ind., and the Warren Feed 
Products Co. 

An appointment as territorial manager in 
eastern Michigan has been given to Glenn 
H. Barringer, Indianapolis, Ind. Mr. Bar 
ringer was associated for about 22 years with 
the Bemis Brothers Bag Co., St. Louis, Mo., 
serving part of that time at its Indianapolis 
branch. 

@ W.C. PETTY, Logansport, La., has con: 
pleted installation of machinery in his new 
Logansport Milling Co. 

@ RALPH DOMBROCK, Sand Lake, Wi-., 
has purchased the Wandercos Feed Mill, 
Frederic, Wis., from Elton Taylor. 


@ DICK BERRY, Rockport, Ind., has been 
appointed general manager of the local ele’ 
vator of the Rockport Grain Co. 
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Members of the PENB feed manufac- 
turers’ committee adopted a slogan of “Keep 
the Industry on Top” during a breakfast 
held in conjunction with the annual conven- 
tion of the American Feed Manufacturers 
association at Chicago last month. They dis- 
cussed plans for raising the $25,000 PENB 
quota assigned to feed manufacturers this 
year. 

Shown giving the “high sign” (seated) 


from left to right, are; L. F. Van Stone, 
Uncle Johnny Mills, Houston, Texas; R. F. 
McLeod, Chas. M. Cox Co., Boston, Mass.; 
Richard J. Smith, Andersen-Smith Milling 
Co., San Francisco, Calif.; and L. G. Neel, 
Hales & Hunter Co., Chicago. 

Standing are: Homer Huntington, gen- 
eral manager of PENB; Maurice Johnson, 
Staley Milling Co., Kansas City, Mo.; Dave 
Martin, Pillsbury Mills, Inc., Clinton, Iowa; 


of 
CARLOADS 


MILWAUKEE 2, WIS. 


COMPLETE SERVICE ON ALL 
FEED INGREDIENTS 


Jobbers and Wholesalers 


MIXED CARS 
TRUCKLOADS 


Milwaukee Geed & Grain 
Company 


GRAIN EXCHANGE 
BROADWAY 2-6289 


Home 


Max W. Shufelt, Haynes Milling Co., Inc., 
Portland, Ind.; Jj. D. Sykes and Clarence 
Johnson, both of the Ralston-Purina Co., St. 
Louis, Mo.; and Al Slette, PENB assistant 
general manager. 


Berger Scheduled to Speak 
At New England Meeting 


Walter C. Berger, president of the Amer- 
ican Feed Manufacturers association, Chi- 
cago, Ill., will deliver one of the principal 
addresses at the annual meeting of the New 
England Feedmen, scheduled for Aug. 3-4 
at Burlington, Vt. He will speak on the 
subject, “Working Together.” 

D. C. Henderson, extension poultryman 
for the University of Vermont, Burlington, 
has been appointed general chairman for 
the meeting. Many eastern feed men have 
already announced their intention of attend- 
ing the meeting which will feature a unique 
social hour and boat ride on Lake Cham- 
plain. Complete program details will be an- 
nounced Iater. 


NEW BURROWS REPRESENTATIVE 


W. Dean Sweet has been appointed Ohio 
representative for the Burrows Equipment 
Co., Evanston, Ill., the company has an- 
nounced. Mr. Sweet holds a degree in agri- 
culture from Ohio State university, Colum- 
bus, Ohio, and was at one time associated 
with the United State department of agri- 
culture as a warehouse examiner. 


We 


Mew 
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The Ark Valley Alfalfa Mills main office, blending plant 
and h at Hutchi Kansas. Mills at Haven, 
Kansas, Roberta and Hawley, Colorado. 


furnish a certificate 


of analysis 


with each carload of Ark Valley 


Alfalfa Meal. 
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— Modern Salesroom 
(Continued from page 17) 


without waiting for instructions. 

“Service” is more than just an idle word 
with the Collegeville mills. Speaking of the 
firm’s service program, Mr. Umstead stated: 


“We want to base our business on serv- 
ice, rather than just on pure profit, a dollar 
or so for a bag of feed. I’m out on calls 
much of the time, helping customers where 
I can. We offer a poultry vaccination and 
culling service. These days, poultry seems 
to be more of a feed dealer's problem than 
a veterinarian’s.” 


On Feb. 21 of this year, the company’s 
first customer calf contest ended. Prizes, a 


CANE BLACKSTRAP 


MOLASSES 


Processed and Dried 


table radio, a farm scale, and a butcher knife 
set were awarded for the best percentage of 
gain in weight during a four months period. 
Calves had to be fed at least 400 pounds of 
Calf Startina if they were of the Holstein or 
Brown Swiss breed. At least 300 pounds had 
to be fed to Jerseys, Guernseys, and Ayr- 
shires. Kaffa was fed in place of whole milk. 
During the contest, a demonstration calf was 
fed in the office building. 

A Guernsey calf was the champion weight 
gainer—from 90 pounds to 167—a gain of 
185 per cent. The firm’s Holstein calf gained 
170 per cent in weight while other entries 
registered 171 and 166 per cent gains. The 
company plans to run another contest of 
that type next year and expects many more 
entries. 


Farmers know the value of molasses for preserving ensilage 
. . » but they don’t like to mess with sticky liquid molasses. 


That’s why Omalass is so popular for putting up silage. It is 
easy to handle; can be sprinkled or blown into the silo. 
Omalass not only helps prevent spoilage but makes silage more 


nutritious and more palatable. 


Cash in on this big market. Order now—and sell Omalass 
for preserving silage. 


SPECIAL SILAGE LITERATURE IS AVAILABLE 
FOR YOUR USE 


INC. 


1901 East Euclid Avenue 


Des Moines 13, lowa 


A milk producers meeting was sponsored 
on March 7 in co-operation with Bechtel 
Dairies, a long-time customer of the College- 
ville Mills. Merchandising, milk quality, but- 
terfat, uniform production, herd improve- 
ment, bacteria count, and control of com- 
mon dairy diseases through sanitation were 
the subjects discussed by qualified speakers. 
Visitors also viewed an educational film. 
“The Science of Milk Production.” It im- 
pressed customers with the fact that the firm 
is behind them in their work of improving 
milk production. 

The company’s employes are all conscien- 
tious, responsible men who have been with 
the firm for many years. Each month tl.cy 
attend a sales meeting conducted by a repre- 
sentative of one of the feed suppliers. Mr, 
Umstead supplements this with round-table 
dinner meetings held several times a year, 

At these meetings, Mr. Umstead and his 
workers discuss the company’s business out- 
look and ideas for improvement are re- 
quested. Each man knows that he will lave 
an opportunity to offer any suggestions that 
he might have in mind regarding the busi 
ness. No outsiders are allowed at these meet- 
ings and there is plenty of time for thorough 
discussion. Mr. Umstead feels that the prac 
tice has been strikingly successful. At the 
last meeting, he claimed, he received over 
a dozen worthwhile suggestions. 

The mill which is the nucleous of the 
business dates back to 1843. Today, water- 
power can handle 85 per cent of its require- 
ments. Two turbine type wheels are em- 
ployed, developing 25 horsepower each. 
Electric motors have been installed in the 
plant to handle any work overloads. 

The present company was organized in 
1905. It is owned by Mrs. Alma J. Miller, 
whose husband, Ralph E., managed the 
company for 40 years. Harry Umstead, a 
son-in-law of Mr. Miller, joined the com- 
pany in 1938 and has served as manager 
since the death of Mr. Miller two years ago. 

Sales of the company are now running 
over a third of a million dollars annually 
and the management is looking forward 
confidently to continued growth. 

Speaking about the foundations of the 
business, Mr. Umstead said: [ 

“I can’t stress enough the importance of 
sideline sales to the feed dealer. Our mark- 
up on feed is low and we need all the extras 
that we can get. A modern salesroom with 
display space can get those extra sales with 
no extra effort. That $8,000 that we spent 
for our new addition has been about the best 
single expenditure we have ever made.” 


@ GARNETT ELEVATOR, Garnett, Kan., 
has installed a new seed cleaner for custom 
cleaning. 


SUPPORT PENB PROGRAM 


Full support of the Poultry & Egg 
National board’s 1950 program has been 
pledged by the poultry medicinal manufa~ 
turers’ committee of PENB, according ‘o 
H. G. Bos, Dr. Salsbury’s Laboratories, 
Charles City, Iowa, chairman of the con 
mittee. Other members of the committce 
area: J. Paul Folsom, Lederle Laboratories; 
Dan LeGear, Dr. LeGear Medicine Co.; Joe 
Rice, Gland-O-Lac Co., and Fred Moore, 
Hilltop Laboratories. 
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Hubbard Salesmen Tour Research Farm 


Sales representatives of the Hubbard Mill- 
ing Co., Mankato, Minn., met recently at 
the firm’s headquarters plant to draw up 
long-range sales plans. Special attention was 
given to the “Hubbard Sunshine Plan,” a 
national service which aims to educate feed 
dealers in providing their customers with 
complete feed requirements for poultry and 
livestock during every season of the year. 

During the meeting, the visitors were tak- 
en on a tour of the Hubbard research farm. 


The sessions ended with a dinner at the Bur- 
ton hotel, Mankato. 

Shown above, as they visited the farm 
property are, front row, left to right: Ev. 
Piper, Vic Martinson, John Soldressen, Art 
Swanson, L. M. Kirkham, Dale Snyder, 
Loyd Hansen, Vern Lundin, George Ord, 
Don Druckenbrod, Bob Megaw, Don Mad- 
den, Don Hansen, and Harold Saastad. 

Standing in the second row are, from left 
to right: Ogden Confer; E. T. Anderson, 


TRACE MINERAL 
SUPPLEMENT 


It’s concentrated to save on freight. 
One pound of Miricoe per ton of all- 
mash feeds, a little more in supple- 
ments, supplies the known requirements 
for the essential trace minerals. 


Nappanee Milling Co., Nappanee, Ind. ¢ 


THE RIGHT COMBINATION 
IN TRACE MINERALS 


DISTRIBUTED BY 


Cliff C. DuBois & Company, Mason City Iowa @ Clarence Pountain, Kalamazoo 26, Mich. 
Stratton Grain Company, Milwaukee 2, Wis. 
Woodbach, Inc., Minneapolis, Minn. 


IODINE 
COBALT 
ZINC 

IRON 
COPPER 
MANGANESE 


Its iodine is stable under the most 
adverse conditions—hot weather and 
high humidity. It also supplies the 
higher levels of manganese, with each 
pound containing 7.4 ounces of man- 
ganese sulphate. 


Miricoe is uniform in texture. Its in- 
gredients are selected to remain free 
flowing, to avoid hardening during stor- 
age. A sample of Miricoe will be sent 
on request. 


HOLT PRODUCTS CO. 


Milwaukee 1, Wisconsin 


secretary-treasurer; Bill Getty; Archie Kelly; 
Wayne Werner; Walt Phillips; O. A. Beem- 
er; C. B. MacLeod, president; Lee Thorn; 
John Gehman; John Kurtz, Gerald Scriver; 
Hank Grundmeier; George Zeibel; Chris 
Warnstadt; Fred Steinheider; T. F. Yarger, 
vice president; Art Heimann; and George 
Patrias. 


McGEE HEADS FEED CLUB 

E. C. McGee, Des Moines, Iowa, manager 
of the Des Moines soybean mill of Swift & 
Co., Chicago, Ill., was elected president of 
the Des Moines Feed & Grain club at the 
April meeting of the group. He succeeds 
A. A. Cavey, sales manager of Inland Mills. 
Marion Diercks, purchasing agent for Forbilt 
Feeds, Des Moines, was named secretary- 
treasurer. 


Brings you 
rew customers 


CONCENTRATED RATION 
R ALL FARM LIVEST 


Albers Malling Compo"d 


—— 


Up goes business ... when you 
become a Calf Manna dealer. . 
for Calf Manna never fails to draw 
new customers ... the kind you 
always hoped to have. 


Many will have used Calf Manna 
with tremendous success before. 
Now they will buy it from you, their 
nearest dealer. Soon they will begin 
buying other merchandise, too, and 
therein lies the basis of a prosper- 
ous business. 


There are still a few territories 
where the right kind of a dealer 
can obtain a Calf Manna franchise. 
If you are interested, write at once 


to 
Albers Milling Company 


1060 Stuart Bldg. 
Seattle 1, Wash. 


Carnation Building 
Oconomowoc, Wisc. 
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— Learning 


(Continued from page 28) 


when to trim rose bushes, and other gar- 
dening questions to problems concerning 
the care and feeding of pets, poultry and 
livestock. 

You'd think some of the questions put to 
Mr. Frey would stump him, but none ever 
seems to. He always comes up with an 
answer. 

“Thirty years in this business has taught 
me most of the answers,” he said. “My 
advice isn’t just based on manufacturers’ 
claims for their products, but it is largely 
influenced by my own actual experience.” 

Frey admits that he gets many merchan- 
dising ideas from the chain stores. At the 
same time he points out that there are times 
when the chains might profit from the 
know-how of smaller dealers. 

As an example, he recalls that a chain 


LIME 


TRACE MINERAL 


an economic 
to formula feeds. 


drug store in his vicinity saw fit to stock 50 
peund sacks of dog food some time back. 
They kept their stock in the heated store, 
and the first thing they knew they had some 
bad dog food. Mr. Frey's stock of the same 
dog food kept fresh and wholesome in his 
cool wareroom. 

Folks have been known to get credit at 
Waldo Grain Co., but it is said to be a 
considerably tougher project than getting 
a loan at a bank. 

“The feed dealer, with his low margin 
of profit, just doesn’t have a chance if he 
sells much on credit,” Mr. Frey argued. 
“Rather than being a business builder, I've 
found credit dealings a sure way to lose 
friends and customers. 

“A typical example,” he recalled, “tis a 
small customer who spent $4 or $5 a week 
with me over a couple of years. There came 
a week when he wanted a sack of feed on 
credit. Against my better judgment, I let 
him have it. 


REST 


PRE-MIXES 


al and effective 


“I've never seen him since, but if 1 had 
said no, he would be trading with me yet. 
I've got my money's worth out of that sack 
of feed, though, for it has helped me say 
‘no’ many times since when someone asked 
for credit until pay day.” 


Eleven New Members Joir: 
Nopco 15-Year Club 


An “induction” ceremony for 11 new 
members of the Nopco 15-Year club was 
held at Nopco’s home offices at Harrison, 
N. J., on May 24. Charles P. Gulick, chair 
man of the board, welcomed the new mem- 
bers and presented each with a gold service 
pin and an extra week's vacation per year, 
starting this summer. 

Those who were honored for completing 
15 or more years of service with Nupco 
were: James Hunt, Frank Todd, Charles 
Bishop, Arthur Woodward, John Herrold, 
Ruth Knapp, Frank Chadwick, Joseph Con- 
nell, Peter Kramer, Michael Tango, and 
Jchn Forman. There are now 155 members 
in the club, ranging in years of service from 
15 to 43 years. The membership comprises 
22 per cent of all company employes. 

Honored at the meeting for completing 
25 years of service were Dr. Charles I. Post, 
‘assistant vice president, Michael Mischak, 
and Charles Hargrove. Dr. Post received a 
desk set and the others were given gold 
watches. 

Mr. Gulick is the senior member of the 
club with 43 years of service. Other officers 
of long service are: G. Daniel Davis, vice 
president, 34 years; Albert A. Vetter, secre- 
tary( 31 years; Ralph Wechsler, treasurer, 
29 years; Thomas A. Printon, president; 28 
years; Perc S. Brown, vice president, 23 
years; and George H. Faux, assistant secre- 
tary, 23 years. 


@ GEORGE MORRISON, Springfield, 
Mo., has purchased the Davis Feed Mill, 
Ash Grove, Mo., from Floyd Davis. 


@ W. C. RHODEN, San Angelo, Tex., 
has been appointed sales manager of the 
Western Cottonoil Co. feed department at 
Abilene, Tex. 
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"| wonder if she ever heard of planned 
families?" 
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All Animals Need Minerals 


Trace Mineralized Salt Eases Problem 


e@ THE cost of feedstuffs is the greatest 
item of expense in the production of live- 
stock and their products. About 75 per cent 
of the total cost of producing beef, pork and 
eggs is in the cost of the feed, and feed costs 
figure close to 50 per cent of the cost of 
milk. Here is where mineralized salt steps 
to the foreground to make feedstuffs and 
pasture more productive. 

The feeding of minerals, including salt, 
is something comparatively new, having 
been brought into prominence by scientific 
observations here and abroad. The discov- 
cries made by these research institutions have 
been the foundation upon which our agri- 
cultural advancement has been based. Dr. 
H. W. Titus of the Limestone Products 
Corp., Newton, N. J., has pointed out that 
a deficiency of calcium and any one of the 
necessary minerals in an animal's diet un- 
favorably affects the health of the animal. 
Emaciated sheep and calves, anemic pigs, 
sterile cows, “big neck’ calves, dull eyes, de- 
praved appetites and poor hatchability of 
egys, all can result because of lack of neces- 
sary minerals. 

Before man farmed the life out of his soil 
it contained practically all the minerals neces- 
sary for bone, muscle, nerve and blood de- 
velopment. Animals in the old days then ob- 
tained these necessary mineral elements in 
the plants they ate. With heavy cropping of 
land, wind and gully erosion, so much of 
the minerals have been lost from the top 
soil that they must now be supplied as an 
important part of any intelligent feeding 
program. 

For instance, in 1905 the Wisconsin ex- 
pcriment station showed that when cows 
were not given access to salt they developed 
an abnormal craving for it within two or 
thiee weeks. Later on there was a complete 
break-down in health, marked by loss of ap- 
petite, a generally haggard appearance, lus- 
terless eyes, a rough coat and a very rapid 
decline in both liveweight and milk yield. 
When these events followed calving in a 
high-producing cow, the collapse might be 
sudden and death rapidly follow. Adminis- 
tration of salt was curative and preventive. 

Another important needed substance is 
iodine,, the lack of which results in goiter, 
or big-neck. Animals not receiving sufficient 
iodine frequently give birth to still-born or 
weak offspring. The death rate among such 
lambs is high. When the thyroid gland gets 
the iodine needed all animals do best. At 
the Iowa State experiment station over a 
three-year period pigs receiving iodized salt 
reached 222 pounds 10 days earlier than 
the no-iodine group and they did this on 
40 pounds less feed. 

Another nutritional element now known 
to be needed is cobalt. Deficiency symptoms 
show in a run-down condition and a lack of 
appetite. The appetite may become depraved 
and result in ‘licking disease’. When the 
necessary trace of cobalt is supplied however, 
normal appetite is restored within a week or 
two. 


As for manganese, poultry have a higher 
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requirement for this element than do other 
livestock. It is needed by stock for success- 
ful reproduction, for lactation and for sound 
bone growth. Pigs suffering from stiffness, 
crookedness of legs and enlarged hock joints 
have apparently been afflicted in some cases 
because of a lack of sufficient manganese 
in their ration. Recent investigations with 
poultry have shown that a deficiency of inan- 


ganese may reduce egg production, cause 
thin-shell eggs and eggs that do not hatch 
well, and bring about the nutritional dis- 
case of chicks called ‘slipped tendon’. 

Iron and copper are needed in the ration 
to help prevent nutritional anemia. ‘Falling 
disease’ in cattle and ‘sway-back’ in lambs 
are brought on by copper deficiency in the 
forage on which animals graze. Iron to- 
gether with copper is required to make red 
blood cells, which carry oxygen to various 
parts of the body. 

Salt has been found to be a very satis- 
factory means of supplying regular amounts 
oi minerals to stock, and nowadays trace 
mineralized salt relieves the feeder of the 
trouble of mixing in the necessary min- 
erals himself. 


MIXER 


A Strong-Scott Unit 
Molasses Feed Mixer 
is a profit-maker for 
any modern feed 
plant. It produces a 
smooth, uniform, 
golden brown prod- 
uct, free from mo- 
lasses balls. 


MOLASSES FEED 


A Complete, Self-contained Unit 


Strong-Scott Molasses Feed Mixers are roller-bearing 
equipped, and have an all-steel frame structure for greater 
stability and longer life. Patented meter control permits 
any desired percentage of molasses to be rubbed into every 
bit of feed. Capacities from 4 to 15 tons per hour. 


Ask for Bulletin BM-48, with 
complete information, prices, etc. 


The Strong-Scott Mfg. Co. 


Minneapolis, Minnesota 
BRANCH OFFICE—GREAT FALLS, MONT. 
‘Everything for Every Grain Elevator, 
Feed Plant and Cereal Mill.’’ 


STRONG 


LOT) 


R. R. STRONG, OSHKOSH, WIS. 
Box 543, Phone Hotel Raulf 


REPRESENTATIVES 


J. H. HARDERS, WINONA, MINN. 
411 E. Howard St., Phone 2549 


iy 
: 


J.T. Sexton Co. to Market 
New Sun Lamp for Poultry 


The J. T. Sexton Co., Kansas City, Mo., 
and Dallas, Tex., has announced introduc- 
tion of a new Westinghouse sun lamp, espe- 
cially designed for poultry work. The lamps 
are similar to an ordinary fluorescent light 
tube but are cool to the touch and do not 
heat up. 

Because birds have the ability to absorb 
rays of sunshine and other light through 
their feathers, the poultry raiser can now 
bathe his poultry house in health-giving 
light rays, regardless of outside weather con- 
ditions, it was pointed out by J. T. Sexton, 
president of the firm. 

Recent tests have shown that this indoor 


lighting results in a positive increase in egg 
production, Mr. Sexton said, and one 20 
watt unit is sufficient to take care of a poul- 
try house 20 by 20 feet in size. 

The new RaDiant poultry sun lamps come 
in 20 and 40 watt sizes and it is expected 
that they will be retailed principally through 
feed stores, hatcheries, and farm supply 


stores, 


@ RAY AMAN, Ashley, N. D., has suc- 
ceeded Alfred Kirsch as manager of the 
Peters Grain elevator. 


@ LESTER WINDEDAHL, Carthage, S. 
D., has been appointed manager of the 
Farmers elevator. 


@ ELMER BUSTER, Topeka, Kan., has 
been named manager of Kansas Soya Pro- 
ducts, Inc. 


30-day 


FREE TRIAL IN 
YOUR OWN PLANT 
SPECIFY SIZE: 

15 TO 75 H. P. 


BELT OR DIRECT 
MOTOR DRIVE 


1074 10th AVE. S. E. 


The AJACS Handles every 
type of Feed Material 


The AJACS grinds more tons of a great variety 
of grains and roughage than any other Mill in 
its power range. Thousands of Operators of 
Custom Grinding Mills call the AJACS the most 
efficient. Between jobs, fast and easy screen 
changes save time. There is a size AJACS that 
fits the needs of every Mill. 


Write for details of Free Trial 


JACOBSON MACHINE WORKS 


MINNEAPOLIS 14, MINNESOTA 


AJACS 


Grinders 


for 


HIGH PROFIT 
CUSTOM GRINDING 


New CSC Chief on Tour 


J. Albert Woods, new president of Com- 
mercial Solvents Corp., New York City, re- 
cently made a tour of the company’s major 
plants throughout the country to get a first 
hend view of production operations. He is 
shown above (center) inspecting the com- 
pany’s Terre Haute, Ind., facilities for the 
production of livestock and poultry feeds. 
With him are M. C. Wheeler, vice president 
in charge of production, and a plant employe. 


Kaiser Appointed Manager 
Of ADM’s Buffalo Office 


George J. Kaiser has been appointed man- 
eger of the Buffalo, N. Y., office of the 
Archer- Daniels- Midland Co., Minneapolis, 
Minn., the firm has announced. He has been 
with ADM for 15 years and before that was 
associated with the Lewis Grain Corp. for 
10 years. Mr. Kaiser will be in charge of 
linseed and soybean oil meal sales as well as 
the grain department at Buffalo. ; 

He will succeed John P. Broshard, has 
been transferred to the Minneapolis office 
to take charge of the firm’s soybean oil meal 
sales. William A. Foley, who joined ADM 
27 years ago, remains as superintendent of 
the company’s linseed oil plant at Buffalo 
and as director of operations at the Dellwocd 
elevator. 


@ FLOYD MCCOLM, Edgeley, N. D., his 
succeeded George Colvin as manager of the 
Farmers Union Grain Co.'s elevator. 
@ E. M. LEVI ELEVATOR, Wishek, N.D. 
has installed a new feed grinder and a mixe 
JOINS HERBERT CLOFINE 
Thecdore Stivers, Atlanta, Ga., has bee 
appointed sales representative for Herbert k.. 
Clofine, milk byproducts company, Philade 
phia, Pa., in the state of Georgia. He wi! 
handle sales of Clofine’s dried and condensed 
whey, and will maintain offices at 1527 
Candler building in Atlanta, the company 
said, 
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Town of Bemis 50 Years Old 


Bag Co. and Community Stage Celebration 


e@ BEMIS, Tenn., celebrated the 50th anni- 
versary of its founding on May 20 with a 
daylong celebration which featured talks by 
many officials of the Bemis Brothers Bag 
Co., St. Louis, Mo. Some 10,000 citizens and 
visitors took part in the celebration. 

High tribute to the 1,250 employes of 
the local Bemis plant and their families was 
paid by F. G. Bemis, Boston, Mass., presi- 
dent of the bag firm. He stated that Bemis 
is important for what it produces, a fine, 
loyal people. 

Fred J. Young, sr., manager of the town, 
attributed the outstanding physical and 
spiritual attractiveness of the town to the 
fact that it was a product of successful 
American enterprise. Bemis was named the 
“South’s most model industrial village” sev- 
eral years ago following a Reader’s Digest 
survey. 

The day’s program began at eight a.m. 
with a community religious thanksgiving 
service in all of the town’s five churches. 
Contests followed with boys scrambling for 
pigs, women breaking out of king-sized 
paper bags, and a cat contest to find the cat 
which looked most like that in the com- 
pany’s trademark. The winner received half 
a case of red salmon and some catnip. 

A tour of the local mill was taken by 
nearly 2,600 visitors. Over 200 Bemis em- 
ployes worked at machines or acted as guides 
during the tour. Of special interest was the 
production of a new cloth twine used for bag 
closing which is notably knot-free. 

A parade featured floats sponsored by 
churches, schools, and social organizations 
in Bemis and the nearby city of Jackson, 
Tenn. First float prize of a $100 savings 
bond offered by the Textile Workers Union 
of America local was won by J. B. Young 
high school of Bemis. 

High point of the day was a barbecue 
banquet for mill employes and their fami- 
lies. A total of 4,600 pounds of barbecue 
meat was served, garnished with 300 loaves 
of bread, 150 gallons of slaw, 150 gallons of 
beans, and 400 cases of soft drinks. 


THE FEED BAG 


"Ma always has a heck of a time opening 
that gate!" 


The importance of the Bemis plant to 
the area was stressed by the Jackson Sun, 
daily newspaper of Jackson, which printed 
a special edition of 104 pages. News stories 
revealed that Bemis pours $7,500,000 an- 
nually into the area through payroll and 
cotton purchase funds. The Mayor of Jack- 
son proclaimed a “Bemis Appreciation 
Week. 

Tt was a “50” day for people as well as 
the town. Mr. Young, Arthur C. Ewer, man- 
ager of the Bemis plant in Brooklyn, N. Y., 


and R. D. McAusland, vice president in 
charge of Pacific coast operations, celebrated 
50 years of service with the company. Mr. 
Bemis observed his 50th birthday. Five 
Madison county couples were honored on 
the occasion of their golden wedding anni- 
versaries. Recognition was also given to 
long-time employes at the Bemis plant, some 
of whom have worked there for over 40 
years. Over 300 are members of the com- 
pany’s 20-year club. 

@ BENNIE ELMQUIST, Kimballton, Iowa, 
has purchased the Elk Horn Elevator, Elk 
Horn, Iowa, from Ray Walters. 

@ ARTHUR QUECK, Fontanelle, Iowa, 
has succeeded Don Stafford as manager of 
the Farmers Co-op Elevator Co.’s elevator. 


BONE 


IMPORTED AND DOMESTIC 


FISH MEAL 


BREWERS DRIED 
YEAST 


LCL or Carload Shipments 


MEAL 


Teletype PH 109 


1400 SOUTH PENN SQUARE 
PHILADELPHIA 2, PA. 


Established 1873 


Phone Locust 4-3688 
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the ideal moisture 
tester! 


here are 
8 reasons why 


FAST .. . requires only ONE MINUTE to make 
an accurate seed or grain test. Speeds handling 
in peak periods. 

ACCURATE . . . on moisture content up to 35%. 


SIMPLE . . . no technical knowledge or previous 
experience required to operate efficiently. 
COMPACT .. . easily portable. Operates any- 
where there is an electrical outlet. 
DEPENDABLE . . . calibrated against official 


Government oven methods. Comparable re- 
sults guaranteed. 


VERSATILE . . . will test wide variety of seed, 
grain, grain products, grain of mixed moisture 
content, blended grains and processed materials. 


ECONOMICAL .. . pays for itself in one season 
of high moisture crops. 


8. GUARANTEED ... sold on 10-day, free trial basis. 


More Steinlite Moisture Testers are used today 
by seedsmen, elevators, mills, co-ops, food proc- 
essors, etc., than all other types combined. 

If you want to speed seed or grain testing and 
handling, with the full, profit-protecting accuracy 
of the Steinlite Moisture Tester, mail the order 
coupon today. We’ll ship on ten days’ free trial! 
Price $330.00, F.O.B. Atchison, Kansas. 


Steinlite Order Coupon 


Seedburo Equipment 
751 Converse Building, Chicago 6, III. 


Gentlemen: Ship at once for 10 days’ free trial, one Steinlite 
Moisture Tester for seed, grains, etc. At the end of the 10-day 
trial period, we will remit our check for $330.00 plus shipping 
charges, or return the Steinlite Moisture Tester at once. 


Firm name 


DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 


STALEY’ 

NOPCO Product 
ARMOUR'S ::::;. 
PACIFIC MOLASSES Co's. 


Cane Blackstrap Molasses 
in Tank Cars and Drums 


MANAMAR 
OMALASS 
PILOT BRAND 
SANI-FLOR 
STONEMO cei 


Established 1884 


MANEY BROTHERS 
‘MILL & ELEVATOR CO 


MINNEAPOLIS, MINN. 


Soybean 
Oil Meal 


Ath Us 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BREWERS’ GRAIN 
MALT SPROUTS 
CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 
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—In the Mill 


$3,958.328,000, a drop of $78,000,000 from a record high set in 
February. When the foreign aid bill was before the house in 
April, some of us offered an amendment to use $110,000,000 of 
these surplus commodities but we were defeated when the “faim 
bloc’? set up a loud protest. It was another $110,000,000 that 
could have been saved the taxpayers. 


A NEW TUNE 

Yes, sir, believe it or not, the International Brotherhood of 
Electrical Workers, AFL, declares that the government's “public 
ownership trend” is threatening the future of free enterprise in 
the electric light and power industry. It has charged that the 
present program not only may bring federal ownership of the 
generation and transmission of all electricity but also threatens the 
future of organized labor. Coming from so large a union, this 
observation is certainly news. 


TAXES ARE HIGH 

Congressman Mason (R., Ill.) has said that the average family 
of four people pays $31.60 in taxes every week. Most of them are 
hidden taxes and are not detected but consumers today pay four 
times more taxes than they did 10 years ago, with 80 per cent of 
the tax-load borne by persons making less than $5,000. Members 
of congress are responsible for this situation; the fact is, there are 
not enough economy-minded men in either house to reverse the 
present trend toward more and more spending, with higher and 
higher taxes. Only the voters have the power to change the think- 
ing in either body. 


THE WHOLESALE PRICE INDEX 

According to the Guaranty Trust Co., the general level of basic 
commodity prices increased moderately in the period of 31 days 
ending May 15. As of that date, the price index stood at 148.9, 
an advance of 6.3 points for the period. This is four fractional 
points above the previous month, and this is the highest point 
since 1949. 

Prices of 15 of the commodities advanced during the period 
reviewed, while three declined. And three others retained their 
preceding levels. Cattle and hogs increased sharply; corn, hides, 
and wool, advanced moderately; and cotton, sugar, and wheat, 
rose by small amounts. One Washington paper says we are in a 
boom era and the sensible thing to do is to keep on the alert for 
the bust that is sure to follow. Rising prices seem to indicate an 
inflationary spurt is in the making. 


(Continued from page 25) 


A MANAGED ECONOMY 

In line with the preceding item, it might be profitable for us 
to take the advice of Dr. Edwin G. Nourse. He said: “No select 
group of higher-ups is in a position to make decisions for a whole 
economic system. It is up to the individuals in separate parts of 
the economy to work out their own problems, and they can do it.” 
Then, these added words of wisdom by Dr. Nourse: “The nation’s 
economy can’t be run by remote control. We must not harness 
ourselves with a central over-all planning system.” But that is 
exactly the direction we are taking. 


BRITISH SOCIALISM AND THE NEW DEAL 
Raymond Moley says there is much in common between these 
political philosophies and he enumerates them: 

1.“In both, socialism disguises itself under false names such as 
liberal and progressive, all of which are simply camouflage. 

2. “Both believe in a program of spending public money and 
taxing until ultimately they destroy economic liberty. 

3.“Their slogan in England is, ‘fair shares; the government 
gives without discrimination to those who are in need and 
those who are not. Over here, their fundamental philosophy 
is that there should be no test of need. 

4.“*Here, as in England, there is the assumption that govern- 
ment can run industry better than those who own it. Over 
here their first move is to discredit those who are at the head 
of industry, and their first objective seems to be steel and 
medicine. England has nationalized both. 

5.“In both countries there is an attempt to reconstitute the 
rights of life, liberty and property. Here it is being done in 
two ways. One is to drop out the right of property and 
substitute “security.” ” 
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PRINT 
BAGS 


In a Wide Variety of 


Good Looking Patterns and 


Attractive Color Combinations 


ARE — WITHOUT A ‘DOUBT 
A POSITIVE SALES BUILDER 


WHAT'S YOUR PREFERENCE? 
UNLABELED? 
SPOT LABELED? 
BAND LABELED? 


WE HAVE ‘EM... 
THE WAY YOU WANT ‘EMI! 
AND PRONTO, TOO!! 


WERTHCO PRINT FEED BAGS 


ANOTHER WERTHAN BETTER BUILT PRODUCT 


Wire ... Write or Phone 


WERTHAN BAG CORPORATION 
8th AVE. & HOWARD ST. 
NASHVILLE 1, TENN. 


MIDWEST SALES OFFICE 
{ 141 W. JACKSON BLVD. 
PHONE HARRISON 4961 


CHICAGO 4, ILL. 
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IBCA Convention Goes North 


Meeting Opens in Twin Cites, July 18 


@ A NEAR-record exhibit is promised for 
the 1950 “Golden Egg” convention of the 
International Baby Chick association which 
will be held in Minneapolis and St. Paul, 
Minn., July 18-21. Some 169 firms have al- 
ready contracted for exhibit space in the 
Minneapolis auditorium, according to Don 
M. Turnbull, executive secretary. 

A well-balanced education program will 
be a main feature of the program. Topics 
will include: liabilities of hatcherymen in 


| FLAVORED 
INGREDIENT 


in any 
kind of 
weather 
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FOR MIXERS 


ADDS PALATABILITY 


Tastes and Smells Like Chocolate Fudge 


flock disease outbreaks, antibiotic develop- 
ment, and the 1951 outlook for the poultry 
industry. Because of many new develop- 
ments in the fight against Newcastle disease 
during the past year, another panel on that 
subject will be held at the 1950 convention. 
Both the exhibits and speaking sessions will 
be held in the auditorium. 

The Minnesota State Armory building in 
Minneapolis will be the scene of the con- 
vention banquet on the evening of July 20. 


Helps sharpen the appetite of live- 
stock and poultry. 


High percentage of molasses aids 
in the digestion of home grown 
grains. 


Rich chocolate aroma helps draw 
livestock to the feed bunks. 


Increases thirst and encourages 
more water consumption to help 
increase milk flow. 


Supplements roughage supply and 
aids in better assimilation of feed. 


Aid to better health by encourag- 
ing livestock and poultry to eat 
and drink more. 


WILL NOT BECOME STICKY 
OR BALL UP IN YOUR MIXER 


Write for additional information 
and prices. 


A roast squab chicken will be served and 
an entertainment program will follow. The 
association hopes to break its previous rec 
ord for the number of those attending the 
banquet. The all-time high in banquet at- 
tendance was 2,200 at St. Louis, Mo. 

By special arrangement with the Minne- 
apolis Aquatennial association, IBCA has 
reserved a block of seats for the first per- 
formance of the “Aqua Follies” at Wirth 
Lake, Minneapolis, on July 19. The conven- 
tion hall will be closed that evening so that 
exhibitors as well as hatcherymen can at- 
tend the event. 

Some 40 “golden eggs” have been pre- 
pared for assignment to member hatcheries 
and when they are cracked on the last night 
of the convention, one of them will yicld a 
round-trip to Paris, France, for two persons. 
The ticket will enable the winners to attend 
the ninth World Poultry congress which 
will be held Aug. 2-9, 1951. No person can 
hcld more than one golden egg. 

Demand for hotel reservations in the 
Minneapolis-St. Paul area is already heavy, 
according to Ed Gray, IBCA Minneapolis 
office manager. Many members have indi- 
cated that they will expand their stay in 
the Twin Cities to lengthy vacation. 

Hotel reservations can be made with the 
IBCA hotel reservations bureau in Minne- 
apolis. Tickets for the banquet, Aqua Follies 
show, and the annual Ladies Luncheon can 
be obtained now or at the auditorium exhi- 
bit section one half hour after the show 
opens on July 18. 


Eastern hatcherymen and poultrymen have 
chartered a special Pullman train to carry 
their delegation to the convention. It will 
leave Philadelphia, Pa., on Sunday evening, 
July 16 and return to Philadelphia on the 
morning of July 22. Persons desiring to 
join this group should make reservations 
with Herman Demme, Dembro Brothers 
Poultry Farm, Sewell, N. J. 


Salsbury Labs Have Patent 


On Arsonic Growth Booster 


Drs. H. R. Bird and R. J. Lille, of the 
bureau of animal industry, recently reported 
that an arsonic derivative gave an additional 
“kick” to chick growth over that provided 
by vitamin B, (APF) and aureomycin. 


Dr. Salsbury’s Laboratories, Charles City, 
Iowa, has announced that the arsonic acid 
derivative (3-nitro 4-hydroxy phenylarsonic 
acid) was developed for poultry growth 
stimulation and cecal-coccidiosis prevention 
by their research division and that it is pat- 
ented for those purposes by the firm. 

Dr. Salsbury’s reports that a compound 
for prevention of cecal coccidiosis in chick- 
ens is available in tablets, of 17 grains each, 
to be added to the drinking water and as a 
powder for mixing in the feed. 

In addition Dr. Salsbury’s Laboratories 
has announced a new product, Nitrosal, that 
consists of the growth stimulating compound 
3-nitro 4-hydroxy phenylarsonic acid and 
sulfanilamid¢e. 
The company claims that this product pre: 
vents all types of coccidiosis while directly 
stimulating chick growth. It is marketed in 
24 and 100-pound containers. 
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Kelley Duplex Unit 


Many testimonials as to the efficiency of 
Kelly Duplex equipment have been received 
of late according to H. W. Wise, president 
of the Duplex Mill & Manufacturing Co., 
Springfield, Ohio. The Troy Grain & Sup- 
ply association, Troy, Ohio reports that an 
installation made two years ago, similar to 
the one shown above (consisting of a No. 
6S corn crusher and feed regulator and 
Model M-10 hammermill with 75 h.p. direct 
cennected motor), already has paid for it- 
self in fast, trouble-free operation. Literature 
and specifications on the Kelly Duplex line 
of equipment is available on request from 
the manufacturer. 


Premier Offers Attractive 
Containers for Peat Moss 


The Premier Peat Moss Corp., New York 
City, has announced that it has designed an 
assortment of bags and cartons, eacn with 
an attractive design incorporating the Pre- 
mier “Certified Seal”, for dealers who wish 
to package peat moss in small quantities, 

The packages are designed in color so that 
they make an appealing display in the win- 
dow, counter or floor. They come in ¥, 1, 
2, and 3 bu. sizes and provide an excellent 
way of handling sales to the customer who 
wants a small quantity of peat moss for poul- 
try litter or a soil conditioner but hesitates 
to buy a big bale until he has tried it ont. 

All of the various sized bags and cartons 
carry complete directions on the back and 
can be quickly assembled without using paste 
or staples. 

@ C. C. PALMER, Buffalo, Wyo., of the 
Big Horn Feed & Seed Co., has purchased 
a half interest in the firm from P. G. 
McGrady. 


POULTRY AUTHORITY RETIRES 


Leslie B. Black, extension poultryman at 
the college of agriculture, Rutgers university, 
New Brunswick, N. J., will retire from his 
Position on July 1, the institution has an- 
nounced. Mr. Black has been serving New 
Jersey farmers in that position for the past 
25 years. He plans to devote his time after 
retirement to his turkey farm near Stockton. 
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WHEAT MIXED FEED 


Poultry-Dairy Cows-Pigs 
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(Continued from page 21) 


have spurted upward since he began mak- 
ing those calls.” 


The Millers make a strenuous attempt to 
give the best kind of service to their 
customers. 


“Naturally we want to sell a minimum of 
10 sacks to each customer,” M. J. Miller de- 
clares, “but if we have a reluctant chick 
purchaser who says he will buy a sack just 
to try it out, we'll even deliver that one sack 
of feed out to his farm. It’s our belief that 
ence he has given cur line of feeds a real 
trial, hell be willing to try it out on even a 
larger scale. It works out that way often 
enough to convince us of its value.” 


Iowa roads often are blocked by snow 
drifts in the winter and become very muddy 


“He’s been like this 


in the spring when the frost begins working 
out of the ground. The Millers do not let 
either snow or mud interfere with feed or 
chick deliveries as they have several four- 
wheel-drive trucks that had been declared 
surplus by the U. S. army. 

“Those trucks will get through even the 
worst roads,” stated Mr. Miller. “Some of 
those roads would give even an army tank 
some bad moments but we get through with- 
out fail. I know our customers appreciate 
the promptness of our deliveries. There are 
very few places we haven't been able to 
reach even when the roads are at their worst. 

The trucks go out every Friday to collect 
eggs from farmers selling hatching eggs to 
the Millers Hatchery. This enables the Mill- 
ers to make many deliveries of feed to these 
farmers. 

Mr. Miller points out that being in the 
hatchery business, he frequently is called 


. 


since his feed has 
been packed in NEAHR BAGS...” 


\2 Feed packed in Neahr Bags should be better 
— for Neahr Quality Textile Bags offer 
\ maximum protection both in 


famous since 1855. 


transit and in storage. Priced 
no higher...be sure of the finest in feed pack- 
aging ... specify Neahr Quality Textile Bags 


South Dearborn Street + Chicago 16, Ilinois 
__THE CHICAGO BAG FACTORY SINCE 1855 © BURLAP, COTTON AND PAPER BAGS 


upon to answer questions dealing with prob. 
lems in raising chickens. 

“These range from coccidiosis control to 
the building of range shelters,” he chuckled. 
“But we're glad to answer questions. They 
help us tell the story of our feedstuffs. \\'e 
tell farmers that disease prevention is mainly 
a matter of good management but that vac- 
cines are available for a number of poultry 
diseases. This gives us a chance to sel! a 
number of sidelines, too. Since we handle a 
number of items such as feeders, watercis, 
end brooder stoves, we're in a position to 
extoll their value. Sales tie in very niccly 
with chicks and feeds.” 

Within a few years, the Miller Hatchery 
has built up a good volume of feed sales, 
The Millers are confident sales will be even 
higher the next few years as they apply more 
sound sales promotion methods. 

Meanwhile the firm is not “pulling any 
punches” with its present methods. The 
souvenir knives and caps are always on hand 
for the new customer. And the more sub- 
stantial services are always on hand for 
those who have found that it pays to trans- 
act their feed business at the Miller Hatchery, 


James J. Kerrigan Elected 
President of Merck Co. 


James J .Kerrigan was elected president 
of Merck & Co., Inc., Rahway, N. J., at a 
meeting of the firm’s board of directors held 
May 24. Associated with the company since 
1907 and a vice president since 1927, Mr. 
Kerrigan succeeds George W. Merck who 
continues as chairman of the board. 

Henry W. Johnstone was elected senior 
vice president at the meeting. 

Mr. Merck, son of the company’s founder, 
joined the business in 1914 and became 
president in 1925. Mr. Johnstone joined the 
ccmpany in 1930 and was named vice pres: 
ident in charge of operations in 1936. 

According to Mr. Merck, the changes 
were made because of the sizable growth of 
the company and the management responsi- 
bilities involved. The management group, he 
stated, remains as it was. He will continue 
to guide the scientific activities of the com- 
pany as well as matters of policy. 


J. P. Widlar Heads Chase 
Kansas City Sales Office 


J. P. Widlar has been appointed sales 
manager for the Kansas City, Mo., branch 
territory of the Chase Bag Co., Chicago, I!!., 
it has been announced by R. N. Conners, 
Chicago, vice president and general sales 
manager. Mr. Widlar has served until re 
cently as manager of the firm’s Denver, 
Colo., sales office. 

Although the Denver sales office activities 
will continue under Mr. Widlar’ supervision, 
his headquarters will be in Kansas City 
where Chase has maintained a bag manu: 
facturing plant since 1863. 

@ IVAN STUCKY, Decatur, Ill., was re- 
cently elected president of the Decatur 
Hatcherymen’s association. 
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Seedburo Equipment Co., Chicago, IIl., 
was host to federal supervisors and licensed 
giain inspectors of the United States depart- 
ment of agriculture at a reception in the 
Bismarck hotel, Chicago, on May 4. The 
government men were in Chicago to attend 
a nationwide conference. Shown above seat- 
ed with R. D. Harfst, (far right) vice presi- 
dent of Seedburo, are (from left to right): ° 


R. H. Black, assistant to the director of the 
grain branch, USDA, Washington, D. C.; 
W. D. Smith, supervisor, grain branch, New 
Orleans, La.; Dr. Lawrence Zeleny, chief of 
the standardization, testing and research di- 
vision, grain branch, USDA, Washington; 
and Hazen P. English, in charge of general 
field headquarters, grain branch, USDA, 
Chicago. 


Dust Collectors 
Malt Cleaners 
Reels, Bins, Tanks 
Feed Hoppers 


MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Elevator Casings 
Elevator Legging 
Elevator Heads 
Elevator Boots 


Fire and Dust-Proof Elevators ‘ 
Conveyors and Fittings 


L. BURMEISTER CO. 


. 4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 
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@ C. F. MCDONALD, Red Lake Falls, 
Minn., has resigned as manager of the Co-op 
Elevator Association’s elevators at Red Lake 
Falls and Dorothy. 


LEAVES PENB POST 
Jane Algeo Watson, publicity director 
for the Poultry & Egg National board, Chi- 
cago, Ill., for the past three-and-one-half 
years, has resigned to become executive 
secretary for the Sacramento County Medical 
Society in California, it has been announced 
by Homer I. Huntington, general manager 
of PENB. A former reporter with the 
Scripps-Howard newspapers, Mrs. Watson 
is credited with doing an outstanding job in 
popularizing poultry and poultry products 

during her work with PENB. 


Users know this 
Crown of Quality 


stands for the BEST 
in calf feeds 


Cream Calf Meal 


for gruel feeding 


Cream Calf Flakes 
for dry feeding 


5425 W. Roosevelt Rd. Chicago, III. 
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Five-Point AFMA Program 
Attacks Risky Financing 


A five-point resolution aimed at curtailing 
present unsound methods of financing poul- 
try and turkeys has been adopted by the 
American Feed Manufacturers association 
following a four-month investigation by a 
special AFMA committee. 

The principles which were adopted and 
which are recommended to the entire feed 
industry as well as all association members 
are as follows: 


1. That feed manufacturers should finance 
only the products which they manufacture 
or distribute. 

2. That feed manufacturers should not en- 
courage over-production of meat birds by 
following financing practices which in effect 
guarantee profit to the grower. 

3. That feed manufacturers collect inter- 
est or service charges for all money fur- 
nished in financing programs. 

4. That feed manufacturers adopt the 
policy of obtaining ample security when the 
production of meat birds is financed. 

5. That feed manufacturers should en- 
courage their dealers or distributors to fol- 
low similar sound financing policies in their 
relations with growers of meat birds. 

The committee investigations sponsored 
by AFMA showed that ill-effects of unsound 
financing were not confined to the feed in- 
dustry alone. Financing of meat birds has 
expanded so much that present practices are 
proving detrimental to the poultry industry 


as well as to feed manufacturers and dealers 
the committee said. 

Extensive and unsound financing of poul- 
try, turkey and duck production programs 
is also reported to be disturbing the normal 
sensitive balance between supply and de- 
mand and adjustments necessary for the 
healthy functioning of the meat bird 
industry. 


Burrows Co. Reports Sales 
Of New Moisture Testers 


The Burrows Equipment Co., Evanston, 
Ill., reports that the following firms have 
recently installed Sheldrick Universal moi- 
ture testers for which they are exclusive 
distributors in United States: 

Cargill, Inc., Washington, Iowa; Minor 
Walton Bean Co., Charlotte, Mich.; Blue 
Earth Farmers Elevator, Blue Earth, Minn.; 
Alhambra Grain Co., Alhambra, IIl.; Con- 
tinental Grain Co., Junction City, Kan.; 
Monroe Grain & Supply Co., Columbia, IIl.; 
Fowler Grain Dealers, Fowler, Ind.; Farm- 
ers Grain Dealers Association, Des Moines, 
Iowa; Public Elevator, Port of New Orleans, 
La.; Producers Drier, Inc., Stuttgart, Kan.; 
Oxford Farm Service, Oxford, Iowa; Boeke 
Feed Co., Des Moines, Iowa; Romney Grain 
Co., Romney, Ind.; Evansville Grain Co., 
Evansville, Ind.; Sheldon Farmers Corp., 
Sheldon, Ill.; and Cargill, Inc., Savage, Minn. 


@ M&S PRODUCE & FEED, Okawville, 
Ill., held its grain opening on May 20 with 
free souvenirs to all visitors. 


ANNOUNCING 


ADM Appoints Gene Fowle: 
Advertising Manager 


Gene Fowler has been named advertisiny 
manager of the Archer-Daniel-Midland Co 
Minneapolis, Minn., it has been announce:! 
by J. W. Moore, vice president of ADM 
Mr. Fowler will begin his duties with t!:- 
firm on June 19. 

The new advertising manager has been 
associated with the Alfred Colle Co., Mi.- 
neapolis, an advertising agency, since 1945, 
In that position, he handled the ADM 2-- 
count and other industrial contracts. He 
was recently elected president of the Min- 
nesota Industrial Marketeers. 


Illinois Feed Men to Hoid 
Convention at Peoria 


A one-day convention on June 19 is 
planned by the Illinois Feed Dealers & Mix- 
ers association at the Jefferson hotel, Pe- 
oria, Ill., according to J. C. Van Antwerp, 
Galesburg, secretary and treasurer. 

Other officers besides Mr. Van Antwerp, 
are A. C. Koch, Breese, Ill., president, and 
Louis C. Abenbrink, Edwardsville, vice pres- 
ident. Present directors of the organization 
are L. R. Mertel, Lostant; F. J. Malan, 
Greenville; L. N. Bowman, Winnebago; 
Howard Bryant, Kirkwood; J. A. Weinstein, 
Peoria; and D. D. DeForest, Galesburg. 


FOR PERFECTLY 
CONTROLLED MIXING 
EVEN AT SMALL 
PERCENTAGES 


FOR MIXING 
MOLASSES 
FISH SOLUBLES 
BUTTERMILK 
WHEY, ETC. 


ANY ONE OR SEVERAL 
OF THESE LIQUIDS 
CAN BE ADDED TO 
DRY FEED AND GET 

A PERFECT BLEND 


SABETHA, KANSAS 


THE WENGER 7()0 


AVAILABLE AS SHOWN, OR WITH INCLINED AUGER 
FEEDER TO SET BESIDE YOUR VERTICAL BATCH MIXER. 


FOR FURTHER DETAILS, WRITE 


WENGER MIXER CO. 


SERIES 
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FEEDS cud FEEDING 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 21st 
edition of FEEDS AND FEEDING, written by 
Prof. F..B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed—a book you 
can use almost every day. 


Order For Immediate Delivery 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by placing your order now 


Che feed Bag 


1712 W. St. Paul Ave. © 


Milwaukee 3, Wisconsin 


By F. B. Morrison 
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—Royal Welcome 
(Continued from page 62) 


tacts with feeders, rather than working with 
them in groups. 

Mr. O'Neill and his helpers give consider- 
able time to calling on feeders at their homes 
and advising them on their feeding problems. 
Such advice is usually highly welcome, for 
many of the “one sack” feeders are compara- 
tively inexperienced, and they appreciate this 
opportunity to secure expert advice. Mr. 
O'Neill and his regular helpers easily qualify 
in that category, for all have practical expe- 
rience as well as thorough training in Purina 
schools. 

Many customers bring their problems of 
stock and poultry raising and feeding to the 
store and dump them in the lap of Mr. 
O'Neill and other members of the force, 
because the customer is confident he will 
get the right answers there. 

Webb City Produce advertises regularly 
in two of the town’s weekly newspapers. Mr. 
C Neill gives this newspaper advertising 
considerable credit for keeping the name 
of the firm and its products in the public 
mind. The two papers have a combined 
circulation of 7,000, so they pretty thor- 
oughly cover the territory from which the 
firn draws its customers. 

While feed constitutes the largest portion 
o! the firm’s business, the produce part is 
important, too, for it pulls much of the 
feed business. It is only natural that those 
who bring their cream, eggs, and poultry 
here to sell should buy the feed that they 
need at the same place. They find such one 
stop shopping very convenient. 

Furthermore, Webb City Produce is lo- 
cated right in the main business district, so 
customers can do their other shopping while 
cream is being tested or eggs counted. More- 
over, they have their choice of driving up 
to the store in front to get their order, or 
they can go to the back, where there is a 
loading dock. 

“Taking care of so many small customers 
keeps us hustling all the time,” Mr. O'Neill 
said. “In many ways, though, I think a busi- 
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. and now Cuddly-Can milk wants you 
to know there's good ‘moos’ tonight!" 
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ness of this kind is preferable to one built 
around a few large customers. Big customers 
are hard to replace when you lose one, while 
we don't have to worry so much about the 
turnover in our small accounts. We lose one 
once in a while, of course, but we are al- 
ways picking up a few new ones along the 
way, to more than offset the losses.” 

The O’Neills try to keep a complete line 
of formula feeds in stock at all times, for 
they figure that the customer who has to go 
elsewhere to fill his needs may not come 


back. They aim to make their service better, 
faster, and more friendly than customers 
can find elsewhere. 

Such service, sparked by the regular 
newspaper advertising and outside contacts, 
keeps the volume of business up in fine 
shape, irrespective of general trends in the 
livestock market. 

@ DR. JAMES WILLIAMS EVANS, Whit- 
ing, Ind., has been appointed director of re- 
search for the American Maize Products Co. 


From all over the world 
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TOP 


Well-packed bales 
in 4 sizes : 
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PROVEN 


This trade mark is your 
double assurance of excel- 
lence and profits. 


DENMAR 
HOLLAND _POLAND 


FOR POULTRY 


1. Our policy and determination is to continue to make Pilot 
Brand the purest and most economical crushed oyster shell that 
experience, superior raw material, loyal employees and manage- 


ment can jointly achieve. 


2. Our National Consumer Advertising support constantly stimu- 


lates sales and profitable repeat business. 
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Leslie Markwalder Heads 


Illinois Grain Dealers 


Leslie Markwalder, Cisma Park, Ill., was 
elected president of the Illinois Grain Deal- 
ers association at the annual convention held 
May 9-10 at the Pere Marquette hotel, Pe- 
cria, Ill. W. M. Herbst, Franklin Grove, 
was elected first vice president and John A. 
Bridson, Thawville, second vice president. 
Re-elected were E. S. Verry, Armington, 
treasurer, and E. §. Herron, Gilman, secre- 
tary. 

A prediction that farm prices will remain 
relatively high was voiced by Dr. L. J. Nor- 
ton, agricultural economist of Illinois. He 
based his belief on the fact that no real post- 
war deflation is in sight. He said that high 
government spending was helping to main- 
tain high price conditions. He expressed a 
belief that the need for farm price supports 
has been exaggerated. 


“What's Ahead for the USA?” was asked 
and aswered at the association’s annual ban- 
quet by Merryle S. Rukeyser, New York 
City, International News Service commenta- 
tor. He criticized President Truman’s recent 
“non-political” tour. He expressed the be- 
lief that the socialist trend in government 
was dying all over the world, citing recent 
political upsets in Australia, New Zealand, 
Great Britain and Florida election primaries. 
Powerful opposition, he said, was shaping 
up against the administration’s Brannan plan. 


G. Norman Kennedy, technical advisor 
to the Illinois Commerce Commission, 


Springfield told of proposed changes in the 
Illinois grain warehouse law. The new uni- 
form grain storage agreement was explained 
by Donald E. Smith, assistant director, PMA 
office, Chicago. Traffic matters were dis- 
cussed by C. H. Stout, Gilman, chairman 
of the association’s joint traffic committee. 


Two New Items Marketed 
By Atkins & Durbrow 


Two new items have been added to the 
line of products distributed by Atkins & 
Durbrow, New York City, the company has 
announced. They are “Peace From Pests,” 
a new insecticide-fungicide, manufactured by 
the Chemical Fog Co., Fitchburg, Tex., and 
“Ferto-Pots,” manufactured by the Allen 
Co., Pittstown, N. J. Information on these 
items can be obtained by writing to Atkins 
€& Durbrow, Inc., 165 John st., New York 
IAN. 


@ VALDOSTA MILLING CO., Jackson- 
ville, Fla., has purchased the Amco feed 
stores. 
ARCADY APPOINTMENT 

James C. Anderson, jr., Sandston, Va., 
has been appointed to handle turkey service 
work in the West Virginia and Virginia ter- 
ritory for the Arcady Farms Milling Co., 
Chicago, Ill., it has been announced by A. J. 
McLoughlin, general sales manager. Mr. 
Anderson will work under the supervision of 
C. D. Jones, poultry service department 
nianager. 


New H. C. Davis Unit 


Introduction of a combined roller mill 
and scalper-grader unit has been announced 
by the H. C. Davis Sons Mill Machinery 
Co., Bonner Springs, Kan. The device com- 
bines a standard size Davis scalper-grader 
with the Davis “Krimper-Kracker” roller 
mill in any size desired. It will crimp or 
crack all grains and the mill is also suitable 
for volume production of crumble grinds. 
For small scale processors of grains the com- 
pany has a baby unit that can be operated 
by plugging into an ordinary light socket. 
Prices ard specifications on the new units 


are available on request. 


@ CARL WAGONER, Crapsey, IIl., has 
been appointed manager of the Jersey Coun- 
ty Grain Co. elevator, Jerseyville, Ill. 
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Under one roof 
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Conveniently Located for Truck 
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Feed Dealers 


SHELLBUILDER 


Pure Crushed Reef Oyster Shell 


Now in FOUR 
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@ PULLET 
e CHICK 


H. P. 
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“PURE CRUSHED 


Shellbuilder 


MDOUSTON, TEKS 


Available in 25, 50, 80 and 
100 pound bags. 


For samples, prices, and other information, write or wire: 


SHELLBUILDER CO. 


Cotton Exchange Building Houston 2, Texas 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL. 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES. 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED, BEET 
PULP, MOLASSES AND 77 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 
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—Sell, Swap 


(Continued from page 60) 


into one of the seven warehouse bins. Hay is 
stored in a distinctive red barn. Some mate- 
rial, such as dog food, is brought in by truck. 

The firm has a well-established delivery 
service, utilizing a fleet of five trucks. Each 
is painted white, an obvious reference to 
the firm’s name. People in the area can in- 
stantly recognize them as they come rolling 
down the highways. All trucks are powerful 
two-ton carriers of the cab-over-engine type. 
They also carry the catchy slogan: “That's 
Right—It’s White.” 

For advertising promotion, the company 
relies upon newspaper, radio, and direct 
mail. The daily newspaper, “Morristown 
Record,” carries half-page ads in the spring, 
fali, and summer listing seasonal specials and 
giving prices in some instances. Each ad 
carries a variation of the firm’s slogan: 
“The White Way is the Right Way.” 

This form is also used on all billheads, 
letterheads, and envelopes. 

A White radio program is heard over 
WMTR, the local station. After a five- 
minute news program at noon on Friday, 
the firm sponsors a 10-minute farmers’ re- 
port which consists of the latest details of 
auctions at nearby places such as Totowa, 
Hackettstown and Flemington as well as 
market reports on livestock and poultry, the 
grain market, and other matters of interest 
to rural listeners. 

In the direct mail line, the company sends 
out material supplied by manufacturers, such 
as Agrico pamphlets on fertilizers, Hale & 
Hunter material on dairy matters, and many 
other publications. With each mailing, a 
mimeographed letter is enclosed explaining 
and describing certain specials. 

“We have our own typewritten list of 
customers and prospects so that these mail- 
ings are never wasted,” explained Mr. 
White. “They go out about twice a year 
and even if a written order or telephone call 
doesn’t come in right away, at least they 
serve as a reminder when our Mr. O’Brien 
makes his call.” 

A neat bit of interior promotion was de- 
vised by Mr. Fourre. It consists of a one- 
gallon fountain bowl set up on a ledge over 
the desk in the front room, showing how 
poultry tablets look when dissolved in water. 
Mr. Fourre puts in Pratt’s poultry tablets to 
give it what he calls “that coloring effect.” 

The result is that when a caller sees it, 
he inquires about it, and after the discussion 
is in a receptive mood to put in an order. 
The firm’s ingenunity in this regard has even 
been commented upon by outside salesmen 
stopping in. 

Another progressive touch in the White 
office is an intercommunication system with 
the “squawk box” set up in the office. 

“With this help, we know what's going 
on around here at all times,” commented 
Mr. White. “It aids us in loading trucks, 
sending messages out to the yards, and sim- 
ilar operations.” 

Besides carrying a full line of formula 
feeds, the firm handles farm equipment 
which include Hudson machinery, Willauer 
poultry equipment, Oakes and Waterbury 
tractors and a complete assortment of Geyer 
farm tools. 
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Mr. White has picked up a lot of sales 
“know-how” during his many years in the 
feed business. In partnership with his late 
father, Mr. White opened the Lakeland 
Supply Co., near Dover, N. J., in 1932, and 
later operated a feed business in nearby 
Bernardsville. 

“I keep my eyes open for new oppor- 
tunities in sales,” stated the Morristown 
dealer. “No service or advertising plan is 
too far-fetched that it might not work. I 
give every plan careful consideration. It’s 
my belief that you've got to spend at least 
part of your time with an eye on the future 
if you're in the feed business.” 


@ KIELY FEEDS & SEEDS, Olympia, 


Wash., has moved into a new building and 


increased its working staff from three to | 


five. 

@ THOMAS C. DEAN, Clackamas, Ore., 
has been appointed manager of the Molalla 
Feed & Seed Co., Molalla, Ore. 


MURPHY DUAL-FUEL LINE 

A new line of engines, power units, and 
generator sets which can operate on either 
natural gas or diesel fuel has been an- 
nounced by the Murphy Diesel Co., 5317 
W. Burnham st., Milwaukee, Wis. No ad- 
justment is necessary for transfer from one 
fuel to another, according to the firm. 
Three models are now available. Full de- 
scriptions of the units are contained in bul- 
letin No. 107 which can be obtained by 
writing to the manufacturer. 
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V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 


Blue Ribbon & 
Western Condensed Buttermilk 


Anderson Chick Boxes and 
Hatchery Supplies 

Clear Quill Feeds 

Clear Quill Poultry 
Concentrates 

Mt. Airy Gran-I-Grit 

Leader Peat Litter 

Fish Meals 
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FREE HOG CALENDAR 

A new multi-colored, circular “Hog Calen- 
dar,” featuring complete and practical guid- 
ance on the management, feeding, care and 
marketing of hogs, has been published by 
the Schreiber Mills, Inc., St. Joseph, Mo., 
and is available to farmers and hog raisers 
on request, according to Ray Ammon, gen- 
eral manager. Based on two litters a year, 


the calendar provides an exact time table 
that helps get pigs to market when prices 
are highest and furnishes a picture of the 
year’s operation at a glance. The marketing 
advice is based upon a 20 year study of mar- 
ket price fluctuations. 
@ F. A. SPARKS, Ottawa, Kan., has opened 
Sparkie’s Feed store. 
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MORE FOR YOUR MONEY 
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PULVERIZED OATS OR BARLEY 
CRIMPED OATS OR BARLEY 
ROLLED OATS OR BARLEY 
FEEDING OATMEAL 
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FLAMBEAU MILLING CO. 
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FABRIC CEMENT 


Makes Patching and Repair 
Work Easy On Any Material It 
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lap, cotton or paper. Bags 
easily repaired whether in 
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vas and leather goods. A 
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tile adhesive 
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Delivery 
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TRIPLE SCREENED- KILN DRIED = 
97% CALCIUM CARBONATE 


MAYO SHELL CORP) 


HOUSTON, TEXAS 


PEA-SIZE 


Samples from each production run of 
feed supplements manufactured in Borden 
Co. plants face tests for grind, color and 
general appearance at bi-monthly quality 
control meetings held in New York City. 
Shown inspecting some of the samples at a 
recent meeting are (from left) A. Russell 
Hoff, Hampshire, Ill., plant superintendent; 
Charles F. Kieser, vice president in charge 
of Borden’s special products division; and 
Dr. F. H. Clickner, divisional research 
director. 


Dr. Sylvan B. Lee Rejoins 
Commercial Solvents Corp. 


Dr. Sylvan B. Lee, formerly assistant di- 
rector of microbiological research and de- 
velopment for Merck & Co., has been ap- 
pointed director of microbiological research 
for the Commercial Solvents Corp. at its 
laboratories in Terre Haute, Ind., it has been 
announced by T. S. Carswell, vice president 
in charge of research and development. 

Dr. Lee, a graduate of the University of 
Wisconsin, joined Commercial Solvents in 
1939 as research bacteriologist and bio- 
chemist. He returned to Wisconsin in 1941 
and received the degree of Doctor of Philos- 
ophy in biochemical bacteriology. In 1942 
he joined General Mills, Inc. and became 
head of its microbiological research section. 

Following service in the navy in bacterio- 
logical warfare research, Dr. Lee became 
associated with Merck & Co. as superintend- 
ent of fermentation at the company’s Elk- 
ton, Va. plant. He has been assistant direc 
tor of microbiological research and develop 
ment at Merck’s Rahway laboratories for the 
past year. 


WILL REOPEN MILL 


Reopening of the Falconer Milling Co. 
Falconer, N. Y., is planned by its new own: 
ers, Gerald Teftt and John H. Baker, both 
of State college, Pa. They purchased it a 
an auction on April 13 for $23,500. Th 
company will retail feed for livestock anc 
poultry as formerly. Mr. Tefft is an instruc 
tor at Pennsylvania State college and Mr 
Baker an advanced student. 
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—Help Customers 
(Continued from page 57) 


service which they offer favorably impresses 
customers. 

“A salesroom can produce real sales 
for a dealer,” explains William Green,” but 
customers have to be brought into it. Most 
feed dealers do a large percentage of their 
business by phone. To get customers to 
come in is a problem. We attack that prob- 
lem with our advertising, our chicks on dis- 
play and promotional stunts as egg-laying 
contests. 

“Our advertising features two slogans: 
“Your FARM and GARDEN Center” and 
“Free Advisory Service”. We give calendars 
to all of our customers and prospects and 
have found advertising matches helpful. 
The matches plug only the products han- 
dled in our salesroom and I make sure they 
are good ones. If cheap matches that break 
easily are distributed they can do more 
harm than good. 

“In the newspapers we have found that 
classified ads are the best producer. In al- 
most every issue of our local papers we 
have at least one classified ad. I think our 
customers read them more than the display 
ads—and the space is cheaper too. 

“One thing that causes a lot of talk and 
interest and brings people into our place is 
our egg laying contest. We buy a chicken 
apiece from eight different customers. We 
install them in our salesroom and keep track 
of their production daily, recording it on 
a sheet which is posted here so that all can 
see how the chickens are doing. 

“The winner at the end of three months 
earns for its owner a bag of feed and a feel- 
ing of satisfaction. We have the name of 
the owner on each cage and try to feature 
people who are well known in the com- 
munity. When one contest is over, we start 
another with different owners. Production 
averages from 70 per cent to 88 per cent 
with the top winner hitting 91 per cent.” 

The counter of the salesroom is at the 
back end of the building so that customers 
have to walk by all the shelves to get to it. 
The items displayed here include: garden 
seeds, dog food, electric lawn mowers, dog 
harness, garden tractors, bird houses and 
feeders, fire extinguishers, brooms, shovels, 
pitchforks, sprays, poisons, wire, weed kill- 
ers, garden tools and paint. Hardware items 
move satisfactorily, Mr. Green believes, be- 
cause his store has ample free parking space, 
something which the local hardware dealers 
find at a premium. 

William Green’s purchase of this business 
is an interesting story in itself. He had been 
calling at the mill when it was known as 
the McCaughey Feed & Coal Co. Mr. Mc- 
Caughey was an elderly gentleman and he 
had often kidded Mr. Green about taking 
it over some day. 

Mr. McCaughey, then over 70, would say: 
“Someday I’m going to sell it to a young 
fellow like you.’ Mr. Green would answer, 
“l’'m your man.” But neither acted as though 
the other was serious. 

But in 1943 Mr. McCaughey called up 
Mr. Green and said: 

“T'm ready to sell.” Mr. Green thought 
fest for five or ten seconds and then told 
him, “I’m ready to buy.” 
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Before Mr. Green took it over, he had 
realized that the name “McCaughey” was 
difficult to remember and pronounce—even 
though the correct pronunciation was sim- 
ply “McCoy”. On the other hand the com- 
pany’s name was well known in the com- 
munity. Mr. Green knew that the best pro- 
cedure would be a gradual change. 

He did that by first changing the name 
of the custom feed to Primex Feed. Then, 
after Primex was established in people's 
minds, he changed the name of the com- 
pany to Primex Mills, a name easy to pro- 
nounce and remember and one which was 
unlikely to offend old customers who might 
have resented the change if Green had used 
his own name. 

Since Mr. Green bought the place he has 
added a Sprout-Waldron 2-ton vertical mix- 
er. He has also a 1-ton horizontal mixer and 
a 1-ton vertical mixer, plus a molasses mixer 
and an attrition mill. 

William and Gordon Green make a fine 
combination. William’s line is feed and 
feed formulas. Gordon knows as much about 
his subjects as many veterinarians. Together 
they can answer all questions. 

William Green sums up his business philo- 
sophy by saying: 

“Feed men should know the feeders prob- 
lems better and the whole feed business 
would be better off. I felt that way as a 
salesman and I act that way now. We're 
willing to work for our business and our 
willingness has paid off for us.” 

To knowledge and industriousness, the 
two Greens have added friendliness. One 
example of that friendliness is the sign over 


THE ANIMAL PROTEIN 
Safety FACTORS 


‘AGE 


DIGESTER TAR 
MEAT AND BONE SCRAPS 
THE MINERAL Safety FACTORS 
P.L. SPECIAL PREPARED 
STEAM BONE MEAL 
Phosph Calcium —Trace Minerals 
eee 

Nutritionists agree that natural in- 
gredients from animal sources are 
essentials in the best feed rations. 


Continuing scientific discoveries only 
tend to emphasize that fundamental 


ingredients, 
quantities, will still be a must 


WILSON & Co 


Oklahmoma City Albert Lea (maha Chicago Kansas City 
Los Angeles Denver Cedar Rapics Dothan 


the door of their salesroom. Instead of the 
cold word “Entrance”, they have submitted 
the friendly words “Come Right In”. 
More and more people are coming right 
in to the Primex Mills every year because of 
the superior service that William and Gor- 


don Green have to offer them. 


NEW SIMPLEX MILL 

A new Simplex “500” pellet mill, de- 
signed to meet the needs of the custom feed 
manufacturer has been announced by Sprout 
Waldron & Co., manufacturing engineers of 
Muncy, Pa. The unit is powered by a 25 h.p. 
motor. and a specially designed feeder-con- 
ditioner assures correct percentages of feeds 
going into the mill at all times. Bulletin 10-C 
describing the unit and prices can be ob- 
tained by writing to the firm. 


HOMER HUBBARD says: 


It All 
HANGS 


in the "Balance" 


The nutritional balance, that 
is, of HUBBARD’S SUN- 
SHINE CONCENTRATES! 


These fine concentrates are 
scientifically blended to give 
your livestock and poultry the 
essential food elements neces- 
sary for profitable growth! 


Have your own farm grains 
mixed with BALANCED con- 
centrates and “hang” on to the 
profits that will be coming in. 
Write us today for further 
information about the proved 
HUBBARD plan for profit- 
making! 


Write Dept. FB-3 


D SUSHINE 


HUBBARD 
MILLING CO. 


MANKATO, MINN. 
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— Staff of Experts 


(Continued from page 54) 


ing when and when not to fertilize, spray, 
and plant, trees and flowers. These garden 
bulletins are concise and clearly written. 
They are designed so that any gardener is 
able to profit from their advise. 

Joseph G. Toth, manager of the garden 
department, sees that his section of this 
store stays in line with the firm’s policy of 
free help to customers and _ prospective 
customers. 

“To this end,” he states, “we not only go 
to the trouble of compiling these regular 
garden bulletins but distribute them free 
for the asking.” 


The Miami store carries a large stock of 
farm machinery. Not only does it sell such 
machinery to customers but gives them thor- 
ovgh instruction in the use of each piece of 
apparatus. A purchaser is thoroughly trained 
in the use of each item before he leaves the 
store and he is welcome to return at any 
time for consultation if he should run into 
problems. 

Though the Hector store is spacious, it 
has found trouble lately in giving adequate 
display space to its mountainous stock of 
feeds, seeds, remedies, and tools. The sales 
floor is literally bulging with counters and 
shelves piled high with merchandise. Sur- 
plus stock is stored on the second floor of 
the building and offices are maintained on 


the third. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


\ 


Bran. ana Middlings 


(Higher in Protein) 
e 


TENNANT & Co. 


LAKE CITY, MINN. 


Min. 65 BPL 


Locust 4-3688 


WIRE — WRITE — TELEPHONE -— for quotations 


Girard Trust Building 
Philadelphia 2, Pa. 


FISHMEAL 


Imported & Domestic 


Teletype PH 109 


CHAMBER OF COMMERCE BUILDING e BUFFALO 2 NEW YORK 


TELEPHONE: 


CLEVELAND 5797 


The Hector Co. is operated almost ex. 
clusively on a cash basis. 

“I believe we have the largest concern in 
south Florida doing business strictly for 
cash,” remarks Mr. Reger with pride. “We 
carry only a few open accounts which are 
settled promptly. Neither credit nor labor 
troubles give us any worry. 

“I can say truly that employer and em- 
ploye relations have been excellent through- 
out our firm’s entire history. An employe 
who has been with us for nine months re- 
ceives an annual bonus. All employes are 
granted vacations with pay. We have 140 
employes at present and operate a total of 
27 trucks and 12 semittrailers.” 

The Hector Supply Co. of which the 
Miami store is such an outstanding unit, 
was established at Ft. Lauderdale in 1912 by 
C. J. Hector. At that time, it was just a 
small farm supply store with a modest stock 
of farm commodities. 

Two years later, Harry Hector, a younger 
brother, joined the company and he pur 
chased control of it in 1924. His eldest son, 
Louis J. Hector, succeeded him as president 
in 1948 when he retired from business. Be: 
sides Mr. Reger, other officers are Herman 
B. Fultz, vice president and treasurer; Rob- 
ert Hector, second vice president; and K. 
F. Anderson, president. 

In addition to the Miami store, now the 
firm’s headquarters, and the two mills, there 
are branch stores at Ft. Pierce, West Palm 
Beach, Homestead, and Belle Glade. 

Mr. Reger is a West Virginian by birth 
and has been with the company since 1931 
when he sold out his own feed manufac: 
turing plant in Arkansas to accept the posi- 
tion of production manager with the expand- 
ing Florida firm. 

Commenting on his firm’s service pro- 
gram, Mr. Reger says that its good will 
policy, backed up with personal contacts all 
along the line, accounts for 95 per cent of 
the business done. 

“Our biggest asset,” he states in summing 
up the company’s achievements, “is the con- 
fidence of our customers. They have learned 
through repeated example that we are in this 
business to fight their battles for them. 

“For example, we took a strong part in 
protecting them against the effects of a re- 
cent state sales tax and we spend a great 
deal of time and effort holding freight rates 
down on inbound supplies. This cuts prices 
for us and for them. 

“The mainspring of our service is help{ul 
service and it pays incalculable dividends.” 

@ NEWARK CHICK & FEED CO., New- 
ark, Ark., has been moved by Dell Ross, the 
cwner, to a new building in that community. 
@ LELAND H. WHITTAKER, Parmount, 
Calif., has purchased the Hynes Feed & 
Hardware Co. from Harry Zollman. 
FROEDTERT EARNINGS 

A net income of $1,340,390 after taxes 
has been reported by Froedtert Grain & 
Malting Co., Inc., Milwaukee, Wis., for the 
nine-month period ending April 30, 1950. 
Earnings were equivalent to $1.37 per share 
ot common stock outstanding. A net income 
of $2, 431,235 equivalent to $2.51 per share 
was reported for the 12 month period end- 
ing April 30. 
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Alfalfa Display 


Samples of dehydrated alfalfa prepared by 
Dr. Ralph Silker, (left) Kansas State col- 
lege, were examined by two other members 
of the ADA Research Council during the 
recent convention of the American Feed 
Manufacturers association. This preliminary 
display is part of a more elaborate presenta- 
tien that will be submitted to the AFMA 
Nutrition Council when it’ meets in Chi- 
cago Nov. 27-28. Shown with Dr. Silker 
above are: Warren Baker, director of re- 
search, Chas. M. Cox Co., Boston, Mass.; 
and Dr. H. J. Almquist, (right) director of 
research, Grange Co., Modesto, Calif. 


Staley Co. Stockholders 
Name Two New Directors 


Two new members of the board of direc- 
tors were elected at the annual stockholders 
meeting of the A. E. Staley Manufacturing 
Co., Decatur, Ill., held May 9. They are 
A. Q. Peterson, president of Wesson Oil & 
Snowdrift Co., Inc., New Orleans, La., and 
Harold D. Wright, chairman of the board 
of Republic Coal & Coke Co., Chicago, Ill. 

The new appointments fill the vacancies 
created by the deaths of J W. Cutler, part- 
ner in the investment banking firm of Smith, 
Barney & Co., and William Barnes, jr., 
president of the Citizens National Bank, De- 
catur, Ill. Staley stockholders re-elected all 
other officers and directors of the firm. 


@ EVER HANSON, Argyle, Wis., has sold 
his Argyle Feed & Fuel Co. 

@ WALTER WOLF, Shawano, Wis., has 
been re-elected president of the Equity Feed 
Co-operative. 


JOINS NATHAN SEGAL & CO. 

Vaughn Emmons has been appointed to 
the staff of Nathan Segal & Co., brokers and 
jobbers of Houston, Tex., it has been an- 
nounced by Nathan Segal, head of the firm. 
He fills the vacancy created by the resigna- 
tion of L. E. Church. Mr. Emmons was for- 
merly associated with another local broker- 
age concern and prior to the war was con- 
nected with the Panther City Grain Co. and 
the Fort Worth Elevators both of Fort 
Worth. 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE Distributors of: 


BUFFALO. N. Y. Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


CANE FEEDING 


MOLASSES Hercules Dried Whey SUNSET BRAND FEED 
Agents for Wheat Germ Oil (an exclusively milk product) 
Pacific Molasses Co., Ltd. Whenet Sheen High in flavin, milk albumen, 
Albany Baltimore and milk minerals. 
Buffalo New Orleans Calf Manna 


Stonemo Granite Grit 
WRITE US FOR FURTHER INFORMATION 


GRAIN AND FEED Cal. 


SPECIALIZING IN 


COUNTRY RUN SPECIALIZING 
GRAINS..... MILL FEEDS 
CORN....... WRITE, WIRE SOYBEAN MEAL 


OR PHONE 
(2151-2161) 


SOYBEANS... LINSEED MEAL 
OATS....... HOMINY FEED 


WHEAT..... : BREWER’S GRAIN 
TABOR GRAIN & FEED CO., SULLIVAN, ILL. 


Brokers of... 
QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


Get a Cross-Section of the Best Prices Through 
Milwaukee's Only Feed Broker 


RODE FEED SERVICE 522Grain Ex.Bldg. @ Milwaukee, Wis. 


Broadway 2-4580 @ TeletypeMI-177 


FAST SERVICE 


BOB WHITE 


[1104 Board of Trade Bldg. Chicago 4, Illinois WEbster 9-7730 
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Bath Iron Works Acquires 
Dixie Machinery Mfg. Co. 


All outstanding capital stock of the Dixie 
Machinery Manufacturing Co., St. Louis, 
Mo., has been purchased by the Pennsyl- 
vania Crusher Co., Philadelphia, Pa., a sub- 
sidiary of the Bath Iron Works Corp., it has 
been announced by J. William Schulze, 
president of the Pennsylvania organization. 
E. W. Noxon, former president of the Dixie 
firm, will continue his connection with the 
company as acting manager. 

The Dixie company was organized in 
1918 and has specialized in the manufacture 
and sale of hammermills to the feed and 
other industries, principally in the west and 
southwest. No immediate change in Dixie 
operation is planned, except the gearing of 
Dixie sales to those of the Pennsylvania 
Crusher Co. A complete stock of replace- 


ment parts will be maintained for the con- 
venience of customers. 

Officers of the Pennsylvania Crusher Co. 
include J. William Schulze, president; and 
Jchn A. Plimpton and John R. Newell vice 
presidents. Mr. Newell is president of the 
parent company and Mr. Schultz is vice 
president of the Bath Iron Works Corp. 


@ D. Jj. GLOSZ. Hammond. 


opened a new feed store. 


Ind., 


nas 


JOINS NOOTBAAR & CO. 

G. A. Landskov has joined H. V. Noot- 
baar & Co., grain and feed concentrate 
brokers, the firm has announced. The com- 
pany has offices in Pasadena and Oakland, 
Calif. Mr. Landskov will work with the flour 
and feed trades in California and Arizona. 
He is a graduate of the University of Min- 
nesota and formerly was associated with Car- 
gill, Inc., and the Quaker Oats Co. on the 
West Coast. 


{Be 


T. M. Reg. Pat. Off. 


IDEAL FEED INGREDIENT for the FEED MIXER 


Made from returned bakery goods which is 
toasted and ground to a crumb form by a spe- 
cial patented process which changes the 
starches to a form of dextrin leaving a very low 
moisture content. Guaranteed 100% pure and 
wholesome. Used in feed for poultry, hogs, cat- 
tle, dogs, and all fur bearing animals. 


Write or wire for samples, analysis, and prices. 


TRUCKLOAD OR CARLOAD LOTS 


CHAS. A. GERBER CO 


Army Trail and 
Gerber Road 
BARTLETT, ILLINOIS 


SPECIAL TRUNK LINE 
MAIN 1513 


MINNEAPOLIS 15 
MINNESOTA 


KEN MILLER 


McCABE BROS. COMPANY 


DURING TRADING HOURS 
MAIN 6212 


374 GRAIN 
EXCHANGE 


Phone Corn 


mr FOR ALL FEED INGREDIENTS & OILS ™ 
— PACKING HOUSE & RENDERING BY-PRODUCTS 
XN The Northwest’s Most Complete Brokerage Service”’ 


E. A. (Woody) Woodard C.O (Chet) Severson Ivan Scanlon 
Howard Wilson 


<Wood 


Direct Wire Service < 


Lincoin 8858 CA 


polis 15, Minnesota 


-WRITE. 


———_Te All Major Markets 
WIRE ———— Teletype-MP470 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


CHICAGO FEED 


George Barrett 


327 South La Salle St. 
Chicago 4, Ill. 


INGREDIENT CO. 


Bill Le Blanc 


COMPLETE BUYING AND SELLING SERVICE 


Phone Harrison 7-9791 
Teletype CG 176 


RESEARCH 
Commercial Solvents Corp., 
New York City. 


17 E. 42nd st., 


* * * 


COMMERCIAL FERTILIZERS—REPORT 
FOR 1949 

Bulletin 534, Connecticut Agricultural £ 
periment Station, New Haven, Conn. 

* * 

PROCEEDINGS OF THE ASSOCIATION 
OF OFFICIAL SEED ANALYSTS 1949 

Thirty-Ninth Annual Meeting, June 27-J.\y 
1, 1949, Association Publications Commiti<e, 
Geneva, N. Y. 

* 
LABELING FEEDSTUFFS IN KENTUCKY 

Kentucky Agricultural Experiment Station, 
Lexington, Ky. 

* * * 

1949 ILLINOIS TESTS OF CORN 
HYBRIDS IN WIDE USE 

Bulletin 536, University of Illinois Agricu!- 
tural Experiment Station, Urbana, Ill. 

* = 
RECOMMENDATIONS OF CORN BORER 
CONTROL—REVISED 

Pamphlet No. 17, Purdue university, Lafay- 
ette, Ind. 

* * 

HOW TO GROW THRIFTY SPRING PIGS 
Leaflet No. 208, Purdue University, Lafay- 
ette, Ind. 

* 
NEW YORK CERTIFIED SEED - - - 

1950 DIRECTORY 

New York Certified Seed Growers’ Coop- 
erative, Inc., College of Agriculture, Ithica, 
N.Y. 

* * * 

SEED INSPECTION 

Bulletin No. 143, Massachusetts Agricui- 
tural Experiment Station, Amherst, Mass. 
* * * 
BETTER FARMING WITH A LEGUME- 
GRASS PROGRAM 

Circular 649, College of Agriculture, Uni- 


versity of Illinois, Urbana, Ill. 
* * * 


POULTRY DISEASES 

Department of Agriculture Bulletin, No. PB 
108, Province of British Columbia, Printed by 
Don McDiarmid, Victoria, B. C. 

* * J 

OFFICIAL REPORT OF THE MARYLAND 
INSPECTION & REGULATORY SERVICE 

January 1950, Issue No. 213, Maryland In 
spection & Requlartory Service, College Park 
Md. 
VARIETY PERFORMANCE TRIALS OF 
FIELD CROPS 

Bulletin No. 214, University of Tennessee 
Agricultural Experiment Station, Knoxville 
Tenn. 

@ C. P. CLOUD & SON, Ranger, Tex. 
have added a feed business to their storage 
enterprise. 

@ CORNO FEED STORE, Rolla, Mo. 
recently held open house in its new custom 
mixing and grinding department. 
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Promoted by A&S 


T. L. JONES 


Arkell & Smiths, bag manufacturers, have 
announced the promotion of T. L. Jones to 
central division sales manager, supervising 
Michigan, Indiana, Ohio, western Pennsyl- 
vania, West Virginia, southern Illinois and 
Kentucky. Mr. Jones will continue to main- 
tain headquarters at 1384 Grandview ave., 
Columbus, Ohio, the company said. 


Allison Appointed Manager 
Of Fort Scott Feed Mill 


W. F. Allison has been appointed man- 
ager of the formula feed mill at Fort Scott, 
Kan., operated by the Flour Mills of Amer- 
ica, Inc., it has been announced by Henry 
H. Cate, president. 

The new manager is a graduate of the 
University of Colorado. He served in the 
navy during the last war. He was formerly 
associated with the feed milling division of 
the Blair Elevator Corp., Atchison, Kan., 
and the Cutter Grain Co., Corcoran, Calif. 


@ E. W. RICHARDSON, South Range, 
Wis., has been reappointed to a new three- 
year term on the state grain and warehouse 
commission, 


@ ACE R. CORY, Toledo, Ohio, assistant 
manager of Cargill, Inc., in that city has 
been elected a member of the Toledo Board 
of Trade. 


NEW STOPPAGE DETECTOR 


A new electronic device for detecting dry 
flow stoppages, with many applications to 
the grain and feed trade, has been announced 
by the Buffalo Electronics Corp., Buffalo, 
N. Y. Called the “Signa Flow,” the sensitive 
detector in addition to detecting stoppages 
car. also be used in detecting and signalling 
when a hopper has been filled to the high- 
est desirable point. 
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@ E. W. HAAS, Parish, N. Y., has pur- 
chased the Cato Milling Co., Cato, N. Y., 
from David McDonnell. 


@ D.M. AGNEW CO., Battle Creek, Mich., 
has opened a new feed store on Michigan 
ave. 


VAL-A SLOGANS STILL POPULAR 

Four catchy slogans which they originated 
15 years ago to promote the use of poultry 
products are still being widely used accord- 
ing to Val and Arnold Cismoski of the Val-A 
Co., Chicago, Ill. The slogans are: ““Have 
Eggs for Breakfast,” Let’s Talk Turkey,” 
“Have a Chicken Dinner Every Week,” and 
“Try Pickled Eggs.” The Cismoskis report 
that recently grocerymen, general stores and 
restaurants have started to use these slogans 
in their advertising, menus and posters. 


New England By-Products 
To Market New Inoculator 


Appointment of the New England By- 
Products Corp., Boston, Mass., as national 
distributors for the Willson inoculator has 
been announced by W. M. Andersen, gen- 
eral manager of the Boston firm. Informa- 
tion and prices can be obtained by writing 
him at 177 Milk st., Boston 9, Mass. 

According to Mr. Andersen, the new in- 
oculator is remarkable for its effectiveness 
and simplicity. Vaccine is carried in a built- 
in reservoir with a capacity of 500 doses. 
The inoculator is held by a pistol grip and 
is applied through a double needle. The firm 
says it has been thoroughly tested in the 
field by experienced poultrymen. 


511 E. Menomonee St. 


BIG CHIEF 
Meat Scraps and Tankage 


Zuality Grands 


50% BIG CHIEF MEAT SCRAPS 
60% BIG CHIEF TANKAGE 


BADGER BY-PRODUCTS COMPANY, INC. 


Milwaukee 2, Wis. 


DAly 8-8448 


SUPERTRATE 


contains A.P.F. plus. Use 
SUPERTRATE. .. Lower your 
cost. Increase your quality. 
Increased profits with 
SUPERTRATE with A.P.F. plus. 


Every 50 Ib. bag of SUPERTRATE 
contains 2% or 40 Ibs. of Monterrey 
Condensed Sardine Fish Solubles 
equivalent (Dehydrated-dried). Re- 
member SUPERTRATE contains highest 
concentrated sources of B Complex 
. . . Butyl Fermentation Solubles .. . 
Fish Liver & Glandular Meal .. . 
Choline .. . Whey Solubles. Also Rich 
in Methylating Compounds. 


THE : 
1375-17. WALNUT STREET 
PHILADELPHIA 7. PENNSYLVANIA 


COTTONSEED MEAL 
SOYBEAN OIL MEAL 
PEANUT MEAL 


CAKE — PELLETS 
COTTONSEED HULLS 


Domestic and Export 


COME TO 
HEADQUARTERS 


THE BRODE 
CORPORATION 


Memphis, Tennessee 


Local Phone: 38-2544 LD-271 
Teletype: ME-260 


On request, we will mail you our 
frequent market bulletins 
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THE 
STANDARD 
OF THE 
INDUSTRY 


© 
BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


a _The scientifically built 
ens grain bucket bas won ao 
enviable reputation among grain 

Levusmakes{ree elevator operators. It has saved 


of poe elevator many vital man hours, cut Costs, 
leg. Write for our and hes increased capacities where- 
ever installed. 


Screw Conveyor Corporation 


Hammond, ind. 
PRODUCTS, 


719 Hoffman St. § 


FOR 
GRAIN 
AND 
INGREDIENTS 


CONTACT 


SARGENT & CO. 


GRAIN & JOBBING DEPT. 


DES MOINES, IA. 
Phone 6-3193 


Fine for Starting Pigs and Calves 


DEM ON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 


Des Moines, Ia. 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 
Linseed Meal © Malt Sprouts 

s Mill Feeds 
CORN OIL MEAL 
CORN GLUTEN MEAL @ 
CORN GLUTEN FEED 


A 
L 
E 
Y 
S SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


Fortify Your 


Feeds With 


DIAMOND 


YEAST RUE 


“THE SPARK PLUG of the RATION" 
MAKES GOOD FEED BETTER 
For All Livestock, Chickens, Turkeys 


Live yeast enzymes and vitamins are an 
important aid to digestion, better health 
and growth. Specially prepared for dry 
mix feeding. Doubly important during late 
fall, winter and spring months when live- 
stock and poultry are more confined and 
do not have access to fresh green forage. 


WRITE FOR FULL INFORMATION 


DIAMOND V MILLS, Inc. 
CEDAR RAPIDS, IOWA 


MARDEN’S 


Genuine 
COD LIVER OIL 
With Vitamins A and D added 


POTENCIES TO FIT YOUR 
REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia St. Somerville 43, Mass. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange ® New York City 


Ca 


MINNESOTA 
GIRL FLOUR 


and 
MILL FEEDS 


pital Flour Mills 
Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis : Mills: St. Paul 


CONSULTANTS 


TO THE 
FEED INDUSTRY 


C. W. Sievert and Associates 


Room 1336, 221 No. La Salle St. 
Chicago |, Ill. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


RATS and MICE 


Rats — Mice Eliminated 
Monthly Service to Feed 
Industry. Standard Rates. 


600 Serviced in Wis., lowa, Indiana, 
Illinois, Minnesota & No. Michigan 


Write or Call—No Obligation 
HENRY TOWN LAB'S 


EXTERMINATORS & SUPPLIES 


715 SO. DICKINSON ST. 
MADISON 4, WIS. 
Telephone 72910 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


1203 Williamson St., Madison, Wis. 
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RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


ELEVATORS FOR SALE 


Have a number of good going Country Eleva- 
tors For Sale in Indiana, Illinois and Ohio. Some 
will pay for themselves in one year good man- 
agement. Owned mostly by older men wanting 
to retire. If you want to buy, see or write us 
your needs. Availability of most of our plants not 
publicly known. Most of them on good terms. 
Mid-West Business Exchange, Plymouth, Ind. 


MISCELLANEOUS 


MACHINERY FOR SALE 


HAMMER MILL—Has 50 HP motor—used 
oly short time. Like new. Bargain for cash. 
= BA-120, c/o The Feed Bag, Milwaukee 3, 

is. 


FEED MIXER—One ton capacity—fioor level 
feed has motor—latest style machine—used short 
time. Write K-D-15, c/o The Feed Bag, Mil- 
waukee 3, Wis. 


CORN CUTTER—grader—polisher—aspirator, 
3000 Ibs. per hr. A-1 condition, guarantee. Write 
LE-21, c/o The Feed Bag, Milwaukee 3, Wis. 


NEW AND USED “Jay Bee” Hammer mills, 
Batch Mixers, Molasses Mixers, Magnets, Elec- 
tric Motors, and Mill supplies. J. B. Sedberry 
Co., 1031 No. Humphrey Ave., Oak Park, IIl. 


ONE 16” PAPEC MILL with 40 HP motor 
and “V’’ drive, in good condition, $750.00; one 
Kelly Duplex 11” Mill with motor, $200.00; also 
others. Let us know your requirements. Prater 
Pulverizer Company, Chicago 50, Ill. 


BRYANT 18” Used Mill with Crusher Feeder 
and Permanent Magnet, 50 H.P. Rebuilt electric 
motor and starter on steel base with flexible 
coupling $1000.00. This equipment is worth your 
Prater Pulverizer Co., Chicago 
50, 


No. 4A good, used 50 H. P. direct connected 
ANGLO-AMERICAN MOLASSES MIXER. 
One Howe horizontal molasses mixer. One like 
new large hammer mill. One 7% H.P. Anglo- 
American molasses mixer. Three Allis Chalmers 
12” x 30” flaking rolls. Two California large size 
1944 model pellet mills. Write JU-8 c/o The 
Feed Bag, Milwaukee 3, Wis. 


MACHINERY WANTED 


Wanted—to buy HAMMERMILL of about 
15-tons per hour capacity. Screen area about 
18” by 24”. 1%” screen. Prefer to buy less fan 
and motor, but will consider hammermill equip- 
ped with these if priced right. Must be in good 
mechanical condition. Write JU-4 c/o The Feed 
Bag, Milwaukee 3, Wis. 


Used HOWES NO. 488 HORIZONTAL 
MIXER. Must be in good as new condition at 
reasonable price. O. W. Meyer, Napoleon, Ohio. 


HELP WANTED 


ASSISTANT SALES MANAGER by Na- 
tional Feed Manufacturer to cover area East of 
Mississippi River working with jobbers, dealers 
and salesmen in promoting sale of specialty feed. 
We want a man who is industrious, aggressive 
and interested in a company that offers a future. 
Prefer a man 30 to 40 years of age, who has 
agricultural background plus sales experience. 
Salary plus traveling expenses. Give full particu- 
lars in first reply. All replies confidential. Write 
Box AP 43, The Feed Bag, Milwaukee 3, Wis. 


Services of display and store layout CON- 
SULTANT to prepare display specifications and 
floor plans for stores retailing livestock feed and 
allied merchandise. Preferably have feed mer- 
chandising experience, but will consider others 
qualified. Address JU-5, c/o The Feed Bag, 
Milwaukee 3, Wis. 


TERRITORY SALESMAN for large reput- 
able feed manufacturer. Liberal drawing ac- 
count against commissions. Give complete in- 
formation about yourself in first letter to Box 
JU-6, c/o The Feed Bag, Milwaukee 3, Wis. 


POSITION WANTED 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


NEW LINK-BELT CONTROLS 

Production of a new line of automatic 
speed controls for the Link-Belt P. I. V. 
variable speed drive has been announced by 
the Link-Belt Co., Chicago, Ill. Four basic 
types are available, operating, respectively, 
on electronic, hydraulic, pneumatic, and 
mechanical principles. Further information 
including photographs and operating dia- 
grams can be obtained by writing to the 
Link Belt Co., 307 N. Michigan ave., Chi- 
cago 1, Ill., and asking for Book No. 2349. 


BURROWS 


EQUIPMENT COMPANY 
1316-J Sherman Ave., Evanston, Ill. 


The world’s most complete source of 
supply for all types of modern and 
approved grain, feed and seed test- 
ing and handling equipment. Com- 
plete stocks on hand at all times. 
Prompt shipments. Write for 


FREE Catalog 


@ F. L. PHILLIPS, York, Neb., has suc- 
ceeded Douglas Jorn as manager of the 
York Milling & Elevator Co. 

@ ALEXIS SCHUMACHER, Oakland, 
Neb., has been appointed manager of the 
alfalfa processing plant of the Burt County 
Mills, Inc. 


YOU CAN MINE GOLD 
WITH A PAIR OF ROLLS! 


ARE YOU BIG... LITTLE? 


Either way, you néed a Davis Roller Mill to 
satisfy your customers’ demands for 


ROLLER CRIMPED GRAINS! 
Today’s road to riches is rolling grain for live- 
stock feeding. We don’t have to tell you that 
they’ve switched overnight from ground to roller- 
crimped feeds. More palatable, easily digested, 
dust-free, reduces wheezing, coughing and bloat- 
ing in the feed lot. 


SIZES UP TO 14,000 Ibs. per hour! 
Our roller mills, from the baby Krimper-Kracker 
(9x9” rolls), up to the Giants with 10x42” rolls 


are being shipped daily to eager buyers from 
Maine to California .. . even Canada! 


Don’t buck the trend, get yours now! We’ve 
deliberately designed it to outclass all competi- 
tion, and we dare you to try and tear it up. 

FREE Booklet. Send today your request for 
complete information and prices. H. C. 
DAVIS SONS' MILL MACHINERY CO. 
DEPT. FBK, BONNER SPRINGS, KANSAS 


FARMERS 


BUY YOUR 


MINERAL 


Where You Buy Your 


AT YOUR LOCAL FEED DEALER 


NOW AVAILABLE—Have had sales 
experience in feeds and specialties. Also expe- 
rienced feed warehouse manager. Willing to 
travel—Location not important but well known 
to Wisconsin-Minnesota retail trade. Write D. A. 
Lewis, 311 No. 8th St., Brainerd, Minn. 


SALESMAN —Virginia, North Carolina. Rep- 
resent Manufacturers only—Chemicals, Drugs, 
Ingredients, Minerals, Vitamins. Qualifications 
on request. Box Ju-3, c/o The Feed Bag, Mil- 
waukee 3, is. 
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JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., INC. 


46-48 MARKET ST. 
JAMESTOWN, N. Y. 


109 


KRIMPER 
j One Wheel Sets 
or Cracks 
| 
Only 46° 
= 
ARNERS 
ly 
STOCK 
and 
POULTRY 


General Mills Transfers 


Cooley to Minneapolis 
Maxwell L. Cooley, Rossford, Ohio, has 


been transferred to the headquarters of 
General Mills, Inc., Minneapolis, Minn., to 
cvordinate quality control activities for the 
firm’s formula feed plants, the company has 
announced in April. Mr. Cooley will work 
under Dr. F. C. Hildebrand, technical direc- 
tor of the products control department. 
Until his latest appointment, Mr. Cooley 
was laboratory head at the Rossford feed 
plant of the firm. He is a member of the 
American Chemical Society, the American 
Association of Cereal Chemists, and the 
Association of Vitamin chemists. He is also 
the author of a number of scientific articles 


on nutritional and analytic chemistry. 


General Mills has also announced the 
transfer of Roy C. Settergren, formerly in 
mill work at the GM home plant, to the 
Larrowe division as chief chemist. He is a 
graduate of the University of Minnesota and 
a member of the American Association of 
Cereal Chemists. 


@ PRAIRIE FARM FEED MILL CO., 
Livingston, Tex., has completed installation 
of a new grain elevator. 
@ HANS J. SCHULZE, Trenton, N. H., 
has established a laboratory to specialize in 
testing feed and feed ingredients. 
@ HERMAN ADAMS, Oxford, N. Y., has 
purchased the Chenango Valley Mills at 
Oxford, N. Y. 


Members: 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CO. 


Grain Exchange Building 
Minneapolis 15, Minnesota 


American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Laboratory Services 


Vitamin assays 

Mineral determinations 
including fluorine and other 
trace elements of 
nutritional importance 

Proximate analyses 


A.O.A.C. Vitamin D., chick 


assays 
APF chick assays 


Long term chick feeding 
experiments 


Chemical determination of 
sulfonamides 


WRITE FOR DETAILS 


WISCONSIN ALUMNI RESEARCH 
FOUNDATION 
P. O. Box 2059 Madison 1, Wisconsin 


POULTRY 
HEALTH 


"OCEAN 


MONEY IN YOUR POCKET 
if your better fortified feeds sell 
better. For dependable Vitamin A | 
and D fortification we suggest you |. 
try our vitamin-tested, guaranteed, | 
high quality oils. 

DEVOLD 


VITAMIN A & D FEEDING OILS | 
VITAMINE BRAND OILS 

(Cod Liver Oil with added Vitamins A&D) || 
P. D. VITAMIN A OILS 

DEVOLD DRY D3 (2000 D/gm) 


Write for our at- 
tractive prices to 


147-P Varick St. 
New York 13, N.Y. 


PEDER DevoLD COMPANY 


‘DIVISION OF CHAS. L. HUISKING & CO. INC 


Clofine Appointment — 


FRED W. GORMAN 


Herbert K. Clofine, Philadelphia, Pa. snilk 
products firm, has announced the appvint- 
ment of Fred W. Gorman as eastern repre: 
sentative for the company. Mr. Gorman is the 
operating owner of a large poultry farm at 
Vineland, N. J. He has been calling on the 
Eastern feed trade for several years and has 
a wide background in problems confronting 
feed mixers and poultry farmers. 


Two New Mills Producing 
Ultra-Lifed Feed Line 


The Intermountain Elevator Co., Long- 
mont, Colo., and Fort Morgan Mills, Fort 
Morgan, Colo., have begun the manufacture 
of Ultra-Lifed feeds according’ to an an- 
nouncement by Ultra-Life Laboratories, East 
St. Louis, Ill. 

Nutritionists from the two firms recently 
attended the Ultra-Life livestock school and 
the Ultra-Life school of internal culling so 
they will be qualified to direct the field work 
which their mills plan to do among live: 
stock and poultry raisers in their respective 
territories. 

Gordon Reiners, assistant manager of the 
Ultra-Life livestock department spent sev- 
eral weeks working in the field with these 
nutritionists to help them get started with 
their service work. 

@ RANDOLPH MILLING CO., Baldwin, 
lll., has sold the Baldwin elevator to the 
Randolph Service Co. 
@ GRAHAM MARION, North Branch, 
Mich., has purchased an interest in the Eur: 
eka Elevator & Supply Co., Brown Civy, 
Mich., and taken over management. 
NEW COMPRESSION PACKER 

Introduction of a new automatic con 
pression packer that will handle from 1 to 
25 Ib. packages with only a slight adjust 
ment has been announced by the Union Bug 
& Paper Corp., New York City. Up to 1380 
consumer units can be compression packed 
into shipping containers every minute with 
only one operator, the company claims. Ad- 
ditional information on the new unit may be 
obtained by writing the company at 233 
Broadway, New York 7, N. Y. 
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Council Reports Progress 
in Cotton Bag Campaign 


Progress in its current campaign to popu- 
jarize the use of cotton bags for home sew- 
ing purposes has been reported by the Na- 
tional Cotton council, Memphis, Tenn. The 
24 cotton bag fashion wardrobes being dis- 
tributed by the council at the present time 
have been booked solidly through July and 
me reservations extending to next April 
have been reported, 

In the past four months, over half a mil- 
lion copies of “Sew Easy with Cotton Bags” 
have been distributed by the council. The 
latest use of cotton bags has been on tele- 
vision shows and on parade floats. Demand 
for bags has led to increased use by millers, 
bakers, feed, and food manufacturers. 

In the New York City area, a television 
program sponsored by Macy’s department 
store features a five-minute sales picture on 
cotton bag towels. Sales are rising steadily 
as result. 

The council reports that converters 
throughout the country as offering firm 
prices as far in advance as a half year for 
supplies of emptied cotton bags from millers, 
bakers and others. The names of these 
sources of supply can be obtained from 
the Textile Bag Manufacturers association, 
Evanston, IIL. 


Brierley Reports on Tour 
Of Overseas Hunger Areas 


Millions of protein-hungry Europeans can 
be benefited through use of large amounts 
of soy flour in their diets, according to R. B. 
Brierley, assistant vice president of Archer- 
Daniels‘Midland Co., Minneapolis, Minn. 
Mr. Brierley returned recently from Europe 
where he studied the German food problem 
in collaboration with Kenneth Shuman, nu- 
tritional director of the Soya Food Research 
council, 

The protein efficiency of German bread 
for example can be doubled by adding 3 
per cent of either soy flour or milk powder 
to the wheat flour, Mr. Brierley claimed. At 
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“She may not be going at it the right way, 
but you have to admit Elsie has the mother 
instinct!" 


present, he said, 56 per cent of the protein 
in the German diet must be obtained from 
cereal and plant sources as compared to 33 
per cent from such sources for Americans. 

According to the ADM exccutive, addi- 
tion of soy flour at the 3 per cent level would 
result in no change in color, texture, or 
flavor. The appeal of such bread to the con- 
sumer would not be lessened. Furthermore, 
large scale use of soy flour would result in 
no additional cost or burden on the German 
economy since soy flour costs no more than 
wheat flour at the present time. 

If Mr. Brierley’s recommendations are 
adopted, they will create a new market for 
approximately 100,000 tons of soy flour 
annually. He reported that both the German 
food ministry and powerful consumers’ 
unions are in favor of the proposal. 


Feed Sales Staff Changes 
Announced by Crete Mills 


New changes in its feed sales staff have 
been made by Crete Mills, Crete, Neb., ac- 
cording to an announcement by Charles H. 
Johnson, sales manager. R. L. Deeringer 
has been appointed to represent the com- 
pany in eastern lowa. Mr. Deeringer was 
formerly associated with the Omaha Cold 
Storage Co. 

Donald Ator and Ted Hinzman, both of 
Crete, have been named feed resale men 
at the home plant. Fred Coffin, Denver, 
Colo., has been appointed feed sales repre- 
sentative in Colorado and adjacent areas of 
Nebraska, Kansas, and Wyoming. 


Selected Quality ¢ Rich * 


MOLASSES 


TANK CARS e TANK TRUCKS e DRUMS 


NATIONAL MOLASSES CO. 


EXECUTIVE OFFICES: ORELAND, PA. » OGONTZ 8337 


SHIPMENTS FROM GULF AND ATLANTIC SEABOARD 


in Carbohydrates 
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WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


THE FACT 


STILL REMAINS 


that 
SUPERIOR 
ELEVATOR CUPS 


are 

MADE STRONGER 
will 

LAST LONGER 
have 


GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. |. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 
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FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION Co. 
(At it since ‘92) 


414-415 Merch. Exch. Bldg., St. Louis 2, 
Board of Trade Bldg. City,” io. 


St. Regis Paper 
Dr. Salsbury’s 63 
Sargent & Co. 108 
Savage, Inc. 29 
Schenley Distillers, Inc. 8 
Screw Conveyor Corp. 108 
J. B. Sedberry, Inc. 114 
d Seedburo Equipment Co. 92 
Albers Milling Co. 87 am H. Seley & Co. 30 
Allied Mills, Inc. 2 41 M. Shanzer Co. 13 
Amburgo Co. 107 Shellbuilder Co. 100 
Arcady Farms Milling Co. 14 C. W. Sievert & Associates 108 
Ark Valley Alfalfa Milling Co.........................- 85 Silmo Chemical Corp. 20 
Armour & Co. 76 he - Small Co. 24 
. Staley Mfg. Co. 82 
Badger By-Products Co. 107 th Stanchfield, Inc. 112 
The Barrett Division Brands, Inc. 44 
Bemis Bros. Bag Co. 32-33-101 Stearns Magnetic Mfg. Co. ~--..W..-.2----2------------ 81 
Blatchford Calf Meal Co. 2 Stratton Grain Co. 74 
Brode Corp. 107 pirone Teste Mfg. Co. 89 
Bunge Corp. 111 d & Grain Co. 105 
L. Burmeister Co. 97 Pasties Co. 112 
Burrows Equipment Co. 109 
Tabor Grain & Feed Co. 105 
Calcium Carbonate Co. 18 
California Pellet Mill Co. 52-53 & Haye 
Central Mills, Inc. "39 Ultra Life Laboratories 113 
Cereal Grading Co. Union Bes Paper Com. 42 


Chase Bag Co. 36 
Chicago Feed Ingredient Co. ot 
Columbian Steel Tank Co 
Commercial Solvents Corp. ... 


H. C. Davis Sons’ Mill Machinery Co......... 109 
Des Moines Oat Products Co. ....-................-.- 108 
Peder Devold Oil Co. 110 
Deutsch & Sickert Co. 108 
Diamond V Mills 108 
E. F. Drew & Co. 67 
Dreyer Commission Co. 112 
Duplex Mill & Mfg. Co. 11 
Eagle Roller Mill Co. 113 
Rudy Eschenheimer Co. 16 
Excelsior Milling Co. 95 
Farmers Friend Mineral Co. ............................ 109 
The Feed Bag 9 
Feed Supplies Inc. ‘¢ 100 
Flambeau Milling Co. : 102 
Forster Mfg. Co. , 79 
Franke Grain Co. 12 
Fredman Bag Co. 114 


Chas. A. Gerber Co. 
General Biochemicals Inc. 
Gorton Pew Fisheries Co. .....................---.- 


Hallet & Carey Co. 110 
Henry Town Laboratories 108 
Hiawatha Grain Co 106 
Holt Products Co. 87 
Honeggers’ & Co. 112 
Hubbard Milling Co. 103 
T. E. Ibberson Co. 12 
Iowa Limestone Co. 12 
Jacobson Machine Works ...............--------------- 90 
Max Katz Bag Co. 112 
Kellogg Milling Co. 3 
Spencer Kellogg & Sons Inc. ........................ 47 
Percy Kent Bag Co. 95 
King Midas Flour Mills 116 
Kraft Foods Co. - 56 
La Budde Feed & Grain 92 
Lattin Co., Inc. 104 
Limestone Products Corp. ....-..........-.....------- 88 
W. A. Maney 92 
Marden-Wild Corp. 108 
C. J. Martenis Grain 108 
Mayo Shell Corp. 102 
McCabe Brothers Co. 106 
McMillen Feed Mills 61 
Merchants Creamery Co. 76 
Merck & Co. 58-59 
Milwaukee Feed & Grain Co. ................------------ 85 
Minnesota Linseed Oil Co. -........-00...--..---- 27 
Moore Dry Dock Co. 69 
Morton Salt Co. 7 


Herman Nagel Co. 83 
National Alfalfa Dehydrating & Milling Co...113 


National Distillers Products Corp. -................... 73 
National Food Co. 75 
National Molasses Co. 111 
M. J. Neahr & Co. 96 
New England By-Products Co. ........................ 35 
Northrup, King & Co. 84 


Oyster Shell Products Corp. -........................-- 99 


W. C. Pratt Co. 12 
Premier Peat Moss Corp. 99 


Publicker Industries, Inc. 51 
Quaker Oats Co. 10 
Rode Feed Service 105 
Ryde & Co. 97 


e1ize 


Union Service Co. 108 


BAGS 


BURLAP, COTTON 
and PAPER 
PLAIN or PRINTED 
Truck Cover, 
Turines 


INDIANAPOLIS, IND. 


 NOWI-Buy SUPERIOR’S-PURE) 
[ Meat and Bone Scraps | 


Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 


St. Paul, Minn. 


Union Special Machine Co. ...........................- 114 
Waited Peed Products Co. 105 
Val-A Co 102 
Vi-D Co. 112 
Vitality Mills, Inc. -.. 71 
Vitamins, Inc. 16 
Vy Lactos Laboratories, Inc........................... 86 
Waterloo Mills Co. 101 
Welco Feed Mfg. Co. 94 
Wenger Mixer Co. 98 
Werthan Bag Co. 93 
Western Condensing Co. 4 
Bob. White & Co. 105 


Whitmoyer Laboratories 48 


Wilber Feed Co. 109 
K. I. Willis Corp. 111 
Wilson & Co. 103 
Wisconsin Alumni Research Foundation ........ 110 
Woodbach, Inc. 106 
Woodward & Dickerson 91-104 


Frank Snell Co. Appointed 
Distributor for Drew Co. 


The Frank H. Snell Co. of Houston and 
Fort Worth, Tex., has been appointed sales 
representatives for E. F. Drew & Co., Inc., 
New York City, in the state of Texas, Loui- 
siana, and New Mexico, according to an 
announcement by K. M. Walters, sales man- 
ager of Drew’s vitamin division. 

The Snell firm will handle the entire line 
of Drew vitamins, including A and D feed- 
ing oils, D2 and D3 in powder form, A and 
D emulsions, and vitamin A in powder form 
under the supervision of John Kern, Ben 
Schmitt and associates. 

The Frank H. Snell Co. is the southwest- 
ern sales representative for a number of 
other leading feed ingredient firms, Mr. 
Walter said. 


New Mexico Feed Dealers 
Plan Summer Meeting 


A summer meeting of the New Mexico 
Grain & Feed Dealers association will be 
held June 25-26 at the Clovis hotel, Clovis, 
N. M., it his been announced by Arther 
Ravel, president. 

The progress of state poultry, dairy, and 
skeep work will be discussed by E. E. An- 
derson, extension poultry specialist; Marvin 
Kroger, dairy production instructor; and 
Ivan Watson, extension animal husbandman. 
The work done by the New Mexico Cattle 
Growers association in increasing its mem- 
bership will be explained by Horace Hening, 
secretary of that group. 


DRY VITAMIN 


‘MARION, IND. 


SOYBEAN MEAL... MILLFEEDS 


LINSEED MEAL 


A. L. Stanchfield, Incorporated 
Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


GBI CAROTENE 
b. — Crystals for Research 
— Spectrophotometric Assays 


GENERAL BIOCHEMICALS, INC. 
51 Laboratory Park Chagrin Falls, Ohio 


Fortified With Amazing New 


ANI-PRO:, 


A powerful new vitamin 
concentrate with APE 


Many Dealer Franchises Open 


HONEGGERS’ & CO. 
Fairbury & Forest, Ill. —— Mansfield, Ohie 


Feed Ingredients 


of all Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 
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McGrath Named Chairman 
Of AFMA Dog Food Group 


Harold P. McGrath has been named 
chairman of the dog food division of the 
American Feed Manufacturers association, 
it has been announced by Walter Berger, 


HAROLD P. McGRATH 


president of the association. Mr. McGrath 
who is general manager of the Gaines divi- 
sion, General Foods Corp., succeeds A. C. 
Adams of Vitality Mills, Chicago. E. H. 
Kieser, vice president of Kasco Mills, To- 
ledo, Ohio, was appointed vice chairman. 

The new chairman joined General Foods 
as a retail salesman in 1931. For five years, 
he was manager of the feed division of the 
Iglcheart Brothers unit at Evansville, Ind. 
Other members of the executive committee 
include: J. S. Williams, Quaker Oats Co.; 
A. C. Adams; Albert H. Leonard, Ralston 
Purina Co.; Fred H. Rowe, Valley City 
Milling Co.; Walter Armstrong, Animal 
Foundation, Inc.; E. D. Griffin, Allied Mills; 
and Troy V. Cox, Albers Milling Co. W. E. 
Glennon of the AFMA staff is secretary of 
the division. 

The dog food division was organized in 
1942 with a membership of about 160 com- 
panies. At the present time, it is sponsoring 
a research project in dog nutrition at the 
University of Wisconsin under the direction 
of Dr. Paul R. Phillips. Recently, committee 
members voted to continue sponsorship of 
the project for another two years. 


The Feed Bag to Celebrate 
25th Birthday in August 


A special treat will greet readers of The. 


Feed Bag along with the August, 1950 issue. 
To celebrate the 25th anniversary of the 
founding of The Feed Bag, a complete re- 
production of the August, 1925, issue will 
be produced and mailed along with the regu- 
lar August, 1950 number. 

This will permit readers to compare our 
first issue with the big 25th anniversary 
number. Many firms have taken special ad- 
vertisements in this anniversary issue and 
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more are expected to reserve space before 
the July 20 deadline. 

In addition to the reproduction of the 
volume 1, number 1 issue of The Feed Bag, 
our editors are now preparing a 25 year 
summary of news from the columns of The 
Feed Bag, year by year, and this will also 
be published in August. 

Looking back to August, 1925, readers 
will see that the first cover of The Feed Bag 
displayed a bag of feed with an agricultural 
line drawing in the background. On the bag 
was this inscription: “Analysis — protein 
100%—Fat of the Land—Fibre—A Little.” 

Some of the headlines included one which 
said “How Good is Business? It’s Largely 
Up to You. Keeping Abreast of the Chang- 
ing Times, Giving Real Service, and Selling 
for Cash Held as Primary Requisites for 
Success.” 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 


LAMAR, COLORADO 
Merchants Exchange 
ST. LOUIS, MO. 


Wheat bran was quoted at $26.50 and 
gluten feed at $38.80. It was reported that 
old crop cottonseed meal was getting scarce: 
the Chicago price on rye was 93 cents and 
No. 2 yellow corn sold for $1.13. 

This is just a smattering of what you will 
read in this special reproduction of our first 
issue. Don’t miss our August issue! 

FROEDTERT DIVIDEND 

A regular quarterly dividend of 25 cents 
per share on common capital stock and 55 
cents per share on the $2.20 cumulative pre- 
ferred stock of the Froedtert Grain & Malt- 
ing Co., Inc., was declared by the firm’s 
board of directors on June 7. According to 
Kurtis R. Froedtert, president and chairman 
of the board, both dividends will be payable 
on July 31 to stockholders of record at the 
close of business on July 14. 


Of course there isn’t. And Ultra-Life 
Laboratories, through their years of 
experience, have been of invaluable 
assistance to hundreds of feed manufac- 
turers, boosting them along the road to 
bigger and better profits, longer-lasting 
prosperity. 


Particular problems of feed manufac- 
turers are given personalized attention 
at Ultra-Life. Free advertising aid, 
service helps, attention to a feed manu- 
facturer’s specific localized needs, all 
these aids and many more are yours 
when you start manufacturing Ultra- 


Lifed Feeds. 
Why not write us today? 


EAGLE ROLLER MILL CO. 


DANIEL WEBSTER and GOLD COIN 
Wheat and rye flours, Cereals, Corn Goods 
and a complete Line of 


EAGLE and GOLD COIN 


Poultry and Livestock Feeds 
New Ulm, Minn. 


Since 1856 


Manufacturers of 
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SPECIAL 


@ No matter what your bag closing needs may be, you get more efficiency when you 
use Union Special equipment. Each Union Special is engineered to do a specific bag 
closing job on a high production basis. You also get longer, more dependable 

“operation, because each machine is built to. stand up under the special operating 
conditions of the job for which it is designed. 


Take advantage of the complete Union Special line and be sure of getting the right 
machine for every bag closing job! Ask for a copy of new Bulletin No. 200. 
UNION SPECIAL MACHINE CO., 448 N. Franklin St., Chicago 10, Ill. 


IBAG CLOSING MACHINES 
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OUR YEAR 


BAGS.... 


BURLAP AND COTTON 
VACUUM CLEANED FOR 
ECONOMY .. . PRINTED 
FOR INDIVIDUALITY. 


Controlled Grinding is 
More Efficient Grinding 


The modern JAY BEE MILL, 
through its exclusive “Cons- 
tant Feed Control” can be 
easily adjusted, by the op- 
erator, to grind all kinds 
of grains, seeds, hay, 
bundled stuff, ete. Particle size can 
be determined and uniformly main- 
tained. Material volume into § the 
mill is controlled, eliminating pow- 
er surges, slugging, and choking, 
which results in great saving of 
power costs. Grinding is done in 
Suspension over the hammers giv- 
ing screens, mill parts, belts and 
shafts a longer life . . . 


Take advantage of the 
greater grinding effi- 


ciency gained with a JAY BEE MILLS ARE AVAILABLE 
Write today for ad- FROM 5 to 200 HORSEPOWER 


ditional information. 


J. B. SEDBERRY Inc. 


Franklin, Tenn. Tyler, Texas 


THE FEED BAG — June, 1950 
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-AND OUR 
CUSTOMERS DO TOO!” 


— SAYS WELDON SCHAFFTER, MANAGER 
EDON FARMERS CO-OP ASS’N 
EDON, OHIO 


We have been handling Murphy’s Concen- 
trates, Minerals and Calf Meal for 14 years, 
and we want to say they have proved to be 
real money makers for us. Since taking on 
the Murphy line we’ve cut our inventory 
almost in half, because it is no longer neces- 
sary to carry a big stock of feeds to supply 
the needs of our customers. We get extra 
profits from our mixing and grinding busi- 


are good and fresh, and give our customers 
better results for less money. These Murphy 
livestock and poultry feeds are easy to 
make and because we make them up as 
we need them we are never overstocked. 
Asa result, we find we make more money 
with Murphy’s and our customers do 
too. We consider our Murphy franchise 
the most valuable possession we have! 


ness and we furnish dependable feeds that 


Like the Edon Farmers Co-Op, you can make more 
money with Murphy’s. You cut your inventory of 
high-risk ingredients that often drop in price and lose 
you money. You make a profit from the customers who 
buy only concentrates, and extra profits from your 
grinding and mixing business. You provide your cus- 
tomers with dependable feeds, made fresh with 
locally-grown grain. Furthermore, Murphy’s livestock 
and poultry rations are easy and simple to make. 
Murphy’s Concentrates supply, all in one bag, the 
right ingredients to properly balance farm grains for 
best results. You simply follow the directions and 
the job is done, easily, quickly! 


| 


RP. 
SURLINGTON, wis. 


FOR INFORMATION ON THE EXCLUSIVE MURPHY FRANCHISE IN YOUR COMMUNITY 


MED. BY 
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We believe that the best way to show our 
appreciation for your business is to always 
supply the highest quality flour and feed... 
flour and feed that give complete satisfac- 
tion to users and assure steady repeat busi- 
ness for you. Linked with this quality 
standard is our policy to give you prompt, 
courteous service and personal attention. 


With this in mind, we reaffirm our pledge 
to mill only the highest quality flour and 
feed, to price it reasonably and to serve 
you to the best of our ability. 


_ King Midas Flour Mills 
King Midas Feed Mills 


MINNEAPOLIS, MINNESOTA 


